Loeb  awards 
presented  to 
business  writers 


Gaimett’s  10  years 


Press  advised 
to  disciose 
shortcomings 


public  ccoi^pany' 


Sports  writers 
lead  walkout 
in  Montreal 


Good  newspapers. 

And  good  business. 

Ten  years  ago,  Oct.  24, 1 967,  Gannett  Co. ,  Inc. , 
made  news  when  we  became  a  publicly  held 
company.  And  we  have  been  making  news  ever 
since. 

In  1 967,  Gannett  published  28  daily  newspa¬ 
pers.  Today  our  73  dailies 
in  28  states  make  Gannett 
numerically 
geo- 

graphically  widespread 
newspaper  group.  We 
serve  almost  3,000,000 
reader  me- 

mar- 

kets— f  rom  New  York  State 
to  California,  to 

Arizona,  to  Texas, 

Michigan  to  Oregon,  Col- 
orado  to 

1967,  Gannett 
News  Service  devel- 
from  a  re- 

an  around- 
news  service 
important  and 
coverage  of  re- 
gional,  and 

world  news  to  all  Gannett 
only  to 

Gannett 


Since  1967,  reporters,  photographers,and  edi¬ 
tors  on  Gannett  newspapers  have  won  more  than 
2,000  awards  for  journalistic  excellence,  includ¬ 
ing  two  Pulitzer  Prices. 

Since  1 967,  Gannett  has  achieved  40  consec¬ 
utive  quarterly  earnings  gains.  Annual  revenues 
have  grown  from  $1 1 0  million  to  more  than  $500 
million.  Earnings  per 
share  have  gained  from  55 

creased  regularly  from  22 
cents  per  share  in  1966  to 

i  Good  newspapers 

WeTeinthe  business 


Gannett 


A  World  of  Different  Newspapers 


Our  publisher,  Bill  Bellamy, 
has  such  good  news  for  our 
advertisers,  we  want  to 
share  it  with  everybody... 

Martgram' 


achieving  new  128,098 

SATURDAY  126,971 

=OV..™-0«™ 
last  year  OF:  2,978* 

SATURDAY 

pv^nF  THIS  LATEST  ABC  REPORT, 
for  a  personal  ”  light  advertising 

please  CONTACT  ME  OR  ^ 

representative  .  WILLIAM  B.  BELLAMY 

PUBLISHER  ^ 

SAN  ANTONIO  LIGHT 


Good  things  happen  in  the 


San  Anf^io  Light 


No  one  ever  bouaht  a 
Harris  press  out  OMiobif. 
So  why  is  our  N-1650 
outselling  the  competition 


For  years,  one  press 
manufacturer  held  the 
newspaper  industry  in  the  palm 
of  its  hand. 

Then  Harris  introduced  the 
N-1650,  and  revolutionized  the 
industry’s  buying  habits. 

Since  1973,  we’ve  sold  over 
200  units  of  the  N-1650  (50% 
more  than  our  nearest 
competitor),  and  carved  out  a 
solid  reputation  for  ourselves  in 
the  newspaper  field. 

Admittedly,  the  Harris  N-1650 
filled  a  special  niche  by  offering 
publishers  of  medium-circulation 
dailies  the  right  combination 
of  speed,  paging  and 


manning  at  an  affordable  cost. 

But  what  really  tipped  the 
scales  in  our  favor  was  the  willing¬ 
ness  of  progressive  publishers 
to  overthrow  tradition,  and  buy  on 
merit  instead  of  mystique. 

And  that’s  what  we  hope  you 
do  next  time  you  need  a  press. 
Forget  tradition.  Kick  old  habits. 
Check  all  the  manufacturers, 
and  see  what  they’ve  done  for 
you  lately. 

For  comprehensive 
information  on  the  N-1650  or  the 
other  web  presses  Harris  offers, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANOUNG 


In  these  times  of  high  costs  it’s  good  to  know . . . 

ACB’s  Checking 
Proof  Service 
stiil  costs  less- 

costs  less  than 
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OCTOBER 

25- 28— Associated  Press  Managing  Editors  Association,  New  Orleans,  La. 

26- 29— National  Newspaper  Association,  Houston,  Texas. 

27- 28— Mid-Atlantic  States  Harris  2200  Users  Group,  Call-Chronicle 

Newspapers,  Allentown,  Pa. 

27-28— New  England  Newspaper  Advertising  Executives  Association, 
Copley  Plaza  Hotel,  Boston. 

27-29— International  Media  Conference,  Pan  American  University,  Edin¬ 
burg,  Texas. 

27- 30— National  Council  of  College  Publications  Advisors/Associated  Col¬ 

legiate  Press,  Braniff  Palace  Hotel,  New  Orleans. 

28—  New  England  Daily  Newspaper  Association,  annual  meeting,  Copley 
Plaza,  Boston,  Mass. 

28-30— Ohio  Newspaper  Women's  Association,  75th  anniversary.  Kings 
Island  Inn,  Mason,  Ohio. 

NOVEMBER 


doing  it  yourseif! 

ACB's  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  '  tear  sheets."  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South.  New  York.  New  York 
10010.  Phone  212  685-7300  •  434  South  Wabash  Avenue  Chicago.  Illinois 
60605.  Phone  312/922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201. 
Phone  614  294-4761  •  52  South  Second  Street.  Memphis.  Tennessee  38103. 
Phone  901  526-3281  •  20  Jones  Street  San  Francisco,  California  94102 
Phone  4l5'626-6546 
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3-4 — Catholic  Press  Association  Southern  Regional  Conference,  Holiday 
Inn  Vanderbilt,  Nashville,  Tennessee. 

3-5 — Florida  Press  Association,  Tampa  Bay  Harbor  Inn. 

3- 5— Ohio  Newspaper-in-Education  Seminar,  Hueston  Woods  Lodge, 

near  Oxford. 

5-7- Texas  Circulation  Managers  Association,  Hilton  Inn,  McCallen, 
Texas. 

9-10— Audit  Bureau  of  Circulations  annual  meeting,  Waldorf  Astoria 
Hotel,  New  York  City.  - 

9-11— Suburban  Newspapers  of  America,  editorial  seminar.  The  Inn  at  the 
Park  Hotel,  Anaheim.  Calif. 

9- 11— PNPA  Foundation  Press  Institute,  Circulation  Seminar,  PNPA 

Building,  Harrisburg,  Pa. 

10- 12— New  England  Society  of  Newspaper  Editors.  Ramada  Inn,  Mystic. 

Conn. 

13-16— International  Newspaper  Promotion  Association,  Promotion 
Seminar,  Crystal  City  Marriott,  Washington,  D.C. 

13- 16 — SNPA  convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

14- 17— Public  Relations  Society  of  America,  San  Diego,  Calif. 

16-17— PNPA  Foundation  Press  Institute,  Press  Photographers  Seminar, 

PNPA  Building,  Harrisburg,  Pa. 

16-18 — International  Circulation  Managers  Association,  management 
seminar,  Marquette  University,  Milwaukee,  Wise. 

16-19 — International  Promotion  Managers  Association,  Research  Semi¬ 
nar,  Crystal  City  Marriott,  Washington,  D.C. 

16-19— Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Detroit  Plaza 
Hotel,  Renaissance  Center,  Detroit,  Mich. 

25-30— American  Agricultural  Editors  Association,  Hyatt  Regency, 
Chicago. 

DECEMBER 

4- 7— SNPA  Foundation  seminar.  “The  Social  Security  System”,  Virginia 

Polytechnic  Institute  and  State  University,  Blacksburg,  Virginia. 

JANUARY 

5- 7 — Virginia  Press  Association.  Hyatt  House,  Richmond. 

14-17— Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 
Evansville,  Indiana. 

AHEAD  IN  1978 

International  Newspaper  Advertising  Executives,  Peachtree  Plaza 
Hotel,  Atlanta,  January  29-February  1 . 

American  Society  of  Newspaper  Editors.  Washington  Hilton,  April  9-1 3. 
American  Newspaper  Publishers  Association,  Atlanta  Hilton.  May  1-3. 
International  Newspaper  Promotion  Association,  Galleria  Plaza,  Hous¬ 
ton.  May  30-June  2. 

ANPA  Research  Institute  Production  Management  Conference,  Gate¬ 
way  Convention  Center,  St.  Louis,  June  3-8. 

International  Circulation  Managers  Association,  Sheraton  Boston,  July 
5-9. 

Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Fla.,  November  5-8. 

Inland  Daily  Press  Association,  Drake  Hotel.  Chicago.  October  22-24. 
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NOV^  SCANNING 
OVB^eOOO  FREQUENCIES 
ISASEASYAS 


SQUELCH 


SEAPtCI 


VOLUME 


Introducing  the  incredible,  new  Bearcat  210. 

The  exciting,  new  Scanner  Radio  with  the 
space-age,  computer  control  center  that  brings  in 
every  available  public  service  frequency  with 
pushbutton  ease. 

Bearcat  s  new  210  is  as  easy  to  program  as  a 
pushbutton  phone  You  can  select  any  of  the 
public  service  bands  (all  the  available  local 
frequencies)  simply  by  pushing  buttons. 

Simply  punch  in  the  frequency  numbers  on  the 
computer  control  center  keyboard.  Hit  the  Enter 
button.  And  you're  programmed. 

A  large,  flashing,  digital  readout  panel  shows 
you  each  frequency  you've  selected. 

The  Bearcat  210  patented  search  capacity  lets 
you  explore  the  endless  world  of  every  available 
public  frequency  out  there,  too 


Best  of  all.  you're  no  longer  limited  to  a  given 
band  or  set  of  frequerxties.  The  new  Bearcat  210 
is  synthesized.  Space-age  circuitry  lets  you  forget 
crystals  forever. 

Let's  look  at  some  Bearcat  210  features.  And 
facts. 

5  BAND  COVERAGE -Includes  Low.  High.  UHF 
and  UHF  T "  public  service  bands,  the  2-meter 
amateur  (Ham)  band,  plus  other  UHF  frequercies. 

SCANS  20  CHANNELS  PER  SECOND-ln  half 
a  second,  the  Bearcat  210  scans  all  10  channels. 

CRYSTAL-LESS -Space-age  circuitry  with  5 
custom  designed  chips  You  never  have  to  buy  a 
crystal. 


TRACK-TUNING  -  Patented  track  tuning  provides 
full-band  coverage  on  every  band 
AUTOMATIC  LOCK-OUT  -  Locks  out  channels 
and  skips"  frequencies  not  of  current  interest. 
AC/DC-Mobile  mounting  bracket  included. 
SELECTIVE  SCAN  DELAY-Adds  a  two-second 
delay  to  prevent  missing  transmissions  when 
"calls "  and  "answers '  are  on  the  same  frequency. 

AUTOMATIC  SEARCH -New.  patented  feature 
searches  out  any  active  local  public  service 
frequency  automatically.  For  more  police,  fire, 
marine,  emergency  calls  And  much  more 


THE NEW 
BEARCATEi'C 

THE  MOST  EXCITING  THING  THATS  HAPPENED 
TO  SCANNING  SINCE  SCANNERS. 

Eiectra  Company 

300  East  County  Line  Road.  South.  Cumberland.  Indiana  46229 
Copyright  1977  Masco  Corporation  of  Indiana 


E&P 

goes  South 

. . .  with  special  editorial  content 
about  Southern  newspapers 
and  markets.  Send  along  your 
advertising  copy,  directed  to  a 
bonus  convention  audience 

in  the 

Editor  &  Publisher 

SNPA 

ISSUE 

•  Distributed  at  the  SNPA 
Convention,  Boca  Raton, 
Florida,  November  13-16. 

•  Read  by  E&P’s  audience  of 
leaders  in  the  advertising  and 
agency  fields. 

Published 
NOVEMBER  12 

Space  reservation  deadline :October  31 
Advertising  copy  deadline:  November  3 

Reserve  your  space  now! 

Editor  &  Publisher 

575  Lexington  Avenue 
New  York,  N.Y.  10022 
(212)  752-7050 


Newsbriefs 


Council  on  Foreign  Relations  announces  its  annual  Edward 
R.  Murrow  Fellowship  for  1978-1979.  The  fellowship,  open  to 
men  and  women  from  American  media  interested  and  work¬ 
ing  in  the  field  of  international  affairs,  is  made  possible  by  a 
grant  from  the  CBS  Foundation.  The  fellowship  offers  a 
recipient  a  nine-month  period  of  study  and  research  at  the 
Council’s  headquarters  in  New  York.  It  carries  with  it  the 
equivalent  of  the  Fellow’s  salary  and  includes  a  possibility  of 
enrolling  at  one  of  the  metropolitan  area  universities.  The 
decision  of  the  selection  committee  will  be  announced  on 
June  1,  1978.  The  deadline  for  submission  of  applications  is 
April  1 , 1978.  Application  blanks  and  further  information  can 
be  obtained  by  writing  to  Zygmunt  Nagorski,  Secretary,  at 
the  Council  on  Foreign  Relations,  58  East  68  Street,  N.Y. 

*  *  * 

New  Yorkers  will  have  to  wait  until  next  year  for  the  Trib,  a 
morning  daily  tabloid  paper.  It  was  disclosed  this  week  that 
the  paper  will  commence  publication  on  January  9.  Invita¬ 
tions  to  an  open  house  at  the  paper’s  offices  at  711  Third 
Ave.,  N.Y.,  N.Y.  on  October  24  have  been  sent  to  mem¬ 
bers  of  the  press. 

9k  4c  ♦ 

Toronto  Star  published  the  first  edition  of  its  new  Sunday 
paper  on  October  16.  The  Sunday  Star  appeared  as  a  com¬ 
plete,  standard-size  newspaper  in  four  sections — news, 
sports,  entertainment  and  people — plus  the  new  weekly 
color  magazine  The  City.  Copies  will  be  delivered  free  for  the 
first  four  weeks  to  all  six-day  and  Saturday  Toronto  Star 
home  delivery  subscribers  in  Metropolitan  Toronto  and 
southern  Ontario.  After  that  the  home  delivery  price  of  20^ 
will  apply.  At  retail  outlets  and  vending  boxes,  the  Sunday 
Star  will  sell  for  30C. 

4e  4c  4c 

Employment  advertising  revenues  of  daily  newspapers  con¬ 
tinued  to  lead  other  categories  of  classified  during  August, 
rising  28.6%  over  the  previous  year,  according  to  the  News¬ 
paper  Advertising  Bureau,  Inc.  For  the  eight  months  through 
August,  employment  advertising  gained  26.3%.  Other  clas¬ 
sified  categories  went  ahead  as  follows  in  August:  automo¬ 
tive,  10.6%;  real  estate,  6.4%,  and  all  other,  11.1%.  Total 
classified  rose  12.7%  in  the  month.  For  the  eight  months 
through  August,  real  estate  advertising  gained  15.5%;  au¬ 
tomotive,  15.4%;  all  other,  13.9%  and  total  classified,  16.9%. 
August  had  four  Sundays  in  1977  and  five  in  1976. 

4c  4c  4c 

Hudson  Valley  Newspapers,  a  New  York  State  group  of  four 
weeklies  in  Ulster  County,  has  been  acquired  by  Cecil 
Brownlow,  former  executive  editor  of  Aviation  Week,  ac¬ 
cording  to  W.  B.  Grimes  &  Co.,  Washington  based  news¬ 
paper  brokers  who  handled  the  sale.  Included  in  the  group 
are  the  New  Paltz  News,  the  Highland  Mid-Hudson  Post, 
the  Walkill  Valley  World  and  the  Southern  Ulster  Pioneer. 
They  were  purchased  by  Thomas  C.  and  Adelaide  McKin¬ 
ney  in  1951,  and  their  son,  Craig,  who  has  been  managing 
editor,  joined  the  staff  in  1%2.  Thomas  McKinney  died  in 
1974,  at  which  time  Mrs.  McKinney  became  publisher. 
Brownlow,  a  native  of  Tennessee,  had  been  with  McGraw 
Hill  for  20  years  and,  prior  to  that,  was  with  the  New  York 
Herald  Tribune. 

4c  4c  4c 

Chicago  Sun-Times  and  Daily  News  have  added  a  weekend 
edition  to  three  mid-week  sections.  The  new  editiim,  called 
Weekend  Suburban  Week,  is  a  supplement  to  the  Saturday- 
Sunday  Daily  News  and  the  Sunday  Sun  Times.  “The  ex¬ 
pansion  of  Suburban  Week  will  give  suburban  readers  of  the 
weekend  Daily  News  and  Sunday  Sun-Times  more  in-depth 
coverage  of  their  communities  .  .  .  and  suburban  advertisers 
a  direct  medium  for  reaching  their  audiences  on  the 
weekend,’’  Marshall  Field  said. 
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Need  energy  facts?  We’ll  provide  fast,  accu-  Better  yet,  visit  us  in  person,  booth  numbers 

rate  answers  to  your  questions  about  electric  power.  88  and  89,  at  the  National  Newspaper  Association 
We  can  line  up  news  sources,  contacts  with  Convention  in  Houston,  October  2^29. 
electric  energy  specialists,  and  research  During  weekday  business  hours  call  Paul 

assistance  for  reporters  and  writers  anywhere  Wagner  in  New  York  (212/573-8741)  or  Mike  Segel 

in  the  nation.  in  Washington,  D.C.  (202/862-3837). 

We  have  industry  statistics  and  comprehen-  You  can  also  reach  Paul  Wagner  at  any  time, 

sive  backgrounders  on  major  energy  topics.  ,  evenings  or  weekends,  at  the  WATS  number  below. 

CAUTOUFREE 

800/223-7560 

EDISON  ELECTRK  INSTITUTE  INFORMATION  SERVICE 


amazing  ¥rliat  Bell 


noMTs  about  neurspapersr 

Arthur  D.  Cooper.  President.  Columbia  Newspapers.  Inc.. 

Columbia.  S.C..  Publishers  of  The  State.  The  Columbia  Record. 

"We  finally  outgrew  our  original  switchboard.  So  Southern 
Bell  came  to  us  with  a  system  made  to  order  for  our  way  of  doing 
business.  They  call  it  the  Dimension®  PBX  system.  It  could  have  been 
designed  by  a  publisher.” 

Shirley  Tohnson.  Chief  Operator 

"Some  days  it  was  all  I  could  do  to  keep  up  with  the  calls.  Now 
I  do  three  jobs  at  once:  Handle  calls.  Receptionist.  Monitor  our  two 
security  TV  screens.  Really,  it’s  wonderful.” 

Bill  Starr.  News  Editor  for  The  State 

"Our  reporters  wanted  to  be  able  to  transfer  calls  to  each 
other  fast,  and  answer  each  other’s  calls  when  necessary.  Now  they  do 
both  without  leaving  their  desks.” 

Mike  Smith.  Classified  Advertising  Manager 

"Calls  about  classified  ads  now  go  direct  to  our  Ad-visors.’  And 
if  it’s  a  call  about  billing,  our  people  can  ring  in  Accounting  instead  of 
running  back  there  to  check.  Customers  have  commented  on  our 
improved  service.” 

Tames  Holton.  Advertising  Director 

"The  new  system  helps  my  people  handle  calls  better.  They 
can  answer  advertisers’  questions  either  by  putting  them  on  hold  and 
calling  ad  production,  or  by  switching  to  a  three-way  conversation.” 

Diana  Kosmata.  Account  Manager.  Southern  Bell 

"As  Bell  System  problem  solvers,  we’re  able  to  draw  on  a  good 
deal  of  communications  experience.  But  just  as  important  is  a  solid 
understanding  of  each  customer’s  business.  Columbia  Newspapers  is  a 
case  in  point.” 

Solving  communications  problems  for  newspapers  is  an  all- 
out  Bell  System  commitment.  If  you  haven’t  talked  systems  with  your 
Bell  Account  Representative  lately,  you’re  missing  something. 

The  system  is  the  solution. 


Bell  System 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 
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Supreme  Court  cases 

Someone  has  said  that  Americans  are  the  most  litigious 
people  in  the  world.  The  correctness  of  that  statement  be¬ 
comes  obvious  when  one  considers  the  5,000  appeals  pre¬ 
sented  to  the  Supreme  Court  every  year.  It  boggles  the  mind 
to  project  that  figure  into  the  number  of  original  cases  filed 
in  lower  courts  throughout  the  nation. 

The  issue  of  cross  ownership  of  media  was  bound  to  get  to 
the  Supreme  Court  sooner  or  later.  If  the  FCC  had  been 
allowed  to  make  its  own  rulings  and  abide  by  them  the  issue 
may  never  have  been  litigated.  But,  others  including  some 
consumer  groups  and  the  Department  of  Justice  disagreed 
with  the  FCC  position  taking  it  into  the  courts. 

One  wonders  why  the  wisdom  of  some  local  “Solomon”  did 
not  prevail  in  some  cases  which  to  the  layman  were  unjus¬ 
tified  in  consuming  six  years  of  time  and  expense  to  take  to 
the  highest  court.  Wasn’t  it  obvious  at  the  beginning  that 
the  college  newspaper  office  was  subjected  to  unreasonable 
search  and  seizure  prohibited  by  the  Constitution?  How  can 
a  court  punish  a  newspaper  for  publishing  an  accurate  con¬ 
fidential  report  not  involving  national  security  just  because 
the  court  said  it  shouldn’t  be  printed?  Then  there  ai-e  the 
court  orders  prohibiting  publication  of  information  that  is 
already  a  matter  of  public  record. 

Everyone,  including  the  prosecution,  defense  and  the  pre¬ 
siding  judge  must  have  a  “day  in  court.”  That’s  the  way  the 
system  works.  But  can  you  blame  a  layman  for  sometimes 
getting  a  little  confused? 

Help  for  postal  service 

There  seems  to  be  a  slight  change  in  congressional  at¬ 
titude  toward  the  postal  service  with  some  members  leaning 
toward  more  federal  funding  to  maintain  the  postal  service. 
Some  members  appear  to  regret  they  ever  voted  to  reor¬ 
ganize  the  postal  service  and  put  it  on  a  pay-as-you-go  basis. 

Congress  appropriates  millions  of  dollars  every  year  for 
the  “public  service”  aspects  of  the  postal  service.  That  is  to 
pay  the  way  for  services  performed  by  post  offices  but  are 
not  a  part  of  the  daily  mail  delivery. 

Some  of  us  have  contended  for  years,  with  very  few  listen¬ 
ers,  that  the  entire, postal  service  (delivery  of  the  mails) 
should  be  looked  upon  as  a  public  service  which  should  be 
maintained  by  the  government  at  the  lowest  possible  cost 
for  the  dissemination  of  information  to  the  American  people. 

Congress  has  already  embraced  that  philosophy  in  its 
appropriations  of  funds  for  public  broadcasting  and  it  is 
being  asked  for  more.  Support  for  failing  railroads  is  the 
same  thing  amounting  to  billions  of  dollars.  Doesn’t  the 
dissemination  of  information  through  the  mails  deserve  the 
same  treatment  from  Congress  and  the  federal  government 
as  the  dissemination  of  entertainment  via  public  broad¬ 
casting  and  the  transportation  of  bodies  and  freight  in  rail¬ 
road  cars? 
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Letters 


FEEDBACK 


Vic  Cantone 


^■ETTER  /-ATE  -TWAN  NHVER. 


GRAMMAR  TESTS 

We  were  pleased  to  learn  that  our 
neighbor,  Penn  State,  has  decided  to  re¬ 
quire  students  planning  to  major  in  jour¬ 
nalism  to  pass  a  test  in  language  skills 
before  enrolling  in  its  basic  newswriting 
course.  We  regret,  however,  that  those 
who  flunk  the  test  will  only  be  advised 
not  to  enter  the  program  rather  than  for¬ 
bidden  to. 

For  the  past  two  years,  we  have  re¬ 
quired  students  wishing  to  transfer  into 
journalism  from  other  majors  to  pass  a 
comprehensive  exahi  covering  spelling, 
sentence  structure,  vocabulary  and  read¬ 
ing  comprehension.^ Starting  next  year 
we  will  require  all  entering  freshmen  who 
declare  themselves  journalism  majors  to 
do  so  as  well.  There  is  nothing  advisory 
about  this;  students  who  do  not  pass  the 
test  may  take  some  journalism  courses 
but  may  not  become  majors.  The  exam 
may  be  retaken  as  often  as  the  student 
wishes,  but  it  is  offered  only  once  each 
semester. 

We  believe  that  a  commitment  to  ex¬ 
cellence  cannot  be  halfhearted.  If  we 
want  journalism  to  attract  only  genuinely 
qualified  students,  we  cannot  merely  ad¬ 
vise  mediocre  ones  to  choose  another 
field. 

One  exam  may  not  be  enough  to 
screen  out  the  unqualified,  of  course.  So 
in  a  journalism  major’s  fourth  semester, 
his  or  her  performance  is  evaluated  by 
the  journalism  faculty.  Those  who  are 
sliding  by  with  undistinguished  grades 
are  bluntly  told  that  their  eventual 
employment  prospects  are  bleak  and  that 
they  should  seriously  consider  wasting 
no  more  of  their  precious  time  in  an  un¬ 
promising  field. 

We  started  doing  this  just  last  year,  but 
so  far  the  results  are  not  encouraging. 
Few  students  so  advised  actually  switch 
majors.  Sometimes  this  is  comme*  dable 
determination;  in  too  many  instances  it  is 
foolhardiness. 

All  the  more  reason,  we  think,  to  keep 
the  entrance  exam  as  rigorous  as  possi¬ 
ble.  We  do  no  favors  to  students,  to  our 
program,  or  to  the  profession  by  permit¬ 
ting  students  whose  English  skills  are 
fatally  deficient  to  squander  their — and 
our — resources. 

Robert  H.  Russell 
(Russell  is  assistant  professor  of  Jour¬ 
nalism  at  Indiana  University  of  Pennsyl¬ 
vania.) 

*  ^ 

FIRST  OMBUDSMAN 

Your  column  (Shop  Talk  at  Thirty)  of 
September  10,  “The  First  Ombuds¬ 
man,”  observes  correctly  that  the 
ombudsman  concept  is  not  new  to 
American  newspapers,  but  1  think  it  errs 
in  suggesting  that  the  Bureau  of  Accur- 
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acy  and  Fair  Play  of  the  Des  Moines 
Register  and  Tribune  was  the  first  of  its 
kind. 

According  to  Nelson  Crawford  in  The 
Ethics  of  Journalism  (1924),  Ralph  Pul¬ 
itzer  started  a  bureau  of  the  same  name 
for  the  New  York  World  in  1913.  Craw¬ 
ford  cites  Pulitzer  as  saying  the  purpose 
of  the  bureau  was  “to  promote  accuracy 
and  fair  play,  to  correct  carelessness, 
and  to  stamp  out  fakes  and  fakers.” 

Crawford  also  wrote  that  the  Detroit 
News  was  employing  an  “editorial  sec¬ 
retary  whose  duties  include  investiga¬ 
tion  of  the  accuracy  of  statements  in  the 
paper.” 

Lee  Brown 

(Brown  is  associate  professor  at  Uni- 
veraty  of  Maryland.) 

*  ♦  * 

LANCE  AFFAIR 

The  Bert  Lance  affair  gives  me  an 
opportunity  to  put  my  finger  on  two  of 
the  most  prominent  defects  of  modern- 
day  journalism. 

There  surely  are  more  defects,  but 
these  two  have  bothered  me  for  some 
time. 

One — Newsmen  simply  are  not  pre¬ 
cise  in  their  writing.  This  lack  of  pre¬ 
cision  leads  to  untruths,  to  half-truths,  to 
recurrent  inaccuracies,  to  distortions. 
Some  news  content  obviously  comes 
from  gossip,  hearsay,  the  writer’s  in¬ 
terpretation  of  what  he  sees  and  hears. 
In  short,  newsmen  are  loose  with  the 
facts. 

Two — Interpretive  writing  has  become 
an  accepted  part  of  modern-day  jour¬ 
nalism.  But  it  is  finding  its  way  into  vir¬ 
tually  all  news  stories,  not  just  so-called 
“interpretive  pieces.”  So  many  news 
stories  contain  the  writer’s  opinion, 
backed  up  with  little  fact. 

The  function  of  the  press,  in  my  view, 
is  to  get  at  the  truth  of  a  situation.  But 
surely  in  shooting  for  this  objective,  it 


must  be  apparent  imprecise  writing  is  not 
acceptable.  Nor  are  interpretive  pieces 
that  are  endlessly  filed  with  some  wri¬ 
ter’s  opinion,  backed  up  with  little  fact. 

News  writing  that  is  loosely  and  im¬ 
precisely  done  in  damaging  to  the  press. 

It  is  these  failures  that  damage  public 
confidence  in  the  press.  Surely  the  public 
does  not  fault  newspapers  for  digging  out 
the  truth,  for  aggressiveness,  for  persis¬ 
tence. 

The  news  media  really  are  indicted  for 
their  careless,  imprecise  and  loose  re¬ 
porting. 

The  Bert  Lance  case  offered  many 
examples  of  imprecise  and  careless  re¬ 
porting. 

Newsmen  should  think  about  this 
carefully. 

William  K.  Babel 

FELLOWSHIPS 

You  hit  the  nail  right  on  the  head  in  the 
editorial  about  business-sponsored  fel¬ 
lowships. 

It  is  unfortunate  that  some — and  1 
stress  the  word  some — journalists  refuse 
college  and  university  fellowships  from 
business  because  of  “conflict  of  inter¬ 
est.” 

It  is  the  height  of  absurdity  to  profess 
no  need  for  such  help,  a  guise  that  points 
to  the  paranoia  some  journalists  feel 
(Continued  on  page  48) 

Short  takes _ 

“Reservations  World  was  a  system  by 
which  travelers  could  make  reservations 
for  air  travel,  hotels  and  dent-a- 
cars .  ’  ’ — Philadelphia  Bulletin 
♦  *  ♦ 

“Rep.  Wayne  Hayes  fell  from  power 
because  of  his  elationship  with  Elizabeth 
Ray.” — Milwaukee  Journal. 

*  ♦  * 

“Queen  Size  Hide-a-bed — Perfect  for 
Quests” — St.  Petersburg  (Fla.)  Times. 


The  rewards 
of  good  journalism. 


Today,  good  newspapers  have  to  do  a  lot  more 
than  just  report  the  news.  They  have  to  open 
doors  marked  “closed,”  ask  questions  people 
don’t  want  to  answer  and  build  a  story  the  way  a 
detective  builds  an  airtight  case. 

A  “hot  tip”  or  a  “good  hunch”  might  put 
them  onto  the  trail  of  something  big.  But  it  takes 
hours  of  research,  miles  of  travel,  endless  cor¬ 
roboration  of  facts  smd  scraps  of  information  to 
turn  a  good  lead  into  a  newsworthy  story. 

This  kind  of  care  and  dedication  resulted  in 
some  of  the  most  important  stories  Knight- 
Ridder  papers  carried  last  year. 

In  Philadelphia,  for  example,  the  Inquirer 
uncovered  incidents  of  brutality,  corruption  and 
suspicious  deaths  at  Farview  State  Hospital,  an 
institution  for  the  criminally  insane.  The  story 
rocked  the  community,  sparked  reform  and 
earned  a  Pulitzer  Prize  for  special  local  reporting. 

In  Miami,  the  Herald  disclosed  the  fact 
that  a  convicted  criminal  was  involved  in  a  big 
Miami  Beach  building  project  .  .  .  and  kept  the 
city  council  from  making  a  disastrous  mistake. 

In  Wichita,  the  Eagle  and  Beacon  exposed  a 
used  car  scandal  that  was  costing  unsuspecting 


citizens  thousands  of  hard-earned  dollars. 

All  across  the  country,  Knight-Ridder  news¬ 
papers  worked  harder,  dug  deeper  to  alert  their 
communities  to  ongoing  crime  and  corruption. 
Because  each  Knight-Ridder  paper  is  committed 
to  the  ideal  of  excellence.  That  means  reporting 
the  news  fairly.  It  means  interpreting  the  news 
objectively.  And  it  means  uncovering  all  the 
news  that  readers  need  to  know. 

This  kind  of  dedication  can  result  in  rewards 
like  the  Pulitzer  Prize,  an  honor  that  any  news¬ 
paper  is  proud  to  receive.  It  always  results  in  the 
satisfaction  of  serving  the  community.  And  this  is 
the  reward  that  all  good  papers  work  toward 
every  time  they  go  to  press. 

Philadelphia  Inquirer  •  Philadelphia  Daily  News  • 

Detroit  Free  Press  •  Miami  Herald  •  St.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Charlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  •  San  Jose  News  • 

Wichita  Eagle  •  Wichita  Beacon  •  Akron  Beacon  Journal  • 

Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lexington  Herald  •  Lexington  Leader  •  Gary  Post-Tribime  • 
Duluth  News-Tribune  •  Duluth  Herald  •  Macon  Telegraph  • 
Macon  News  •  Columbus  Enquirer  •  Columbus  Ledger  • 
Pasadena  Star-News  •  Tallahassee  Democrat  * 

Grand  Forks  Herald  •  Journal  of  Commerce  • 

Bradenton  Herald  •  Boulder  Daily  Camera  • 

Aberdeen  American  News  • 

Boca  Raton  News  '  ■ 


tigation,  we  found 
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Top  business  reporters 
win  UCLA’s  Loeb  Awards 


The  1977  Gerald  Loeb  Awards  for  dis¬ 
tinguished  business  and  financial  jour¬ 
nalism  were  presented  by  the  graduate 
school  of  management  at  the  University 
of  California-Los  Angeles  (UCLA)  in 
New  York  City  on  Tuesday  evening  (Oc¬ 
tober  18). 

John  Buckley,  acting  dean  of  the 
graduate  school  of  management  at 
UCLA  and  chairman  of  the  Loeb  Advis¬ 
ory  Board,  presented  $1 ,000  cash  awards 
and  trophies  to  eight  reporters.  He  noted 
that  the  average  age  of  the  winning  re¬ 
porters  was  30  years.  Buckley  said  that 
“this  proves,  contrary  to  some  popular 
misconceptions  that  our  young  jour¬ 
nalists  do  understand  economics  and  can 
master  the  art  of  sound  business  report¬ 
ing.”  . 

In  the  above  350,000  daily  circulation 
award  category,  the  winners  were  Susan 
Trausch  and  Laurence  Collins  of  the 
Boston  Globe. 

Trausch  graduated  in  journalism  at 
Ohio  State.  Earlier  this  year,  she  re¬ 
ceived  a  National  Headliner  Award  for 
her  weekly  humor  column.  “Out  to 
Lunch.”  Collins  has  been  with  the  Globe 
for  14  years. 

Their  award  winning  series  on  Com¬ 
modity  Options,  which  was  a  six-month 
investigative  series,  examined  firms  in 
the  commodity  options  business,  uncov¬ 
ering  widespread  abuses  in  Boston  and 
showed  that  these  practices  were  typical 
of  a  nationwide  pattern.  These  disclo¬ 
sures  led  to  a  formal  investigation  by 
the  Federal  Commodity  Futures  Trad¬ 
ing  Commission  and  promoted  new  Fed¬ 
eral  regulations  to  curb  the  abuses. 
Trausch  and  Collins  have  also  received 
the  John  Hancock  Award  for  this  same 
series. 

Larry  Kramer  was  a  winner  in  the 
category  of  daily  newspapers  with  a  cir¬ 
culation  less  than  350,000.  Kramer  is  a 
Harvard  MBA  graduate.  The  youngest 
author  ever  to  receive  a  byline  in  For- 
tune,  he  formerly  worked  for  Time  and 
the  Associated  Press.  He  has  been  with 
the  San  Francisco  Examiner  for  the  past 
three  years,  but  announced  he  began 
working  for  the  Washington  Post  on  Oc¬ 
tober  17,  where  he  will  cover  regulatory 
agencies. 

Kramer's  piece  examined  how' 
offshore  tax  havens,  primarily  in  the 
Bahamas,  are  used  and  how  the  IRS  has 
gone  about  investigating  them. 


Co-winners  in  the  same  category  of 
newspapers  with  circulation  less  than 
350,000  were  Sally  Jones  and  Rosemary 
Shinohara,  reporters  for  the  Anchorage 
Daily  News. 

Shinorhara  is  a  native  Alaskan  who 
took  her  journalism  degree  at  Gonzaga 
University.  Jones  took  her  degree,  also 
in  journalism,  at  the  University  of  Il¬ 
linois.  At  the  Anchorage  Daily  News, 
Shinohara  and  Jones  have  the  responsi¬ 
bility  for  covering  oil  and  gas  industry  in 
Alaska.  Their  six-month  series  on  the 
Alaska  Pipeline  presented  an  in-depth 
investigation  of  the  problems  encoun¬ 
tered  in  building  and  financing  of  the 
pipeline. 

In  the  next  category  national 
magazines  the  award-winning  article  in 
this  category  was  written  by  David 
Warsh  and  Lawrence  Minard,  of  Forbes 
magazine. 

Warsh  is  a  graduate  of  Harvard  Col¬ 
lege,  a  Vietnam  veteran,  and  has  served 
as  a  reporter  for  Chicago’s  City  News 
Bureau,  Pacific  Stars  and  Stripes,  and 
Newsweek.  Minard  has  been  with  Forbes 
for  the  past  two  years  and  is  currently  a 
doctoral  candidate  in  economics  at  the 
New  School  for  Social  Research.  Their 
collaboration  entitled  “Inflation  is  Now 
Too  Serious  a  Matter  to  Leave  to  the 
Economists”,  resulted  in  one  of  the 
longest  articles  in  the  magazine’s  recent 
history.  The  article  focused  on  the  prob¬ 
lems  of  inflation  and  developing  an  un¬ 
usual  and  complex  theory  for  under¬ 
standing  and  therefore  dealing  with  the 
malady  of  inflation. 

The  next  award-winner,  for  the  best 
column/editorial,  was  Lee  Mitgang,  As¬ 
sociated  Press.  Mitgang  graduated  from 
the  University  of  Michigan,  then  he  took 
his  Master’s  degree  at  the  London 
School  of  Economics.  He  has  been  with 
the  Associated  Press  for  the  last  three 
years.  Before  that  he  covered  Wall 
Street  for  United  Press  International.  In 
addition  to  winning  a  Loeb  Award,  Mit¬ 
gang  has  also  won  the  John  Hancock 
Award  this  year,  the  University  of  Mis¬ 
souri  Business  Journalism  Award  for  this 
same  series.  Mitgang’s  columns,  on 
“Pension  Costs”  analyzed  the  critical 
situation  facing  many  governmental  en¬ 
tities  in  providing  funds  to  meet  pension 
obligations.  Mitgang  concluded  that  the 
issue  affects  both  recipients  of  pensions 
and  those  providing  tax  dollars  as  well  as 
public  officials  charged  with  the  resp*  n- 
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sibility  of  maintaining  pension  funds  in  a 
healthy  state. 

Leonard  Silk,  economic  columnist  for 
New  York  Times,  was  presented  the 
Gerald  Loeb  Memorial  Award  for  his 
“broad  contributions  to  business  and  fi¬ 
nancial  journalism.  Silk  has  been 
economics  columnist  for  the  Times  for 
the  past  7  years,  and  previously  at  Busi¬ 
ness  Week,  where  he  served  in  a  variety 
of  editorial  positions  for  15  years. 

The  Loeb  Awards  program  was  estab¬ 
lished  in  1957  by  the  late  Gerald  Loeb, 
who  for  over  50  years  was  associated 
with  E.  F.  Hutton  and  was  himself  a 
frequent  writer  and  commentator  on  bus¬ 
iness  subjects  on  television  and  radio 
programs  both  here  in  New  York  and  in 
San  Francisco. 

The  purpose  of  the  awards  program  is 
to  honor  writers,  and  their  publications, 
who  make  important  contributions  to  the 
enlightenment  of  the  general  public  on 
matters  affecting  business,  finance,  and 
the  economy.  Four  years  ago,  the 
Graduate  School  of  Management  at 
UCLA  assumed  responsibility  for  the  di¬ 
rection  of  this  program.  It  is  now  perma¬ 
nently  housed  at  UCLA,  where  it  is 
funded  by  the  Loeb  Foundation. 

Harold  M.  Williams,  chairman.  Se¬ 
curities  and  Exchange  Commission,  was 
keynote  speaker  at  the  awards  dinner 
held  in  the  Waldorf-Astoria  Hotel. 

In  his  address,  Williams  urged  the  fi¬ 
nancial  reporters  to  put  into  perspective 
the  “record”  or  “all-time  high”  profits 
being  reported  by  some  corporations. 

“1  believe  that,  as  long  as  reported 
earnings  continue  to  fail  to  take  into  ac¬ 
count  an  accurate  assessment  of  the  im¬ 
pact  of  inflation,  investors,  managers, 
government  policy-makers,  and  the  gen¬ 
eral  public  will  all  necessarily  remain  un¬ 
certain  of  the  level,  expected  growth, 
and  rate  of  change  in  profits.”  Williams 
stated. 

“The  consequences  of  this  uncertainty 
on  the  formation  of  capital  are,  in  my 
judgment,  far-reaching  and  poorly  un¬ 
derstood.  For  example,  the  undependa¬ 
ble  nature  of  reported  earnings  subtly  af¬ 
fects  confidence  in  the  securities  mar¬ 
kets.  To  the  extent  that  the  investor 
doubts  the  relevance  of  reported  earn¬ 
ings,  he  will  be  less  willing  to  hold  corpo¬ 
rate  shares  and  less  willing  to  acquire 
new  equity  issues.  To  put  it  simply,  if 
reported  earnings  fail  accurately  to  re¬ 
flect  economic  and  tmancial  realities,  in¬ 
vestor  confidence  is  eroded. 

“The  effect  of  traditional  methods  of 
financial  disclosure  on  the  securities 
markets  can  also  be  viewed  from  another 
perspective.  The  cunent  average  piice- 


(Contimied  on  page  48) 
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Harris  makes  computers 
affordable  to  small  papers 


By  Carla  Marie  Rupp 

The  Composition  Systems  Division  of 
Harris  Corporation  announced  and  dem¬ 
onstrated  for  the  press  in  a  presentation 
held  in  Brockton,  Mass.,  this  week, 
some  of  the  most  sophisticated  methods 
of  performing  editorial,  wire  service, 
classified  and  display  ad  processing — all 
available  for  smaller-sized  newspapers. 

Harris,  of  Melbourne,  Fla.,  introduced 
on  October  18  the  2530  Series,  which 
Jack  C.  Davis,  vicepresident,  said  has 
“the  most  advanced  editorial  terminal 
capabilities  ever  offered  in  the  small- 
to-medium  size  newspaper  market." 

All  of  the  software  for  the  2530  series 
has  been  tested  at  the  Brockton  Enter¬ 
prise,  which  is  the  first  newspaper  in  the 
country  to  install  a  Harris  Model  2560 
copy  processing  system  operating  under 
Harris’  newest  software  release,  HNS2, 
release  1.2. 

Davis  and  V.  A.  Kluesner,  marketing 
vicepresident  of  Harris  Composition 
Systems  Division,  were  the  featured 
speakers  at  the  press  conference  at 
Thorney  Lea  Country  Club  in  Brockton, 
an  event  arranged  by  Andy  Beaupre  of 
the  Strayton  Corporation.  Then  every¬ 
one  was  shuttled  by  limousines  for  a 
tour  of  the  Enterprise  plant,  hosted  by 
Charles  Fuller,  publisher,  where  some  of 
the  benefits  of  the  composition  system 
were  explained  by  Enterprise  supervis- 
ers  in  various  departments. 

The  2530  Series — a  family  of  five  copy 
processing  systems — costs  up  to  40^ 
below  Harris’  other  systems,  the  Harris 
executives  promised.  The  systems,  they 
said,  had  been  in  development  for  the 
past  two  years.  The  goal  of  the  develop¬ 
ment  was  to  make  sophisticated 
capabilities  of  advanced  systems  previ¬ 
ously  available  only  to  the  largest  met¬ 
ropolitan  newspapers  practical  and  af¬ 
fordable  by  much  smaller  papers. 

Kluesner  told  the  gathering  that  the 
capabilities  of  the  2530  Series  and  the 
new  pricing  policy  being  introduced 
“make  it  feasible  for  the  first  time  for 
newspapers  with  over  20,000-circulation 
which  produce  from  150  to  300  pages 
weekly  to  cost-justify  total  editorial, 
production,  data  processing  and  com¬ 
mercial  text  editing  and  composition 
capability  at  substantially  less  cost  than 
previously  possible." 

Newspapers  of  up  to  60,000-circula 
tion  may  purchase  “packages"  for  each 
Harris  2530  model.  Initial  deliveries  of 
the  models  start  in  January  1978,  with 
delivery  quoted  as  60  days  after  receipt 
of  specification  and  order. 

Speakers  said  that  prices  for  the  new 


line  can  vary,  but  that  a  typical  Harris 
system  with  a  console,  terminals,  two 
OCR  input  interfaces,  four  on-line  wire 
lines,  a  line  printer  and  a  paper  tape  read¬ 
er  and  punch  supported  by  a  128K 
controller  with  two  66-megabyte  disks 
and  dual  recording  software,  HNS/ 
Editorial,  wire,  display  and  classified 
software  systems,  and  installation,  train¬ 
ing  and  warranty  support,  is  now  priced 
at  about  $250,000. 

The  Harris  2530  systems  are  expanda¬ 
ble  to  40  terminals.  The  series  consists  of 
Models  2531,  2532,  2533  and  2534  copy 
processors,  and  Model  2539  business 
data  processing  system.  The  series 
claims,  according  to  Harris,  a  “fail-safe” 
operation  and  large  data  bases. 

The  smallest  of  the  new  systems  is  the 
2531,  expandable  from  four  to  28  termi¬ 
nals,  and  consisting  of  a  single  controller 
with  128K  of  main  memory,  a  “cold” 
spare  back-up  processor,  and  16  multi¬ 
plexer  ports  control  four  Harris  1700 
series  editorial  terminals  and  a  dual  66- 
megabyte  data  base  with  recording  fea¬ 
tures.  The  2532  is  an  eight-terminal  sys¬ 
tem  and  can  be  expanded  up  to  32  termi¬ 
nals  by  adding  four  MicroSortor  control¬ 
lers  that  handle  six  reporter  input  each. 
The  2533  has  a  terminal  capacity  of  36 
units  and  supports  12  Harris  1720  or  Har¬ 
ris  1740  editorial  terminal.  Top  end  of  the 
2530  Series  is  the  Model  2534,  with  a 
40-unit  terminal  capacity.  The  Harris 
2539  is  considered  ideal  for  small  and 
medium-sized  papers  because  it  can  per¬ 
form  dual  functions  of  data  processing 
and  editorial  work. 

Users  with  the  Harris  2534  system, 
with  a  40-terminal  requirement  can  in¬ 
stall  a  total  system — including  Harris’ 
editing,  back-up  and  duplicate  recording 
features — for  a  per-terminal  price  of 
about  $1 1,000. 

All  five  systems  in  the  2530  group  will 
be  sold  around  in  the  world,  and  the 
keyboards  will  be  available  in  English, 
French,  Spanish,  Dutch,  Swiss,  German, 
Swedish,  Norwegian,  Danish,  Finnish, 
Italian  and  Portuguese,  Davis  said. 

Brockton’s  system  explained 

The  system  at  the  Brockton  Enterprise 
includes  dual  128K  processors,  each  able 
to  access  either  of  two  66-megabyte  disc 
drives.  Copy  from  editorial,  display  and 
classified  advertising  is  stored  on  both 
the  primary  and  backup  discs  providing 
the  enterprise  was  fully-redundant  stor¬ 
age. 

In  addition,  the  Harris  2560  here  in¬ 
cludes  41  Video  Display  Terminals 
(VDT’s).  Of  that  total,  18  are  Harris 
Model  1740  advanced  editing  terminals 


Terminal  has  EDIT-TRACE  capability 


Five  new  systems  displayed 


used  primarily  in  the  newsroom  and  for 
display  advertising.  The  rest  are  Harris 
Model  1520  terminals,  used  by  the  clas¬ 
sified  advertising  department  and  report¬ 
ers.  The  Harris  2560  system  here  is  con¬ 
nected  on-line  to  two  phototypesetters. 
The  Enterprise  had  started  out  with  a 
Harris  2540,  but  Harris  updated  the 
newspaper  with  a  2560  in  August. 

During  a  tour  of  the  Enterprise, 
Charles  “Chick"  Fuller,  business  man¬ 
ager  and  son  of  the  publisher,  said, 
“We’ve  put  a  Rolls  Royce  engine  in  a 
Model  T  Ford  and  are  already  saving 
time  and  money.”  There  is  a  sharp  con¬ 
trast  between  the  new  Harris  copy  proc¬ 
essing  system  and  the  old-style  news 
plant  in  a  century-old  building. 

Sources  said  that  they  thought  “the 
newsroom  hadn’t  been  painted  since  be¬ 
fore  World  War  II,  and  just  the  weekend 
before  the  tour  the  newsroom  gets 
freshly-painted  for  just  $1,600.” 

Curtains  and  shades  hadn’t  been  put 
back  on  the  windows  of  the  third-floor 
newsroom.  So  to  shield  himself  from  the 
sunlight  and  to  avoid  glare  on  his  termi¬ 
nal,  one  reporter-editor  worked  buried 
underneath  a  copy  of  the  Wall  Street 
Journal. 

As  Bruce  Smith,  managing  editor  of 
the  Enterprise,  was  explaining  to  one 
part  of  the  tour  group  the  advantages  of 
the  new  Harris  system,  which  he  says 
gives  the  news  staff  an  extra  45  minutes 
to  prepare  copy  before  press  time,  some 
reporters  were  commenting  on  the  few 
“bugs”  in  ther  terminals  when  they  were 
installed  in  the  newsroom  in  April.  The 
system  had  been  ordered  last  November 

(Continued  on  pape  41) 
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Readership  value  of  photos 
gets  increasing  attention 


By  Lenora  Williamson 

An  inkling  of  increased  respect  on  the 
part  of  editors  and  publishers  for  what 
photographs  can  do  for  newspaper 
readership  was  discemable  in  remarks 
by  faculty  speakers  during  the  Flying 
Short  Course  programs  of  the  National 
Press  Photographers  Association  this 
past  week. 

But  at  the  same  time  photographers 
attending  the  five  cross-country  stops 
were  told  they  can  not  look  just  to 
editors  for  change  in  respect  to  utiliza¬ 
tion  of  photographs. 

Change  also  starts  with  photographers, 
they  were  admonished. 

Journalism  is  the  name  of  the  game 
according  to  Brian  Lanker,  Pulitzer  Prize 
winner  and  now  director  of  photography 
for  the  Eugene  (Ore.)  Register-Guard. 

“You’re  on  the  bus;  or  you’re  off  the 
bus — and  1  think  the  bus  is  journalism.’’ 
Lanker  questions  whether  photog¬ 
raphers  are  that  close  to  journalism  or 
whether  they  are  still  looking  for  “the 
good  photograph.” 

“We  keep  thinking  we  are  the 
engineer — we  are  just  an  arm  of  jour¬ 
nalism.  We  need  to  be  part  of  it,”  Lanker 
emphasized.  He  borrowed  a  comment 
from  Robert  Gilka  (National  Geographic 
magazine)  that  it’s  time  photographers 
got  out  of  the  darkroom  and  into  the 
newsroom. 

Martin  Weinberger,  publisher  of  the 
twice-weekly  Claremont  (Calif.)  Courier 
which  won  the  NPPA  Pictures  of  the- 
Year  award  for  best  use  of  photographs, 
also  asked  that  communication  between 
reporters  and  photographers  be  opened 
up  with  photographers  working  more 
closely  in  development  of  editorial  copy. 

Weinberger  told  photographers  to  de¬ 
velop  sources  of  information — as  does 
the  reporter  on  a  beat.  He  doesn’t  think 
photographers  build  news  sources  “just 
by  cruising  around.” 

Weinberger  said  that  his  newspaper’s 
word/picture  style  did  not  develop  over¬ 
night — but  evolved.  His  staff  includes 
four  reporters  and  from  one  to  three 
photographers  and  an  intern.  A  Courier 
photographer  makes  a  contact  sheet  and 
marks  what  best  tells  the  story.  The 
reporter  does  the  same  and,  according  to 
the  publisher,  the  two  often  agree  unan¬ 
imously.  Then  the  photo  editor  or  layout 
person  looks  to  see  what  might  be  added. 
The  pictures  are  printed,  and  layout 
takes  over  completely — or  else  “civil 
war  could  develop.” 

The  California  publisher,  who  majored 
in  English  and  history  at  UCLA  and  also 
got  a  masters  in  journalism,  went  to  trade 


school  and  became  competent  in  the 
back  shop.  He  is  quite  willing  to 
evangelize  among  his  peers  that  the 
newspaper  readership  is  now  more  visu¬ 
ally  oriented — both  from  being  a 
television-reared  generation  and  because 
people  have  less  time  to  read. 

He  said  a  recent  meeting  of  editors  and 
publishers  he  was  asked  to  address  in 
Berkeley,  seemed  “leery”  of  running 
pictures  large — but  he  reminds  that 
Henry  Luce  originally  had  qualms  about 
that  also. 

Mike  O’Brien,  a  staff  photographer  at 
the  Miami  News  who  has  won  many 
awards,  during  a  showing  of  some  of  his 
picture  stories,  declared  he  was  not  “in¬ 
fatuated”  with  photography  but  consid¬ 
ers  the  camera  the  appropriate  thing  to 
bring  to  newspaper  readers  some  of  the 
things  they  should  know  and  see. 
O’Brien,  while  admitting  that  photog¬ 
raphers  have  to  cover  some  kinds  of 
assignments  and  events  over  and  over, 
said  he  will  “sneak  around,  poke  around, 
and  go  back  and  back”  to  do  the  kind  of 
stories  he  wants  to  do. 

Bill  Pierce,  contract  photographer  for 
Time  magazine  and  lecturer  and  writer, 
emphasized  the  right  tool  for  the  particu¬ 
lar  job  in  an  analysis  of  the  suitability  of 
rangefinder  or  the  single  lens  reflex  cam¬ 
era,  also  had  a  few  admonitions  for  the 
other  part  of  getting  a  picture — the 
photographer’s  manner.  Touching  on  the 
photo  pools  and  the  role  of  Washington 
news  photographers,  he  reminded  that 
“news  most  often  is  best  accumulated  by 
gentlemen  not  butchers;  the  guy  who 
ruins  it  for  everybody  else  on  Wednes¬ 
day  is  going  to  get  stomped  on  Thurs¬ 
day.” 

Newspaper  photography  is  not  the 
only  factor  of  the  communications  indus¬ 
try  with  its  problems — John  Premack, 
WCVB-TV  Boston  chief  cameraman  and 
president  of  the  Boston  Press  Photog¬ 
raphers  Association,  contended  that 
electronic  journalism  is  due  to  stumble 
backwards  for  the  next  few  years  “be¬ 
cause  top  management  doesn’t  press  for 
quality  while  tampering  with  formats  and 
personalities.”  He  said  electronic  images 
are  crisper,  but  the  stories  are  duller. 

Premack,  as  did  Lanker  and  others, 
stressed  that  cameraman  and  news 
photographer  should  advocate  quality 
control.  “You  don’t  do  it  by  talking  ‘our 
game’  but  by  listening  and  learning  and 
talking  journalism,”  Lanker  said. 

Lanker  said  he  moved  from  the  mid¬ 
west  to  Eugene  because  the  paper 
wanted  to  change.  “They  were  masters 
of  the  mug  shot .  .  .  and  some  days  close 
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to  the  Wall  Street  Journal.”  His  pub¬ 
lisher  subsequently  told  Lanker  he  was 
quite  concerned  about  Lanker’s  using  so 
much  space  on  page  one  for  photos  (and 
the  change  from  1 , 2  or  3  column  photos 
to  5  or  6  columns)  but  that  he  now  sees 
the  impact  and  ability  to  show  more  de¬ 
tail  in  a  large  photograph. 

“We  want  people  to  easily  discern  the 
information  within  a  photograph — we  are 
not  just  trying  to  splash  photographs 
over  the  page,”  Lander  explained. 

He  said  they  first  over-reacted  in  com¬ 
pletely  eliminating  wire  photos  from 
page  one  and  eventually  realized  they 
were  not  playing  national  stories  well 
enough.  At  that  point,  Lanker  was  given 
control  in  editing  wire  photos  also  and 
now  works  with  the  news  editor  in  decid¬ 
ing  on  the  important  stories  of  the  day 
and  the  balance  of  local  and  wire  pic¬ 
tures. 

Lanker,  twice  winner  of  the  NPPA 
Newspaper  Photographer  of  the  Year 
award,  began  with  a  lament  that  news 
photographer  seminars  are  talking  about 
the  same  problems  they  talked  about  10 
years  ago — in  large  measure  the  old 
words  vs.  pictures  barrier.  He  said  he 
started  the  change-over  at  the  Register- 
Guard  by  honestly  confessing  during  a 
staff  meeting  that  he  feels  “the  most  im¬ 
portant  thing  in  the  newspaper  is  the 
words.” 

TSgt.  Herman  J.  Kokojan,  19-year  Air 
Force  veteran  and  winner  of  the  Military 
Photographer  of  the  Year  titles  in  1975 
and  1976,  discussed  career  fields  of 
documentation  and  photojournalism  in 
the  military.  His  own  career  has  taken 
him  around  the  world  in  covering  news 
events,  everyday  activities,  people,  and 
machinery — the  latter  a  highly  under¬ 
stated  term  for  photographs  he  showed 
of  military  aircraft  and  Air  Force  bases. 
He  was  pool  photographer  in  the  Viet 
Cong  release  of  American  POW’s  at  Loc 
Ninh. 

Other  speakers  and  commentators  in¬ 
cluded:  Gary  Settle,  New  York  Times 
Chicago  bureau  and  NPPA  national  pres¬ 
ident;  Rich  Clarkson,  Topeka  Capital- 
Journal  director  of  photography  and 
education  co-chairman  for  NPPA  as 
master  of  ceremonies;  Patricia  Joy, 
KGW-TV,  Portland,  Oregon  news 
documentary  producer.  Jim  Dooley, 
Arizona  Republic,  was  the  other  educa¬ 
tion  co-chairman  in  planning  the  cross¬ 
country  program. 

The  faculty  and  NPPA  course  statt 
donate  their  time  in  the  interests  of  the 
education  project  and  in  addition  to  their 
formal  seminar  presentations  are  avail¬ 
able  to  talk  individually  with  those  at¬ 
tending  and  look  at  portfolios  brought  in 
most  often  by  students  and  the  younger 
photographers.  Much  of  the  formal 
seminar  time  is  spent  in  “show  and  tell” 
slide  shows  of  work  of  the  faculty  mem¬ 
bers. 
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Press  Access  to  President  Carter 


Carter  invites  editors 
to  all-day  briefings 


By  I.  William  Hill 

Mr.  Editor,  or  Mr.  Editorial  Writer: 
Would  you  like  to  attend  an  all-day 
White  House  briefing  that  would  include 
a  half-hour  question-and-answer  session 
with  President  Carter? 

Under  a  press  access  policy  vastly 
formalized  since  reporters  clustered 
around  FDR’s  desk  in  the  Oval  Room  for 
an  exchange  with  the  President,  the  Car¬ 
ter  administration  is  making  it  possible 
for  media  leaders  to  be  briefed  on  the 
highest  level. 

State  associations  or  individual  editors 
need  only  write  to  Particia  Bario,  As¬ 
sociate  Press  Secretary  for  Media  Liai¬ 
son,  The  White  House,  1600  Pennsyl¬ 
vania  Avenue,  N.W.  Washington,  D.C. 
20500.  Further,  it  might  be  well  in 
your  request  to  specify  your  particular 
areas  of  interest,  this  being  a  factor  as 
the  White  House  compiles  a  guest  list 
of  from  28  to  30  media  representa¬ 
tives. 

“We’re  happy  to  hear  from  any  editors 
or  editorial  writers  who  would  like  to  be 
with  us,”  Bario  told  E&P.  “We  welcome 
representatives  of  large,  small,  and  also 
weekly  newspapers.” 

When  the  briefing  sessions  were  estab¬ 
lished  as  a  regular  part  of  presidential 
access  in  the  Carter  administration,  it 
was  decided  to  hold  20  a  year,  alternating 
with  press  conferences  on  a  week-to- 
week  basis.  Up  to  mid-September,  nine 
of  the  briefing  sessions  had  been  held,  in 
comparison  to  15  regular  press  confer¬ 
ences. 

“As  you  might  guess,”  Bario 
said,“it’s  impossible  to  stay  on  an  en¬ 
tirely  regular  schedule.” 

The  all-day  briefings  are  always  held 
on  a  Friday,  with  the  elements  of  subject 
matter  selected  by  the  White  House 
staff.  A  list  of  media  representatives  to 
whom  the  subject  is  of  special  interest 
are  then  invited. 

“We  always  try  to  include  blacks  and 
representatives  of  Jewish  publications,” 
Bario  said.  “From  the  first,  we  have 
done  everything  to  avoid  giving  the  guest 
list  any  pro-Carter  tinge  and  we’ve  in¬ 
vited  many  editors  from  newspapers  that 
actively  opposed  Carter’s  election.  We 
try  to  avoid  having  too  many  editors 
from  the  same  state  at  the  same  time, 
with  interest  in  the  subject  matter  being 
more  of  a  common  element.” 

The  subject  matter  of  the  briefings  var¬ 
ies.  Typical  are  the  Panama  Canal,  Im¬ 
migration,  Auto  or  Airline  Regulation, 
Human  Rights,  Foreign  Policy,  Con- 
14 


sumer  Affairs,  Energy,  etc.,  with  two  or 
three  of  these  being  discussed  at  each 
briefing. 

A  typical  day  begins  in  the  media 
liaison  conference  room  in  the  Executive 
Office  Building,  adjoining  the  White 
House,  at  8:30  a.m.  with  coffee  and 
Danish  being  served  to  the  media  group. 
Before  9,  the  group  will  receive  a  wel¬ 
come  from  such  members  of  the  White 
House  staff  as  Bario,  Deputy  Press  Sec¬ 
retary  Walt  Wurfel,  and  Editor  Claudia 
Townsend  of  the  White  House  News 
Summary. 

From  9  to  10,  a  briefing  on  some  major 
topic  will  be  presented  by  some  official 
of  the  executive  department  of  govern¬ 
ment,  usually  someone  on  the  under¬ 
secretary  level,  although  a  Cabinet  sec¬ 
retary  sometimes  appears.  A  fifteen- 
minute  break  is  then  followed  by  another 
hour-long  presentation.  Lunch,  usually 
from  11:30  a.m.  to  12:30  p.m.,  is  featured 
by  further  briefing  by  some  administra¬ 
tion  official. 

At  1  p.m..  President  Carter  receives 
the  group  in  the  Cabinet  Room  at  the 
White  House.  For  half  an  hour,  and 
sometimes  for  as  long  as  40  minutes,  the 
President  conducts  a  session  almost 
identical  with  a  press  conference.  There 
is  usually  an  opening  statement,  then  the 
floor  is  thrown  open  to  questioning.  Dur¬ 
ing  this  session,  16  of  the  editors  are 
seated  at  the  cabinet  table,  the  rest  stand¬ 
ing  about  the  room. 

“The  President  is  very  happy  with  this 
arrangement,”  Bario  said.  “He’s  con¬ 
vinced  it’s  the  very  best  way  to  keep  up 
with  what’s  troubling  the  people  back 
home.” 

After  the  session  with  the  President, 
the  editors  are  given  a  filing  time  lasting 
till  2:15  p.m.  At  that  hour,  they  reassem¬ 
ble  and  hear  another  hour-long  presenta¬ 
tion  on  some  issue  of  the  day.  Usually, 
by  the  time  they  are  ready  to  leave  the 
White  House,  a  transcript  of  the  brief¬ 
ings  is  available.  This  transcript  is  also 
given  out  in  the  press  room  of  the  White 
House  at  3  p.m.  on  the  Saturday  after  a 
briefing,  for  release  in  Sunday  newspa¬ 
pers. 

Many  editors  will  recall  that,  during 
the  Ford  administration,  briefings  were 
held  but  not  nearly  on  as  regular  a  basis 
as  those  now  going  on. 

“Everyone  seems  satisfied,”  Bario 
said.  “We  really  don’t  have  any  innova¬ 
tions  planned.  Our  greatest  problem  now 
is  working  out  how  to  have  better  con¬ 
tact  with  electronic  media  on  the  local 
level.” 


Following  is  a  boxscore,  through  Sep¬ 


tember  16,  1977,  of  press  access  to 
President  Carter: 

Total  meetings  with  press  ....  98 
Interviews  with  one  or  more  re¬ 
porters  . 27 

Press  conferences  .  15 

Q  &  A  sessions  with  reporters 

during  a  trip  .  15 

Q  &  A  sessions  after  an  an¬ 
nouncement  or  after  meeting 

with  some  dignitary  . . .  10 

Editors’  briefings .  9 

Interviews  with  foreign  press  .  4 

Interviews  with  electronic  media 
directors— apart  from  inclusion 

in  editor  briefings .  1 

Remarks  at  press  group  dinners  2 

Telephone  hook-ups  and  call-in  3 

All  day  TV  taping  (NBC)  .  1 

Special  photo  sessions  .  3 

Informal  meetings  .  8 


The  Friday  briefings  are  only  one  ele¬ 
ment  in  the  present  administration’s  ef¬ 
forts  to  provide  constant  presidential  ac¬ 
cess.  Another  is,  of  course,  the  inter¬ 
views  the  President  grants  to  individual 
reporters  or  to  small  groups. 

“Press  Secretary  Jody  Powell  can  only 
work  a  very  few  of  these  in,”  Bario  said, 
“but  the  number  of  requests  . .  .”  With  a 
gesture,  she  included  the  number  would 
pile  table  high. 

Other  methods  of  press  access  to  the 
President  include  telephone  hook-ups 
with  journalistic  conventions  such  as 
that  used  during  the  convention  of  the 
American  Society  of  Newspaper  Editors 
in  Honolulu  last  May.  A  similar  hook-up, 
from  the  White  House  to  the  Hyatt  Re¬ 
gency  Hotel  in  Houston,  Texas,  for  the 
91st  annual  convention  of  the  National 
Newspaper  Association,  is  scheduled 
for  9:45  a.m.  on  October  28,  1977. 

Retirement  weekly 
now  semi-weekly 

Green  Valley  News,  a  weekly  news¬ 
paper  published  in  the  Southern  Arizona 
retirement  community,  will  become  a 
twice-weekly  publication  in  November. 

The  News  will  be  published  on  Wed¬ 
nesdays  and  Sundays  instead  of  Thurs¬ 
days  as  has  been  the  case  since  the 
newspaper  was  founded  in  1964. 

The  News  was  founded  on  January  16, 
1964,  by  Bob  Janz,  six  months  before  the 
Green  Valley  post  office  was  dedicated. 
T.  C.  Turpin  and  Stephen  E.  Emerine 
purchased  the  paper  in  1%7,  and  Turpin 
has  been  sole  editor  and  publisher  since 
1971.  He  is  president  and  chief  stock¬ 
holder  of  Sancruval  Corp.,  which  pub¬ 
lishes  the  newspaper. 
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Murdoch  sheds  eyeshade 
in  quest  of  ad  linage 


By  John  Consoli 

During  the  nine  months  following  his 
acquisition  of  the  New  York  Post,  Rupert 
Murdoch  kept  a  relatively  low  profile  as 
he  labored  to  alter  the  content  and  design 
of  the  paper  so  it  could  compete  more 
effectively  with  the  other  two  major 
dailies — the  New  York  News  and  the 
New  York  Times. 

Although  many  more  changes  in  con¬ 
tent  and  design  are  still  expected  and 
despite  the  fact  that  the  circulation  (now 
at  around  640, 0(K),  up  from  489,000  when 
he  took  over)  is  far  short  of  his  newly 
announced  goal  of  one  million,  Murdoch 
evidently  feels  the  paper  is  solid  enough 
for  him  to  personally  tout  in  public  ap¬ 
pearances  before  advertising  and  market¬ 
ing  groups  around  the  city. 

Murdoch’s  first  stop  was  last  Friday 
(October  14)  at  the  Sales  Executives 
Club  of  New  York  and  this  Thursday 
(October  20),  Murdoch  will  speak  before 
a  segment  of  advertisers  at  a  breakfast 
thrown  by  the  Post  at  the  posh  Four  Sea¬ 
sons  restaurant. 

Murdoch’s  talk,  “Making  New  York  a 
Newspaper  Town  Again,’’  includes  re¬ 
search  data  aimed  at  selling  the  Post  to 
advertisers,  but  also  includes  comments 
on  the  American  newspaper  industry  and 
on  the  newspaper  situation  in  New  York. 

In  his  presentation  before  the  Sales 
Executives  Club,  Murdoch  spent  a  con¬ 
siderable  amount  of  time  defending  the 
Post’s  style  of  handling  stories — what 
critics  call  “sensationalism”  and  what 
Murdoch  calls  “excitement.” 

“Until  something  actually  is  sold  to  a 
consumer,  nothing  really  happens,” 
Murdoch  said.  “We  are  simply  indulging 
in  theoretical  exercises.” 

He  goes  on  to  say,  “leisurely,  man¬ 
nered  and  reflective  journalism  today 
simply  cannot  compete  in  the  daily  paper 
market.  It  belongs  to  the  magazines  and 
Sunday  papers  which  will  sit  around  the 
home  for  days,  even  weeks. 

“The  daily  paper  must  be  attractive, 
appealing  and  exciting.  This  does  not 
mean,  1  should  emphasize,  that  papers 
must  be  sensational.  Sensationalism  and 
excitement  are  not  the  same  thing,”  he 
said. 

“We  have  a  responsibility  to  the 
community  and  to  the  reader  to  be  accu¬ 
rate,  but  accuracy  does  not  mean  pon¬ 
derous,  pretentious,  dull  writing,”  Mur¬ 
doch  said.  “Writing  in  depth  does  not 
have  to  equate  with  writing  a  boring 
length. 

“Our  entire  editorial  thrust  at  the  Post 
is  to  provide  New  Yorkers  with  brighter, 
shorter,  more  clearly  understood  stories 


and  to  marry  the  words  with  better, 
sharper  pictures,  better  quality  printing 
and  a  more  appealing  design. 

“If  we  do  that,  then  inevitably  our  cir¬ 
culation  will  continue  to  climb  and  our  ad 
pages  become  more  efficient,”  Murdoch 
said. 

“I’ve  long  felt  that  tv  is  our  fiercest 
competition,”  he  added.  “No  longer  can 
newspapers  afford  to  be  dull.  The  local 
evening  news  services  stripped  us  of 
that  luxury.  To  be  successful  today, 
newspaper  writing  must  grab  the  reader 
with  the  right  headlines,  with  the  very 
first  paragraphs,  or  not  capture  him  at 
all.” 


Sunday  N.Y.  Post 
on  drawing  board 

New  York  Post  publisher  and  editor 
Rupert  Murdoch  said  its  only  a  matter  of 
time  before  the  Post  comes  out  with  a 
Sunday  newspaper. 

Speaking  before  the  Sales  Executives 
Club  of  New  York,  Murdoch  said,  “1 
think  its  a  natural  step  that  we  will  have 
to  take.” 

Murdoch  would  not  set  a  target  date 
for  the  start-up  of  a  Sunday  Post,  nor 
would  he  set  a  target  date  for  his  newly 
announced  circulation  goal  of  one  mil¬ 
lion. 

In  answers  to  other  questions,  Mur¬ 
doch  said  the  Post  would  be  expanding 
its  coverage  of  fashion  news  in  the  fu¬ 
ture,  particularly  in  the  area  of  men’s 
fashions.  He  also  cited  the  need  for  the 
Post  to  “set  up  2  or  3  one  man  news 
bureaus  in  key  cities  around  the  world.” 

Murdoch  placed  Post  circulation  at 
around  640,000  and  said  as  circulation 
continues  to  go  up,  ad  rates  will  also  rise. 
“There  will  be  an  element  of  catch  up  in 
our  rates,”  he  said. 


Without  actually  making  reference  to 
it,  Murdoch  also  answered  those  who 
criticized  the  Post’s  Son  of  Sam  cover¬ 
age  as  being  somewhat  “sen¬ 
sationalized.” 

“We  are  keenly  aware  of  the  Post’s 
image,”  he  said.  “We  have  heard  the 
criticisms  and  witnessed  the  emerging 
circulation  patterns  and  demand. 

“What  major  city  newspapers  are  cop¬ 
ing  with  these  days  is  a  generation 
weaned  on  television.  We  have  got  to 
win  back  readers  who  do  not  have  the 
daily  newspaper  habit.  To  do  this,  we 
must  first  capture  their  attention.  Occas- 
sionally  a  headline  may  be  too  loud,  a 
story  lead  too  strident.  These  are  the 
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risks  one  takes  putting  out  a  lively  news¬ 
paper  that  people  will  read,  will  react  to, 
will  talk  about.  That  people  will  buy.” 

Murdoch  also  talked  about  the  news¬ 
paper  situation  in  New  York. 

“For  many  years,  sadly,  the  story  of 
newspapering  in  New  York  was  one  of 
constant  erosion,  failure,  defeat,”  he 
said.  “Newspapers  with  great  old  names 
were  shut  down,  talented  newspapermen 
and  women  became  unemployed.” 

Murdoch  mentioned  how  the  News 
(  brought  in  top  writers”  .  .  .  “increased 
its  news  hole”  .  .  .  “Has  been  spending 
a  lot  of  money  on  promotion”)  and  the 
Times  (“has  been  overhauling  its  prod¬ 
uct  in  every  area”  .  .  .  “adding  huge 
new  service  sections”  .  .  .  “promoting 
consistently  and  intelligently”)  have 
been  increasing  circulation  along  with 
the  Post. 

He  said  the  “new  vigor”  at  both  the 
Times  and  the  News  “is  a  natural  and 
sensible  reaction  to  the  fact  that  there  is 
a  new  New  York  Post,  that  the  Post  is  no 
longer  content  to  drift  along  tamely,  that 
for  the  first  time  in  years,  the  Post  repre¬ 
sents  real  and  formidable  competition  for 
reader  attention  and  advertising  dol¬ 
lars.” 

The  newspaper  business  in  New  York, 
he  said,  “after  decades  of  decline  and 
death,  is  stirring  again.  We  are  all  polish¬ 
ing  our  skills,  we  are  all  promoting  and 
New  Yorkers  are  again  talking  about 
newspapers.” 

Eugene  Guard  buys 
Portland  weekly 

Eugene  (Ore.)  Guard  Publishing  Co. 
has  moved  into  the  Portland  (Ore.)  news 
area  with  purchase  of  a  controlling  inter¬ 
est  in  Willamette  Week. 

Ronald  A.  Buel,  president  and  pub¬ 
lisher  of  Willamette  Week,  said  there 
would  be  no  organizational  changes  at 
the  weekly  and  that  publication  will  con¬ 
tinue  without  interruption.  Buel  will  be 
vicepresident  and  publisher  and  will  di¬ 
rect  editorial  operations.  Ross  M.  Hall 
continues  as  general  business  manager. 
Edwin  M.  Baker,  general  manager  of  the 
Guard  Publishing  Co.,  becomes  presi¬ 
dent  of  Independent  News,  which  will 
operate  as  a  subsidiary. 

Large  type  weekly 
edited  on  computers 

The  Large-Type  Weekly,  a  digest  of 
New  York  Times  articles  edited  for 
people  with  limited  vision,  has  under¬ 
gone  the  first  major  changes  in  format 
and  production  methods  in  its  II -year 
history.  The  weekly  is  being  edited  on 
computer  terminals,  set  by  photocom¬ 
position,  and  has  a  new  design  format, 
with  a  new  logo  and  an  index  to  inside 
features  added.  Articles  are  being 
grouped  into  regular  sections  designated 
by  headings. 
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McGoff  condemnation 
reaffirmed  by  Council 


At  a  hearing  this  week  National  News 
Council  reaffirmed  its  decision,  made  in 
July,  that  condemned  John  McGoff, 
publisher,  Panax  Newspapers,  for  dic¬ 
tating  to  editors  what  stories  must  be 
published  in  the  group’s  newspapers. 

McGoff  did  not  attend  the  special 
hearing  which  was  held  at  the  council’s 
New  York  offices  on  October  19. 

Panax  had  stipulated  that  the  council 
vacate  its  July  decision,  and  that  council 
chairman  Norman  Isaacs  disqualify  him¬ 
self  in  NNC  consideration  of  the  matter, 
before  it  would  attend  the  hearing. 
Isaacs  participated  in  the  vote  on  Wed¬ 
nesday. 

However,  Panax’  lawyers.  Miller, 
Canfield,  Paddock  &  Stone  submitted  a 
letter  to  the  NNC  which  put  the  council 
“on  notice  that  any  further  denuncia¬ 
tions  or  attacks  on  our  clients  can  only 
be  interpreted  as  clear  and  convincing 
evidence  of  ill  will  and  actual  malice  on 
your  part.’’ 

Frank  Shepherd,  Panax  executive 
vicepresident,  said  October  20  there 
would  be  no  official  comment  from  his 
organization  on  the  reaffirmation  “until 
we  get  a  written  report”  from  the  NCC. 
He  also  said  he  had  “no  comment”  on 
the  possibility  of  Panax  filing  a  suit 
against  the  Council,  and  added,  “the 
(Miller,  Canfield)  letter  speaks  for  it¬ 
self.” 

Among  those  present  at  the  hearing 
were  David  Rood,  former  editor  of  the 
Escanaha  (Mich.)  Press:  Brian  Tucker, 
former  reporter  with  the  Marquette 
(Mich.)  Mining  Journal  who  quit 
in  protest  over  the  resignation  of  his 
paper’s  editor,  Robert  N.  Skuggen;  and 
representatives  of  citizens’  groups  from 
Escanaba  and  Marquette. 

Meanwhile,  a  running  feud  between 
McGoff  and  CBS  News  division  pres¬ 
ident  Richard  Salant,  was  brought  to 
light.  McGoff  has  charged  Salant,  a 
member  of  the  News  Council,  with  a 
conflict  of  interest. 

In  a  letter  to  Salant  on  October  6, 
McGoff  said,  “How  can  the  president  of 
one  of  the  world’s  most  powerful  news 
organizations  sit  as  judge  and  jury  in  a 
kangaroo  court  such  as  the  (News) 
Council  conducted  and  later  plan  a  doc¬ 
umentary  that  would  be  an  extension  of 
the  attack  you  have  participated  in  as  a 
member  of  the  Council?” 

Responding  to  the  conflict  charges, 
Salant  in  a  letter  to  Panax  said,  “In  my 
capacity  as  President  of  CBS  News,  it  is 
my  practice  and  policy  never  to  order 
anything  to  be  broadcast  or  be  not 
broadcast.  My  associates  are  too  re¬ 
sponsible,  too  independent  and  too  good 
journalists  to  sit  still  for  any  such  in¬ 


trusion  from  me.  They  will  decide  on  the 
treatment  of  the  story  as  their  own 
judgement  dictates.” 

The  controversy  between  Salant  and 
McGoff  began  on  August  22,  when  Irina 
Posner  of  CBS  News  sent  a  letter  to 
McGoff  stating  that  CBS  was  starting 
production  of  a  news  special  on  the 
future  of  newspapers  “with  emphasis  on 
the  business  of  journalism.  We  will  be 
looking  at  monopolies,  group  owner¬ 
ship,  cross-ownership,  conglomerate 
growth  and  the  fascinating  change  in 
newspapers  as  the  new  technology 
makes  it  impact.” 

“The  current  dispute  concerning  Pan¬ 
ax  and  its  papers  in  Escanaba  and 
Marquette,”  Posner  continued,  “raises 
issues  that  surround  the  question  of 
group  ownership.  It  is  a  newsstory  we 
cannot  overlook.  We  plan  to  film  in 
Michigan  and  cover  the  story  as  fairly  as 
we  can.  1  would  hope  to  be  able  to 
record  the  Panax  position,  preferably 
through  an  interview  with  you.” 

Panax  responded  on  September  16  in  a 
letter  from  its  attorney  Richard  Jones  to 
Salant.  Jones  cited  what  he  called 
“questionable  methods  employed  by 
CBS  News  in  seeking  additional  material 
from  Panax.” 

Jones  said  McGoff  had  already  been 
interviewed  on  July  II  by  CBS  News 
reporter  Betty  Ann  Bowser  and  that  the 
interview  was  supposed  to  run  on  a 
Walter  Cronkite  network  news  program. 
It  never  ran.  He  also  said  a  staff  re¬ 
searcher  for  CBS  News’  60  Minutes 
program  had  telephoned  Panax  vice 
president  and  editorial  director  James 
Whelan  during  the  second  week  of 
August  and  requested  copies  of  certain 
articles  that  would  be  used  in  a  news 
presentation  planned  on  the  subject  of 
Mrs.  Rosalynn  Carter. 

In  a  reply  to  Jones  in  a  letter  dated 
September  19,  Salant  said  the  July  II 
interview  was  “indeed  intended  for  a 
CBS  Evening  News  report  on  the  con¬ 
troversy  over  the  George  Bernard 
articles.”  He  added,  “as  in  the  case  of 
many  other  stories  filmed  for  the  CBS 
Evening  News,  this  one  was  forced  out 
of  the  broadcast  by  other  breaking  news 
events.  There  is  no  intention  at  this  time 
to  use  the  interview.” 

Salant  also  said  the  call  Whelan  re¬ 
ceived  from  a  60  Minutes’  researcher 
“was  indeed  related  to  a  60  Minutes 
profile  on  Mrs.  Carter  and  had  nothing 
to  do  with  Panax.”  Salant  said  the 
researcher  had  read  news  reports  about 
the  Bernard  articles  and  wanted  to  get  a 
copy  of  the  actual  text. 

Salant  said  the  August  22  letter  from 
Posner  was  accurate  in  that  she  was  just 


then  beginning  production  of  a  news 
special  on  the  state  and  role  of  American 
newspapers.  J 

“While  the  confusion  the  three  sep¬ 
arate  approaches  to  Panax  (which  I  re¬ 
gret)  appears  to  have  created  is  under¬ 
standable,  1  can  assure  you  your  conclu¬ 
sion  about  them  is  totally  unfounded,” 
Salant  said. 

Sunday  paper 
started  by  Panax 

Marquette  (Mich.)  Mining  Journal  will 
start  a  Sunday  edition  on  October  30, 
general  manager  Gene  Chambers  said. 

“The  decision  to  launch  the  Sunday 
paper  was  made  several  months  ago  as 
the  direct  result  of  the  steady  climb  in 
Mining  Journal  circulation,  and  as  the 
first  phase  of  a  full-scale  Sunday  news¬ 
paper  which  Panax  will  publish  this 
Spring  covering  the  entire  Upper  Penin¬ 
sula,”  Chambers  said. 

“It  was  inevitable  that  we  would  begin 
in  Marquette,”  Chambers  said,  “since 
this  area  contains  the  Upper  Peninsula’s 
largest  population  center  and  major 
economic  base.” 

He  said  the  new  edition  will  contain  a 
minimum  of  24  broadsheet  pages  with 
full  color. 

Editor  Robert  E.  Diehl  Jr.,  said  the 
forthcoming  Sunday  edition  will  contain 
world,  national  and  state  news  from  the 
paper’s  news  services  and  Panax’ 
Washington  and  Lansing  bureaus.  “But 
the  major  emphasis  will  be  on  our  own 
home  towns,”  he  said. 

Ralph  Kaziateck,  group  vicepresident 
in  charge  of  Panax’  Upper  Peninsula, 
Illinois-lndiana  and  Texas  operations, 
said  plans  are  already  far  advanced  for 
the  full-scale  newspaper  scheduled  for 
the  spring.  He  said  it  will  include  comics, 
national  magazine  supplements  and  an 
Upper  Peninsula  magazine.  It  will  circu¬ 
late  throughout  the  Michigan  upper 
peninsula. 

Reporter  barred 
by  football  coach 

When  Walt  Jay  roe.  Daily  Oklahoman 
sports  writer  assigned  to  cover  full-time 
the  University  of  Oklahoma  football 
team,  went  to  a  practice  and  learned  of  a 
tackle’s  knee  injury  he  thought  it  worth  a 
paragraph  in  his  story  of  the  day’s  work¬ 
out. 

Barry  Switzer,  coach,  thought  differ¬ 
ently.  He  requested  the  fact  not  be  men¬ 
tioned.  Switzer  barred  Jayroe  from 
further  practice  sessions,  the  Sooner 
locker  room  and  the  athletic  dormitory. 
The  coach  said  reporters  from  two  other 
papers  did  not  mention  the  injury. 

Jayroe  said  he  “felt  like  1  had  to  write 
it.  I’m  a  reporter.  If  he  doesn’t  want  any¬ 
thing  written  about  practice  he  shouldn’t 
let  reporters  in  there  at  all.” 
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New  Harris  Products  for  Newspaper  Automation 


The  brand  new 
Harrb  2530s. 

Five  powerhouse  systems 
for 

smaller  dailies. 


rnntcd  on  Harris  \\1 10 
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Typical  of  the  power  of  the  new  Harris  2530  copy 
processing  system  is  this  dual-column  display  capa¬ 
bility,  showing  Harris'  unique  Edit-Trace*  copy 
management  feature,  now  at  work  in  many  news¬ 
papers  throughout  the  world. 


I 


( 
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Now  you  can  set 
Harris  adwanced  features 
at  40%  less  cost, 
deliverable  in  60  days. 


If  you  are  looking  at  a  6490,  7600,  CPS-300 
or  T-410  copy  processing  system,  now  there  is 
another  option  to  consider.  The  brand  new 
Harris  2530  series  —  a  series  of  five  new 
systems  that  brings  the  most  advanced  capa¬ 
bilities  ever  to  every  size  and  type  of  news¬ 
paper,  At  up  to  40%  less  than  other  Harris 
systems. 

The  Harris  2530  series  is  a  group  of  pack¬ 
aged  systems  with  five  features  unique  in  the 
newspaper  industry: 

•  Total  "fail-safe"  operation,  through  a 
hierarchy  of  copy  protection  techniques 
that  provide  back-up  for  every  part  of  your 
system; 

•  Massive  editorial  copy  management  and 
control  functions,  using  the  super¬ 
powerful  Harris  1700  series  terminals  and 
HNS/2  software  systems; 

•  Huge  data  bases,  up  to  six  times  larger 
than  those  available  on  competitive  copy 
processing  systems; 

•  Enormous  capacity:  to  add  high-speed 
wires,  low-cost  reporter  and  remote 
bureau  terminals,  advanced  classified 
systems,  and  up  to  dozens  of  other  devices 
such  as  OCR,  printer,  typesetter,  display 
ad,  and  other  input/output  units. 

•  And  business  computer  capability,  with  a 
complete  standalone  data  processing  sys¬ 
tem  that  can  be  reconfigured  quickly  to 
provide  totally  compatible  back-up  to 
your  copy  processing  system. 

The  Harris  2530  series  —  Models  253 1, 
2532,  2533  and  2534  copy  processors,  and 
Model  2539  business  data  processing  system. 


Regardless  of  your  newspaper's  size,  your 
editors,  reporters,  desk  personnel,  production 
staff,  classified  department,  circulation  group 
and  management  staff  get  all  of  the  capabili¬ 
ties  they  need  at  their  fingertips. 

And  they  get  it  right  away.  Because  the 
Harris  2530  systems,  after  initial  shipments 
in  January,  will  be  deliverable  within  60  days. 

Whether  you  need  only  a  small  four- 
terminal  copy  processor,  or  a  combined  40- 
terminal  copy  and  business  computing  pow¬ 
erhouse,  look  at  the  Harris  2530. 

It's  what  all  copy  processing  systems  want 
to  become. 


Typical  configuration  of  a  small  Harris  2531  copy  process¬ 
ing  system. 


The  five  new 
Harris  2530 
systems: 


Harris  2531 

Smallest  of  the  four  copy  processing  sys¬ 
tems  in  the  Harris  2530  series  is  the  Harris 
2531.  A  single  controller  with  128K  of  mam 
memory,  a  "cold"  spare  back-up  processor, 
and  16  multiplexer  ports  control  four  Harris 
1 700  Series  editorial  terminals  and  a  dual 
66-megabyte  data  base  with  duplicate  record¬ 
ing  features  for  maximum  copy  protection. 

With  the  addition  of  Harris  MicroStor  re¬ 
porter  terminal  controllers,  additional  report¬ 
er  input  stations  can  be  added. 

Harris  2532 

An  eight-terminal  system  m  its  basic  con¬ 
figuration,  the  Harris  2532  can  be  expanded 
up  to  a  32-termmal  configuration  by  adding 
four  MicroStor  controllers  that  handle  six  re¬ 
porter  input  terminals  each. 

Standard  features  include  the  132MB  data 
base  with  duplicate  recording,  three  multi¬ 
plexer  units  each  supporting  eight  device 
ports,  the  180  CPS  line  printer,  paper  tape 
reader  and  punch,  and  a  control  console  for 
precise  systems  control. 

Harris  2533 

The  Harris  2533  is  similar  to  smaller 
models,  with  one  maior  exception  —  its 
terminal  capacity. 

A  basic  system  supports  12  Harris  1720 
or  Harris  1  740  editorial  terminals.  Optional 
terminal  expansion  capabilities  include  ad¬ 
dition  of  four  MicroStor  controllers,  each 
capable  of  supporting  six  reporter  input  ter¬ 
minals  and  its  own  local  600KB  data  base. 
Total  terminal  capacity  on  a  Harris  2533  is 
36  units. 


Harris  2534 

Top  end  of  the  Harris  2530  copy  processing 
series  is  the  new  Model  2534,  which  has  16 
Harris  1 700  Series  terminals  and  32  device 
ports  m  Its  standard  configuration. 

Up  to  four  MicroStor  controllers  permit 
attachment  of  an  additional  24  reporter  input 
terminals,  bringing  total  terminal  capacity 
on  the  Harris  2534  to  40  units.  In  addition, 
an  unlimited  number  of  low-cost  Harris 
1220  remote  bureau  input  terminals  can  be 
attached  to  the  system,  using  "dial-up" 
telephone  connections  over  a  high-speed 
1200-baud  wire  line. 

Harris  2539 

The  Harris  2539  represents  the  industry's 
initial  offering  of  a  dual-purpose  business  data 
processing  and  copy  processing  system. 

Because  of  this  unique  dual-purpose  capa¬ 
bility,  the  Harris  2539  is  ideal  for  small-  and 
medium-size  newspapers.  When  configured 
wuth  business  software  and  input  output  de¬ 
vices,  the  Harris  2539  can  perform  the  full 
range  of  data  processing  functions  required  by 
a  newspaper.  In  the  event  of  mam  copy  pro¬ 
cessing  system  failure,  the  Hams  2539  can  be 
loaded  quickly  with  HNS  2  copy  manage¬ 
ment  software,  the  dual  copy  processing  disk 
packs,  and  recabled  to  attach  Harris  1  ^00  Se¬ 
nes  editorial  terminals. 

Harris. 

The  standard  of 
excellence 
every  newspaper 
can  afford. 


Harris  Corporation,  Composition  Systems  Division,  505  Rodes  Boulevard,  Melbourne,  Florida  32935,  305/259-2900 
European  Headquarters:  145  Famham  Road,  Slou^,  Berks,  England  Telephone:  Slough  34666 


How  to  sell  ad  space 
when  account  says  “No” 


By  Frank  Gothie 

Unless  you  are  working  a  one-paper 
market,  void  of  television,  radio, 
billboards  and  a  post  office,  you  have 
experienced  the  salesman’s  nemesis — a 
turndown, y/flt  no! 

Usually,  it’s  next  to  impossible  to 
change  that  around  right  then  and  there. 
A  retreat  with  a  lot  of  class  and  a  smile 
will  most  likely  leave  the  door  open, 
rather  than  a  one-on-one  knock  down 
drag  ’em  out  argument  with  a  buyer  who 
very  obviously  is  not  going  to  buy  .  .  . 
today. 

When  you  finish  putting  the  band-aid 
on  your  bruised  ego,  the  first  thing  that 
should  happen  is  a  real  objective  analysis 
of  what  prompted  the  “no”. 

Now,  assuming  you  were  not  trying  to 
sell  a  schedule  of  full  page  units  to  the 
Mom  and  Pop  candy  store  on  the  corner, 
there  has  to  be  a  reason  for  your  paper 
not  to  get  the  business.  Don’t  forget 
you’re  looking  for  the  real  reason  why 
you  couldn’t  close  the  deal  not  necessar¬ 
ily  is  that  the  same  excuse  the  advertiser 
gave  you. 

Here  are  5  of  the  most  common 
reasons  given  for  not  buying: 

1.  The  buyer  has  no  need  for  your  pa¬ 
per. 

2.  His  budget  is  set  and  you’re  not  in¬ 
cluded. 

3.  Newspaper  advertising  is  too  expen¬ 
sive  and  he  can’t  afford  you. 

4.  Your  paper  doesn’t  “pull”. 

5.  Your  sales  presentation  was  weak 
and  didn’t  turn  him/her  on. 

Analyze  which  of  the  reasons  cost  you 
the  closing.  Now  it  could  be  one,  or  a 
combination  of  2  or  more.  How  do  you 
counter  intelligently  and  make  a  buyer  of 
the  buyer? 

1.  Diplomatically  present  a  well- 
prepared  exhibit  of  competitors  who  are 
using  newspaper  advertising.  (Hopefully 
most  of  it  will  be  in  your  paper.)  Compile 
a  brief  analysis  from  Media  Records  of 
how  much  of  his  commodity  is  adver¬ 
tised  in  newspapers  but  not  by  him  per¬ 
sonally.  Find  out  prior  to  the  sales  call, 
the  profile  of  his  customer  and  show  how 
many  readers  you  have  in  that  demo¬ 
graphic  category.  Step  by  step,  you  are 
leading  him  to  the  conclusion  that  he 
probably  won’t  stay  in  business  if  he 
doesn’t  get  right  in. 

2.  I  can’t  count  the  times  that  an  ad¬ 
vertiser  has  told  me  he  would  love  to  run 
in  my  paper,  but  doesn’t  have  the 


(Frank  Gothie  is  manager  for  the  adver¬ 
tising  department  at  the  Northern  Divi¬ 
sion  of  the  Philadelphia  Bulletin.) 


money.  A  week  later  I  see  him  in  a  sat¬ 
uration  campaign  of  Television  commer¬ 
cials  on  every  television  station  in  town. 

There  is  no  such  thing  as  no  money  in 
the  budget.  If  you  create  the  need  in  his 
mind,  he  will  buy  it.  Let  me  repeat  that 
emphatically  and  undeniably.  There  is 
always  money  for  a  schedule,  if  the  ad¬ 
vertiser  is  convinced  he  needs  it.  You,  of 
course,  are  there  to  convince  him  that  he 
needs  it. 

3.  Most  newspaper  advertisers  are 
able  to  use  this  medium  at  a  lower  cost 
per  thousand  than  Magazine,  Broadcast 
or  Outdoor.  Now,  it  is  not  an  iron  clad 
axiom,  of  course,  but  generally  it  is  safe 
to  say  that  newspaper  CPM  is  very  dif¬ 
ficult  to  beat.  So,  an  account  who  is 
using  the  “too  expensive”  routine, 
you’re  best  off  by  showing  him  the  rela¬ 
tive  low  cost  reach  of  newspaper  adver¬ 
tising  compared  to  the  others  mentioned 
above. 

4.  Some  of  the  most  creative  and 
dazzling  newspaper  ads  have  bombed, 
while  a  quickly  prepared  boraxy  layout 
can  generate  enough  traffic  to  make  any 
retailer  happy.  This  leads  to  the  topic  of 
“ad  pull”.  You  can  never  guarantee 


what  will  happen  with  an  ad. 

There  are  so  many  variables  influenc¬ 
ing  results,  such  as  weather,  timing,  pric¬ 
ing,  economy,  etc.  That  there  is  a  great 
deal  of  “gray  area”  in  predicting  the  out¬ 
come  of  an  ad.  There’s  a  lot  of  cute 
stories  that  have  been  created  by  space 
salesmen  through  the  years,  like  the  ad 
for  free  five  dollar  bills,  which  can  be 
used  to  convince  an  advertiser  that 
newspaper  ads  pull,  but  a  tour  through 
your  own  promotion  department  when 
your  paper  is  running  a  give-a-way  for 
your  readers,  should  be  enough  to  con¬ 
vince  anyone  that  if  the  message  is  right, 
readers  do  respond  to  newspaper  ads. 

5.  If  we  have  gotten  this  far  in  over¬ 
coming  all  the  reasons  for  a  turn  down, 
and  the  only  remaining  objection  is  your 
personal  approach  to  selling  then  it  is 
time  for  you  to  look  in  the  mirror  and  ask 
these  important  questions: 

Do  1  believe  in  the  value  of  my  prod¬ 
uct? 

Do  I  inject  factual  enthusiasm  in  my 
pitch? 

Do  I  base  my  entire  presentation  on 
the  advertiser’s  wants  and  needs? 

Do  1  actively  and  consistently  attempt 
to  close  every  sale? 

Competition  is  tough.  Your  job  is  re¬ 
quiring  more  and  more  expertise  and 
precision  selling  efforts.  If  there  is  any 
cardinal  rule  to  be  observed  in  our  career 
field,  it  is  persistent,  intelligent  selling. 


^Announcement 


Effective  NOVEMBER  7,  1977 
my  new  address  and  telephone 
number  heretofore  in  Weston, 
Connecticut  will  be: 

VINCENT  J.  MANNO 

Suite  G-1 

93  Cherry  Street 

New  Canaan,  Connecticut  06840 

Telephone:  (203)  972-0415 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 
NEWSPAPERS  •  TELEVISION  AND  RADIO  STATIONS 
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Virginia  Liquor  Market  Virginia  Liquor  Market 
Norfolk's  Your  Norfolk's  Your 

Best  Shot  Best  Shot 
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Howard  Bonnewell  (left),  national 
advertising  representative  for  The 
Virginian-Pilot  and  The  Ledger-Star 
newspapers,  discusses  Norfolk's  liquor 
market  with  AAr.  Nick  W.  Stone 
(center),  national  assistant  control 
states  manager  with  Hiram  Walker 
Distillers  and  AAr.  William  Hutchins 
(right),  Virginia  representative  for 
Hiram  Walker. 


Liquor  ad  sales 
presentation  made 

Norfolk  Virginian-Pilot  and  Ledger- 
Star's  annual  reception  and  presentation 
for  the  Virginia  state  Alcoholic  Beverage 
Control  Board,  national  distillery  repre¬ 
sentatives,  and  state  liquor  vendors  was 
held  on  September  28  in  Richmond. 

John  Bell,  vicepresident  of  the  News¬ 
paper  Advertising  Bureau  in  New  York, 
presented  his  latest  alcoholic  beverage 
study  stressing  the  need  for  and  ideas 
concerning  innovative  marketing  in  the 
liquor  industry,  and  the  latest  marketing 
research  statistics  concerning  Virginia’s 
liquor  market. 

Among  those  attending  from  the  ad¬ 
vertising  department  of  the  Virginian- 
Pilot  and  the  Ledger-Star  were  Carl 
Mangum,  vicepresident  and  advertising 
director;  Dale  Bowen  and  Howard  Bon¬ 
newell  of  the  national  advertising  de¬ 
partment;  and  Harry  Murphy  of  the  pa¬ 
pers'  research  department. 


Even  when  we  started  out,  in 
1864.  selling  travel  insurance, 
we  were  known  as  The 
Travelers,  rx)t  The  Traveler's. 
Now  113  years  later,  with  the 
addition  of  just  about  every 
kind  of  insurance  available 
under  our  red  umbrella,  we've 
kept  the  simple  plural  form. 

We're  not  singularly  posses¬ 
sive,  except  when  it  comes  to 
our  name. 


Survey  shows  gains 
in  insert  ads 


THE  TRAVELERS 


EDITOR'S  NOTE: 

If  you're  in  the  business  end  of  the 
news,  you  may  be  interested  in 
our  Accounting  &  Financial 
Reporting  in  the  Insurance  Indus- 
try.  For  a  copy,  just  write  to: 

Media  Relations,  9  PB,  The  Travelers 
Insurance  Companies,  One  Tower 
Square,  Hartford,  Conn.  06115. 
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NAPP’s  System 
produces 
less  newsprint 
waste. 


And  we’ve  got  the 
facts  to  prove  it. 

It’s  true.  In  a  comparative  study  of  newsprint  waste*, 

NAPP  came  out  the  paper  saver. 

And  that’s  important.  Newsprint  waste  costs  can  run 
into  hundreds  of  thousands  of  dollars  each  year. 

Write  us  and  we’ll  send  you  the  facts.  Or  call  us  toll 
free  at  (800)  854-2860.  In  California  (714)  744-4387  call 
collect.  See  for  yourself  how  all  the  other  printing 
systems  stack  up.  Then  take  a  close  look  at  NAPP. 

'Facts  compiled  from  ANPA  Quarterly  Waste  Report,  Third  Quarter 
1976.  Categories  evaluated:  NAPP,  Offset,  DiLitho^  and  other 
letterpress  systems. 
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I  NAPP  Systems,  Inc.  I 

'  360  S.  Pacific  ' 

I  P.O.  Box  246 

San  Marcos,  CA  92069 


I  want  the  facts  on  newsprint  waste. 


Name 


1  Title 

1  Arlrlrfiss 

1  City 

State 

7ip 

1 _ 
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Me  installed  our  first 
computerized  newspaper  system 
13  years  ago  and  we’ve  been 
making  headlines  ever  since. 


We  started  in  typesetting 
production  systems  13  years  ago. 
But  it  wasn't  long  before  we 
moved  into  classified  and  soon 
we  were  earning  our  way  in 
editorial,  reportorial,  circulation 
and  accounting. 

We've  learned  how  news¬ 
papers  work — big  and  small.  We 
know  your  need  for  flexibility  so 


we  offer  everything  from  a  series 
of  input  and  editing  terminals 
through  customize  text  manage¬ 
ment,  classified  and  business 
data  processing  systems.  From 
single  terminals  in  Remote 
Bureaus  to  multiple  computers, 
working  together  with  hundreds 
of  users.  All  of  our  systems  are 
modular,  to  fit  the  needs  of  your 


Digital  can  figure  in  your 
headlines,  your  deadlines  and 
your  bottom  line  in  more  ways 
than  any  computer  company  in 
the  world.  Because  Digital  has 
more  equipment  for  the  news¬ 
paper  industry  than  any  com¬ 
puter  company  in  the  world  and 
more  experience  at  making 
it  work. 
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paper  and  your  people  today, 
and  to  grow  easily  as  your  needs 
increase  and  your  budget  allows. 

In  addition,  only  Digital  can 
offer  you  all  of  the  other  benefits 
of  dealing  with  the  world's  largest 
manufacturer  of  minicomputers. 
Local  service  on  your  entire  sys¬ 
tem  including  spare  parts.  Local 
training.  Local  software  support. 


And  the  security  of  knowing  that 
your  computer  company  w^  be 
around  offering  you  growth  over 
the  long  term. 

To  find  out  more  about  the 
interactive  systems  and  terminals 
that  have  made  distributed  proc¬ 
essing  the  newspaper  story  of  the 
decade,  write  Graphic  Arts  Group, 
Digital  Equipment  Corporation, 


5  Flagstone  Drive,  Hudson,  New 
Hampshire  03051.  European 
headquarters:  81  route  de  1' Aire, 
1211  Geneva  26.  Tel  42  79  50.  In 
Canada:  Digital  Equipment  of 
Canada,  Ltd. 
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Windsor’s 
big  project 
rejected  3-2 
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Readers  and  editors  remake  newspaper 


Readers  of  the  Press  Democrat  of 
Santa  Rosa,  California,  had  a  new  news- 
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paper  to  look  at  on  Monday,  September 

12. 

The  Northwestern  California  regional 
daily  sported  a  redesigned  and  repack¬ 
aged  appearance. 

The  changes  ranged  from  a  new  name¬ 
plate  to  new  section  and  page  headings 
and  inclusion  of  several  new  pages. 

Publisher  Evert  B.  Person  said  the 
changes  are  the  result  of  more  than  a 
year  and  a  half  of  work  by  management, 
members  of  the  editorial,  display  adver¬ 
tising,  classified  advertising  and  circula¬ 
tion  departments. 

The  project  started  with  information 
taken  from  readership  surveys  and  focus 
interviews  in  the  community  as  to  how 
the  Press  Democrat  could  better  serve  its 
readers. 

Additional  input  came  from  interviews 
managing  editor  Bob  Skillicom  held  with 
each  editorial  department  member.  He 
and  editor  Art  Volkerts,  news  editor  Bob 
Fink,  and  makeup  editor  Bob  Boden- 
hamer  added  their  own  ideas  and  then 
came  up  with  a  proposal  for  Person  and 
general  manager  John  H.  C.  Riley. 

After  approval  was  given,  the  com¬ 
pany  contracted  with  Walter  Busse  of 
the  San  Francisco  advertising  agency  of 
Steedman,  Cooper  and  Busse,  and  with 
Intrinsics,  a  San  Francisco-based 
graphic  arts  firm. 

Editorial  department  executives 
worked  with  Marget  Larsen  of  Intrinsics 
in  redesigning  the  section  and  page  head¬ 
ings,  while  classified  advertising  man¬ 
ager  Lee  Bollinger  worked  with  her  in 
redesigning  his  section. 


Meanwhile,  Bill  St.  Sure,  director  of 
Market  Research,  consulted  with  the  ad¬ 
vertising  agency  for  a  promotional  cam¬ 
paign  that  included  singing  radio  com¬ 
mercials,  billboards  and  newspaper  ad¬ 
vertising. 

Among  the  basic  changes  made  were 
an  enlarged  masthead  with  emphasis  on 
the  word  “Press.”  The  paper  has  been  , 
known  for  years  as  “The  P.D.” 

The  company  also  changed  its  colors 
from  black  and  yellow  to  green,  black 
and  white  and  repainted  its  vehicles  and 
will  replace  its  rural  delivery  tubes  in  the 
counties  of  Sonoma,  Mendocino  and 
Lake  in  which  it  circulates. 

The  paper  adopted  a  new  slogan — 
“The  News  You  Need” — which  is  the 
name  of  a  Page  1  column  that  gives  read¬ 
ers  a  description  of  stories  elsewhere  in 
the  paper  which  might  help  them  cope 
with  everyday  problems. 

Other  changes  include: 

— The  News  You  Need  in  Brief,  an 
ad-free  Page  2  daily  containing  world, 
national,  state,  local  and  sports  briefs, 
the  weather  and  a  master  calendar. 

— People,  a  page  devoted  to  births, 
marriages,  dissolutions  and  obituaries. 

— Empire  Living,  a  section  that  re¬ 
placed  the  Family  Section.  The  new  sec¬ 
tion  has  an  ad-free  section  page  that  has 
a  feature  daily,  a  full  page  of  television, 
entertainment,  comics  and  a  page  called 
Insight  on  which  are  grouped  most  of  the 
paper’s  columnists. 

— Opinion  (the  editorial  page)  and 
Viewpoint  (the  op-ed  page)  were  moved 
from  the  first  section  to  the  third  section. 
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Bluffing  your  way  to  the  top 


Women  are  plagued  by  inferiority 
complexes  that  prevent  their  taking  op¬ 
portunities  available  to  them,  Allen 
Neuharth,  president,  Gannett  News¬ 
papers  said. 

“Most  women  eager  to  get  ahead  have 
a  feeling  of  inferiority  and  a  fear  of  fail¬ 
ing,”  feelings  that  he  feels  are  unneces¬ 
sary.  Neuharth  said  he  had  never  really 
been  prepared  for  jobs  that  he  got,  “but  I 
always  bluff  my  way  through  them  long 
eimugh  to  learn  about  them.” 

Neuharth,  winner  of  a  1977  Headliner 
award  given  by  Women  in  Communica¬ 
tions,  Inc.,  spoke  to  about  50  WICI  an¬ 
nual  meeting  delegates  at  a  seminar  Sun¬ 
day,  October  9,  at  the  Sheraton-Waikiki 
Hotel. 


Older  women  seeking  promotions  face 
an  additional  handicap  and  must  make 
their  ambitions  clear  to  management,  he 
said.  He  mentioned  one  effort  by  a  re¬ 
tired  Philadelphia  managing  editor, 
Dorothy  Jurney,  to  establish  a  “talent 
bank”  of  eligible  older  women  for 
management  positions. 

“There  are  more  opportunities  for 
younger  women,”  Neuharth  said,  “but 
those  of  us  charged  with  selecting 
management  employes  find  few  candi¬ 
dates.” 

“We  must  recognize  that  a  handful  of 
opportunists  who  falsely  wear  the  label 
of  feminists  are  the  worst  enemies  of  the 
women’s  movement  today,”  Neuharth 
said. 


Newsprint  capacity 
to  grow  at  3.8%  rate 

Increases  in  newsprint  capacity  will 
average 3. 8%  per  year  through  1980  with 
the  largest  expansion,  totaling  330,000 
tons,  coming  on  stream  in  1980,  accord¬ 
ing  to  the  latest  survey  of  U.S.  paper 
conducted  by  the  American  Paper  Insti¬ 
tute. 

Over  the  past  eight  years,  the  survey 
reports,  growth  in  U.S.  newsprint  capac¬ 
ity  had  averaged  only  2.9%  per  year. 

In  contrast  to  the  higher  rate  of  growth 
expected  in  the  U.S.,  additions  to  capac¬ 
ity  for  newsprint  in  Canada,  the  source 
of  more  than  60%  of  the  newsprint  con¬ 
sumed  in  the  U.S.,  are  expected  to  aver¬ 
age  only  0.9%  per  year  through  1979. 


Quite  simply 
the  best  dampening 
system  I've  seen” 


says  Ed  Roe  Production  Man?ger 
of  the  Topeka  State  Journal,  Kansas  * 

Early  last  year  Ed  Roe  made  the 
decision  to  change  from  a  plastic  plate 
system  to  direct-litho.  Of  all  the 
alternatives  he'chose  the  Smith  spray 
dampener  system. 

Greater  control 

'the  unique  oscillating  bar  with  an 
individually  controlled  spray  nozzle  every 
ZVz"  gives  adjustment  that  no  other  system  can 
match. 

Ease  of  operation 

With  no  critical  roller  settings  or  dampening 
fountains  to  worry  about  Ed  Roe  found  it 
easy  to  retrain  his  letterpress  crews. 

Lower  waste 

The  ease  and  accuracy  of  adjustment  gives 
saleable  copies  quicker— cuts  down  waste. 

Minimum  maintenance 

The  Smith  system  is  compact  and  designed 

for  low  maintenance.  No  wash-up  is 

needed  after  a  press  run— the  system  is 

self-cleaning. 

See  Us  At: 


ANPA/Rl 


DRUPA  77  - 


Anaheim,  California 
Convention  Center 
June  11-16,  1977 
Booth  (4(1752 
AND 

Dusseldorf,  Germany 
June  3-16,  1977 
Booth  /4<12049 
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Washington  Post 
employs  women 
press  operators 

With  a  mighty  tug,  the  press  operator 
lifted  the  40-pound  plate  to  waist  level, 
carried  it  about  30  feet,  placed  it  gently 
on  the  floor  next  to  the  press,  and 
checked  it  off  a  list  of  page  numbers  and 
sections  chalked  on  a  small  blackboard. 

Assigned  to  spot  plates,  this  operator 
would  be  lifting  up  to  1 12  similar  plates 
that  night,  for  a  total  of  4,480  pounds — 
no  little  accomplishment  for  27-year-old 
Janet  Charity  who,  at  5'4"  and  105 
pounds,  is  the  smallest  of  the  Washing¬ 
ton  Post's  12  female  press  operators. 

The  dozen  Post  press  women  come 
from  a  variety  of  backgrounds.  One  had 
been  a  nurse,  another  a  lab  technician, 
still  another  had  been  a  secretary,  and 
several  had  been  students.  While  each 
had  her  own  reasons  for  applying  for  the 
strenuous  job — curiosity,  a  change  of 
scenery,  good  pay,  an  active  routine — 
they  all  shared  one  thing  in  common:  the 
desire  for  a  challenge. 

For  the  Post’s  12  female  press 
operators,  the  daily  challenge  of  working 
alongside  more  than  170  male  colleagues 
in  a  Job  that  requires  physical  strength 
and  a  cool  head  under  pressure  has  pro¬ 
ven  exciting  and  interesting,  tough  but 
enjoyable. 

The  women’s  locker  room,  a  well-lit 
basement  space  tucked  behing  huge  pil¬ 
lars  of  paper  rolls,  is  alive  with  chatter  20 
minutes  before  the  women  are  required 
on  the  floor.  Flowered  skirts,  neat  jeans 
and  bright  pantsuits  are  carefully  folded 
and  hung  in  metal  lockers,  as  dark  blue 
overalls,  hair  scarves  and  hats  are 
donned. 

The  conversation  centers  around 
previous  press  runs — how  many  breaks 
there  were,  who  had  the  best  run  and 
how  the  color  turned  out. 

The  first  woman  to  be  hired  as  a  press 
operator  was  Diane  Elmore,  who  had 
been  an  advertising  staffer  for  seven 


MORE  &  MORE  PUBLISHERS 
OF  DAILIES  ARE  GOING  IN 
FOR  TMC'-TOTAL  MARKET 
COVERAGE.  C«^A«^C  CAN  SERVE 
YOU  IN  AUDITING  YOUR 
CONTROLLED  SEGMENT. 


Marl(  of  integrity 

Certified  Audit  of  Circulations,  Inc. 

Leonia,  New  Jersey  07605  (201)947-4585 


E)(AMINING  THE  FIRST  ISSUE  of  The  Week/North,  the  Pittsburgh  Press'  new 
supplement  for  Pittsburgh's  North  Hills  readers,  are  Robert  Hartmann,  Press 
president  and  business  manager;  P.  J.  Boyle,  suburban  editor,  and  Claude 
Waite,  North  Hills  area  advertising  supervisor.  The  special  edition  is  pub¬ 
lished  each  Wednesday.  (Photo  by  Ross  Catanza) 


years  and  is  currently  the  only  female 
crew  chief. 

“There  were  probably  some  people 
who  thought  1  wouldn’t  last  in  the  job,” 
she  grinned.  “But  I  love  the  job  and  I 
like  working  under  time  pressure.  1  also 
like  the  combination  of  working  both 
with  people  and  with  machines,  and  1 
enjoy  the  team  effort  required  to  do  the 
job  and  do  it  well.” 

At  first,  as  the  lone  woman  in  the  Press 
Room,  Elmore  felt  she  had  to  be  “a 
super  bionic  woman,”  working  twice  as 
hard  as  the  men  to  be  accepted,  she  said. 

“But  we  were  all  learning  together, 
and  things  worked  out  well,”  she  re¬ 
called.  “I’m  not  a  big  women’s  libber, 
but  1  feel  that  a  lot  of  times  an  individual 
believes  he  or  she  can  do  something  and 
then  listens  to  other  people’s  doubts  and 
doesn’t  try.  It  was  easier  to  convince 
myself  that  1  could  cope  with  the  job  than 
to  convince  others  that  1  could  handle 
it.” 

Honored  by  thesis 

Few  publishers  receive  the  honor  of 
being  the  subject  of  a  master’s  thesis 
written  by  a  former  staff  photographer 
who  worked  for  him.  That  was  the  honor 
accorded  Oscar  Adams,  vice-president 
of  the  Pasadena  (Tex.)  News  Citizen  ad 
publisher  from  1966  to  1976.  The  writer 
was  Mrs.  Kathryn  Allen,  who  was  staff 
lenswoman  for  Adams  when  he  was 
editor-manager  of  the  Grand  Prairie 
(Tex.)  News  Texan.  She  received  her 
M.A.  from  East  Texas  State  University. 


Panama  Canal  treaty 
published  in  full 

Eunice  (La.)  News,  a  semiweekly  with 
a  circulation  of  about  4,200,  enclosed  a 
special  12-page  tabloid  supplement  con¬ 
taining  the  entire  text  of  the  Panama  Canal 
Treaties  in  its  October  6  issue. 

Editor  and  co-publisher  Matt  Vernon 
said  he  decided  to  publish  the  treaties  a^^ 
a  public  service  because  speakers  both 
for  and  against  the  treaties  were  coming 
to  Eunice  the  following  week.  The  sup¬ 
plement  also  included  a  brief  history  of 
the  canal  and  an  analysis  of  the  treaties. 

“We  considered  it  extremely  news¬ 
worthy  that  the  public  be  apprised  of  the 
actual  wording  of  the  treaties  so  that  they 
could  go  to  the  speeches  well-informed.” 
Vernon  said.  The  future  of  the  canal  is  of 
“vital  interest”  to  Louisiana  because  of 
the  state’s  close  ties  with  Latin  America, 
he  added. 

Vernon  also  gave  500  copies  of  the 
treaty  supplement  to  Louisiana  Univer¬ 
sity  at  Eunice. 

Landmark  elects 

Larry  R.  Coffey  has  been  elected  pres¬ 
ident  and  general  manager  and  J.  William 
Diederich  chaiiman  of  Landmark  Com¬ 
munity  Newspapers.  Inc.  Landmark 
Community  Newspapers  is  a  division  of 
Landmark  Communications,  Inc.  of 
Norfolk.  Virginia  and  Diederich  will  con¬ 
tinue  to  serve  as  executive  vice- 
president/fmance  of  the  parent  company. 
EDITOR  &  PUBLISHER  for  October  22.  1977 
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Human  rights  group  to  appeal 
for  jailed  newspaper  editor 


Amnesty  International  is  about  to  take 
up  the  case  of  Jacob  Timmerman,  Argen¬ 
tina  newspaper  editor  who  has  been  im¬ 
prisoned  by  the  military,  allegedly  with¬ 
out  any  formal  charges,  since  last  April. 

According  to  the  international  human 
rights  group,  Timmerman,  53,  has  also 
been  tortured.  He  is  founder  and  editor 
of  La  Opinion,  frequently  called  The 
New  York  Times  of  Argentina.” 

According  to  Amnesty  International 
reports,  Timerman  was  dragged  from  his 
home  April  15,  1977  by  twenty  heavily 
armed  men,  taken  to  army  quarters  and 
tortured.  He  was  transferred  shortly  af¬ 
terward  to  police  headquarters  in  Buenos 
Aires,  where  he  is  still  being  held  for  his 
alleged  involvement  with  the  Graiver  Fi¬ 
nancial  Group,  which  has  been  accused 
of  handling  guerrilla  funds. 

No  formal  charges  have  been  brought 
up  against  the  editor,  according  to  Am¬ 
nesty  International.  The  military  claims 
it  is  still  investigating  Timmerman’s  in¬ 
volvement  with  Graiver,  and  that  he  is 
being  held  for  unspecified  economic 
crimes. 

In  addition  to  Amnesty  International, 
the  case  is  also  being  closely  followed  by 
the  U.S.  State  Department  and  Con¬ 


gress.  A  State  Department  official  re¬ 
ported  that  Terence  Todman,  Assistant 
Secretary  of  State  for  Inter  American  Af¬ 
fairs,  had  “been  in  contact  with  high 
government  officials”  about  Timmerman 
when  Todman  was  in  Argentina  this 
summer. 

Timmerman’s  imprisonment  was  also 
raised  with  Argentina  officials  by  a  dele¬ 
gation  from  the  House  International  Re¬ 
lations  Committee  that  visited  South 
America  this  summer. 

One  member  of  the  delegation,  Ben¬ 
jamin  Gilman  (R-New  York),  said,  “1 
have  urged  (our)  government  to  look  into 
the  case,  to  make  certain  Timmerman  is 
not  being  unfairly  treated,  that  there  is 
no  abuse  of  his  rights.  I’m  very  much 
disturbed;  if  there  are  any  charges 
(against  Timmerman)  the  Argentina  gov¬ 
ernment  should  make  them  formal.” 

Asked  this  week  about  Argentina’s 
role  in  the  case,  Hernan  Massini, 
Argentina  press  attache  in  Washington, 
said  Timmerman  was  in  jail  “because  the 
government  is  prosecuting  him  about  his 
relations  with  Graiver.”  It  is  yet  to  be 
decided,  he  said,  whether  Timmerman 
will  be  prosecuted  in  military  or  criminal 
court. 


Massini,  who  said  “there  has  been 
very  little  official  information  (about 
this),  I  don’t  know  why,”  also  denied 
that  Timmerman  had  been  tortured. 

Timmerman  is  reportedly  the  only 
newspaper  editor  in  the  Western  Hemis¬ 
phere  now  in  prison. 

Plans  for  Sunday 
newspaper  dropped 

The  Maclean-Hunter  group  has 
dropped  out  of  a  proposed  joint  ven¬ 
ture  with  Toronto  Sun  Publishing  Ltd. 
to  publish  a  second  daily  newspaper  in 
Edmonton,  Donald  G.  Campbell,  Ma¬ 
clean-Hunter  chairman,  said. 

“We  will  not  be  participating  in  that 
venture,”  he  said  in  a  telephone  inter¬ 
view  from  Toronto. 

“Our  partners  wanted  a  majority  posi¬ 
tion.  We  wanted  a  50-50  position.  There¬ 
fore,  we  agreed  to  disagree.  It’s  as  sim¬ 
ple  as  that.” 

Toronto  Sun  publisher  J.  D.  Creighton 
confirmed  that  Maclean-Hunter  has 
withdrawn  from  the  proposed  partner¬ 
ship. 

“Our  board  felt  we  should  have  a 
majority  position,”  Creighton  said  in 
another  telephone  interview  from  To¬ 
ronto.  He  said  Maclean- Hunter’s  board 
did  not  want  a  minority  position. 

“What  it  means  was  that  all  our  dis¬ 
cussions  were  somewhat  academic.” 


Should  Government  Sell 
Auto  Insurance? 


With  auto  insurance  rates  high  and  coverage 
hard  to  get  in  some  sections  of  the  country, 
suggestions  are  being  heard  that  state 
government  should  sell  auto  insurance. 
Government  auto  insurance  plans  have  already 
been  tried  in  Maryland  and  the  Canadian 
provinces  of  Saskatchewan.  Manitoba,  and 
British  Columbia.  The  results  of  these  efforts  are 
spelled  out  in  State  Farm’s  Insurance 
Backgrounder  on  “Government  As  An  Auto 
Insurer." 

We  have  Insurance  Backgrounders  on  other 
insurance  related  topics  of  interest  to  the  news 
media.  Once  you’re  on  our  mailing  list,  we  ll 
send  you  new  ones  as  they’re  published.  For 
this  free  service,  call  us  at  309-662-2625  or 
write  to: 

Insurance  Backgrounders 

Public  Relations  Dept. 

State  Farm  Mutual  Automobile 
Insurance  Company 
One  State  Farm  Plaza 
Bloomington.  IL  61701 


STATE 
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In  previous  ads  I  have  told  you  a  few  of  the  Editorial  and  Classified  benefits 
Hendrix  systems  produce  for  36  American  newspapers. 

Here  are  some  of  the  unique  production  benefits  which  only  a  proven  system 
can  perform  with  assurance:  □  Interactive  composition  provides  a  screen  image  of 
typeset  text  with  just  one  keystroke,  helping  the  operator  visualize  output  and 
easily  spot  and  execute  corrections.  □  More  than  one  typesetter  can  be  driven  by 
the  composition  system.  The  same  simple  mark-up  language  is  used  regardless  of 
the  typesetter.  □  Simultaneous  processing  of  up  to  three  stories  through  the  com¬ 
position  processor  on  separate,  parallel  composition  “threads.” 

□  An  extremely  accurate  estimate  of  copy  depth  can  be  quickly  obtained  with  one 
keystroke.  □  A  headline  estimator  is  provided  which  will  fill  the  line  and  show  on  a 
separate  line  exactly  which  characters  overfiowed  the  space  allowed. 

These  are  but  a  few  of  the  factors  which  make  the  6490  system  superior.  The 
fact  that  it  is  a  second  generation  system  is  just  as  important.  Because  the  6490 
has  twice  the  capacity  and  much  greater  efficiency  than  its  predecessor,  the  6400, 
which  has  already  proven  itself  on-line  in  24  U.S.  newspapers. 

Because  the  6490  is  truly  a  “hot”  item,  I  suggest  you  act  now  to  find  out  how 
it  can  greatly  increase  the  quality  of  your  product,  and  the  profitability  of  your 
company. 

If  one  of  our  people  has  not  called  on  you  recently,  why  not  give  me  a  call.  I’ll 
see  that  you  get  action . . .  fast. 


Bob  Dambach 


National  Sales  Manager 
Newspaper  Systems 


First  to  transform  words 
from  fingertip  to  computer 
to  print . . .  instantaneously. 


645  Harvey  Road 
Manchester,  N.H.03103 
(603)669-9050 
Telex  943480 


Series  on  black 
athletes  published 

Since  Jackie  Robinson  broke  the  racial 
barrier  in  major  league  baseball  thirty 
years  ago,  drastic  changes  have  occurred 
in  the  American  sports  scene.  The  bars 
have  been  lowered  for  Blacks. 

Toledo  (Ohio)  Blade  recently  pub¬ 
lished  a  series  of  articles  on  the  subject. 
They  were  researched  and  written  by 
William  Brower,  an  associate  editor  of 
the  newspaper  and  a  35-year  veteran 
newspaperman. 

“Black  Athletes  in  Sports”  was  pub¬ 
lished  in  seven  parts,  starting  Sept.  1 1  in 
Toledo  Magazine,  a  Blade  Sunday  sup¬ 
plement,  and  continuing  daily  in  the 
sports  pages. 

The  first  article  described  Robinson’s 
breakthrough  into  major  league  baseball 
with  the  Brooklyn  Dodgers. 

Other  articles  covered  Hank  Aaron's 
breaking  of  Babe  Ruth’s  lifetime  home- 
run  record;  Frank  Robinson’s  fling  as  the 
first  Black  major  league  manager  with 
the  Cleveland  Indians;  Black  success  in 
basketball,  football,  boxing,  track,  golf, 
and  other  sports. 

Brower,  author  of  several  major  series 
of  articles  for  the  Blade,  says  he  consid¬ 
ered  the  project  a  sentimental  effort.  His 
30th  year  with  the  newspaper  coincided 
with  the  30th  anniversary  of  Robinson’s 
trail  blazing  in  major  league  baseball. 

Since  joining  the  Blade  in  1947, 
Brower  has  been  a  reporter,  a  re- 
writeman,  an  assistant  city  editor,  news 
editor,  and  an  assistant  managing  editor. 

As  an  associate  editor,  he  writes  a 
twice-a-week  column  for  the  Blade’s 
Pages  of  Opinion  and  does  special  news 
projects. 

In  1951,  he  traveled  across  the  United 
States  to  write  a  special  series  of  articles 
on  the  condition  of  life  of  Black  Ameri¬ 
cans,  called  “Fifteen  Million  Ameri¬ 
cans.” 

He  did  it  again  in  1971,  producing 
another  series  of  articles  on  the  subject, 
called  “Black  America”  20  Years  La¬ 
ter.” 

Offices  leased 
by  new  daily 

Butler  Newspaper  Group  Inc.,  starting 
a  new  afternoon  tabloid  in  Hartford  Oc¬ 
tober  24,  has  moved  its  offices  from  780 
Farmington  Ave.,  Farmington,  Conn.,  to 
leased  fourth-floor  space  at  557  Asylum 
St.,  Hartford  06103.  The  Hartford  Trib¬ 
une,  with  William  Johnson,  former 
reporter  at  both  the  Hartford  Courant 
and  defunct  Hartford  Times  (it  ceased 
publication  last  October  20),  as  managing 
editor,  is  to  publish  Monday  through 
Friday  afternoons  and  Saturday  morn¬ 
ings.  A  prototype  appeared  August  24. 
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College  journalists  cit< 

The  winners  of  the  1977  national  Mark 
of  Excellence  Contest,  which  recognizes 
outstanding  journalistic  work  by  college 
students,  were  announced  October  12  by 
the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

The  winners  who  will  be  recognized  in 
regional  ceremonies,  are: 

News  Photography:  Craig  Newman 
(Farmington  Hill,  Mich.),  Arizona  State 
University  for  a  photograph  of  a  woman 
praying  after  a  tornado. 

Feature  Photography:  David  Griffin 
(Woodstown,  N.J.),  for  a  photo  of  a  dog 
straddling  a  doghouse. 

Newswriting:  Anthonie  H.  Woller 
(Lake  Oswego,  Ore.),  Brigham  Young 
University  on  the  execution  of  Gary 
Gilmore. 

Feature  Writing:  Robert  M.  Goldstein 
(Corvallis,  Ore.),  Oregon  State  Univer¬ 
sity,  for  an  article  on  defoliants. 

Editorial  Writing:  Rhonda  Dickey 
(Fort  Madison,  Iowa),  University  of 
Iowa  for  an  editorial  calling  for  an  inves¬ 
tigation  of  local  law-enforcement  offi¬ 
cials. 

Editorial  Cartooning:  Brian  Basset 
(McLean,  Va.)  Ohio  State  University, 
for  a  collection  of  editorial  cartoons. 

Newsday  energy 
section  a  success 

Long  Island  (N.Y.)  Newsday,  on  Oc¬ 
tober  2,  published  a  72-page  special 
energy  supplement  containing  50  pages 
of  advertising. 

The  section  was  promoted  with  a 
heavy  radio  schedule  and  a  full  page 
house  ad  and  a  Newsday  spokesman 
said,  “we’re  convinced  this  helped  ac¬ 
count  for  heavier  than  normal  street 
sales  on  October  2.” 

Newsday’s  circulation  for  October  2 
was  502,214,  the  first  time  the  paper’s 
Sunday  edition  sold  over  500,000  copies. 

To  promote  the  energy  section  to  ad¬ 
vertisers,  a  promotion  piece  touting  the 
section  was  sent  out  seven  weeks  in  ad¬ 
vance  of  publication. 

PR  post  for  Chessie 
filled  by  Dolinger 

Milton  B.  Dolinger  has  been  named 
director  of  public  relations  and  assistant 
vicepresident  in  charge  of  Chessie  Sys¬ 
tem’s  public  relations  and  advertising 
department.  The  appointment  is  effec¬ 
tive  November  1. 

Dolinger,  who  has  been  assistant  vice- 
president  since  June,  1974,  succeeds 
Howard  Skidmore,  vicepresident,  who  is 
leaving  Chessie  early  under  the  com¬ 
pany’s  pension  plan,  effective  November 
1,  after  30  years  of  service. 


^d  by  SDX 

Student  Newspaper:  The  Daily  Illini, 
University  of  Illinois,  Pat  Winger  (Elk 
Grove,  III.),  Editor-in-Chief. 

Non-Fiction  Magazine  Article:  Mark 
Sackette  (Milwaukee,  Wis.)  Marquette 
University,  for  an  article  about  the  next 
200  years,  “A  Vision  of  Hope.” 

Student  Magazine:  “Lipsun,”  West¬ 
ern  Washington  State  College,  Vincent 
Hagel  (Bellingham,  Wash.)  Editor. 

Radio  Reporting:  Laura  Bloodworth 
(Macon,  Ga.),  Jackie  Medley  (Macon, 
Ga.)  and  Jerry  Fannin  (Atlanta,  Ga.), 
University  of  Georgia,  for  a  broadcast 
entitled  “An  Educational  Emergency.” 

Television  Reporting:  Phillip  Benson 
(Ottawa,  111.),  Drake  University,  for  a 
story  dealing  with  the  Altoona  Nursing 
Home  fire. 

The  1 1  national  winners  were  chosen 
from  more  than  130  regional  finalists. 
More  than  2,800  full-page  college  stu¬ 
dents  entered  the  competition  at  the  re¬ 
gional  level  with  work  performed  be¬ 
tween  Feb.  1,  1976  and  Feb.  1,  1977. 

Judging  of  this  year’s  Mark  of  Excel¬ 
lence  Contest  was  conducted  by  four  of 
the  Society’s  professional  chapters: 
Greater  Buffalo,  Greater  Kansas  City, 
Los  Angeles  and  Connecticut. 

Co-op  ad  seminar 
scheduled  by  NACON 

Newspaper  Advertising  Co-op  Net¬ 
work  (NACON)  will  sponsor  an  advertis¬ 
ing  seminar  November  9-11  at  the  Uni¬ 
versity  of  Missouri. 

Panelists  will  discuss  which  companies 
offer  co-op,  and  how  to  sell,  implement, 
and  collect  it. 

Speakers  include:  Ron  Harris,  Co-op 
Coordinator,  Oklahoman  &  Times; 
Frank  Hennessey,  vice  president. 
Cooperative  Advertising  Sales,  News¬ 
paper  Advertising  Bureau,  Inc.:  Carroll 
Shelton,  vice  president.  Advertising 
Checking  Bureau;  and  Bob  Humphreys, 
associate  professor.  University  of  Mis¬ 
souri,  School  of  Journalism  and  general 
manager,  the  Columbia  Missourian. 

Registration  is  $95.  Those  interested 
should  contact:  NACON,  180  North 
Michigan  Ave.,  Suite  1710,  Chicago,  111. 
60601. 


Consolidation 

Consolidation  of  the  two  Eldorado, 
Texas  newspapers — Express  News  and 
the  Success  has  been  announced.  Jim 
McWilliams  is  editor  of  the  new  publica¬ 
tion,  Express  News,  and  Bill  Gunstead, 
formerly  of  the  Success  staff,  will  remain 
with  the  new  paper.  Fred  Gunstead,  who 
published  the  Success,  is  retiring. 
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Controllers  elect  Melvin  L  Finch  Jr.  president  of  INCFO 


Melvin  L.  Finch  Jr.,  controller¬ 
secretary  and  treasurer,  Raleigh  (N.C.) 
News  &  Observer  and  Times,  has  been 
elected  president  of  the  Institute  of 
Newspaper  Controllers  and  Finance  Of¬ 
ficers.  He  succeeds  William  R.  Cobb, 
director  of  finance  and  administration, 
Seattle  Post-Intelligencer,  who  was 
named  a  director. 

They  were  chosen  (October  17)  by  the 
board  of  directors,  meeting  in  conjunc¬ 
tion  with  the  Institute's  30th  annual 
meeting,  at  the  Washington  Hilton 
Hotel. 

In  the  election,  Uzal  H.  Martz  Jr., 
progressed  from  second  vicepresident  to 
first  vicepresident,  and  Joseph  H.  Bright 
assumed  the  post  he  vacated.  Martz  is 
publisher-treasurer,  Pottsville  (Pa.)  Re¬ 
publican,  and  Bright  is  data  processing 
director,  Bristol  Printing  Co.,  Levit- 
town.  Pa.  Brian  H.  Shelley,  vice- 
president,  finance,  and  secretary, 
Southam  Press  Ltd.,  Toronto,  was 
elected  secretary.  The  new  treasurer  is 
J.  Boyd  Clapp,  treasurer-assistant  secre¬ 
tary,  Greensboro  Daily,News  and 

Record. 

Before  joining  the  Raleigh  newspapers 
23  years  ago.  Finch  was  with  the  Wilson 
Daily  Times  and  Henderson  Daily  Dis¬ 


patch,  both  in  North  Carolina.  He  joined 
the  Institute  in  1966,  became  a  director  in 
1972,  and  has  also  served  as  treasurer 
and  vicepresident.  In  addition  to  chairing 
several  committees  over  the  years,  he 
represents  INCFO  on  the  Newspaper 
Readership  Council. 

At  the  Institute’s  annual  business 
meeting,  seven  members  were  named  to 
the  board  of  directors:  James  R.  Booth, 
treasurer.  Small  Newspaper  Group, 
Kankakee,  Ill.;  Robert  A.  Eisenbraun, 
director-tax  planning  and  audit,  Gannett 
Co.,  Inc.,  Rochester,  N.Y.,  who  was  re¬ 
elected;  William  A.  Herman  III,  Morris 
Communications  Corp.,  Augusta,  Ga.; 
Harvey  D.  Medearis,  treasurer  and  con¬ 
troller,  Chattanooga  Times;  John  H. 
O’ Hearn,  treasurer  and  controller,  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent;  Charles  A.  Poulin,  vicepresident, 
treasurer  and  controller,  Le  Soleil- 
unimedia,  Inc.,  Quebec  City,  and  H. 
Graham  Woodlief,  controller,  Richmond 
Newspapers,  Inc.,  Richmond,  Va.  An¬ 
nouncement  was  also  made  that  Donald 
J.  Massa,  treasurer  and  director  of  ac¬ 
counting,  Milwaukee  Journal  and  Sen¬ 
tinel,  had  been  appointed  to  fill  an  unex¬ 
pired  term  on  the  board  of  directors. 

The  Institute  is  the  international  press 


association  for  financial,  accounting  and 
business  management.  Formed  in  1947, 
it  has  1,000  members  in  the  United 
States,  Canada  and  abroad. 


New  Gannett  publisher 

Kenneth  M.  Andrews,  advertising  di¬ 
rector  of  the  Pensacola  News-Journal, 
was  named  publisher  of  the  Monroe 
(La.)  Morning  World  and  News-Star, 
succeeding  Jack  S.  Campbell  who  con¬ 
tinues  as  president  of  the  newspapers. 
The  newspapers  at  Pensacola  and  Mon¬ 
roe  are  part  of  the  Gannett  Group. 

Campbell  announced  Andrews’  ap¬ 
pointment,  effective  immediately,  and 
said  the  transition  of  publishers  is  being 
made  simultaneously  with  his  own 
rounding  out  of  43  years  of  service  with 
the  Shreveport  (La.)  Times  and  Monroe 
newspapers. 


Monday  edition  added 

The  Journal-American,  Bellevue/ 
Kirkland,  Washington’s  year-old  morn¬ 
ing  daily,  has  added  a  Monday  edition, 
filling  out  its  six-day  schedule. 


If  you're  looking  for 
profit,  you  should  be 
looking  at  the  Mycro-Comp 
System. 


We've  built  it  to  be  one  of  the  best  VDT 
systems  available  at  a  price  you  can 
afford  to  live  with. 


THE  MYCRO-COMP  SYSTEM  SERIES 

All  Electronic  Text  Editing 
and  Management  Systems  for 
Phototypesetting  Front  End  Applications. 

MYCRO-TEK,  INC..  WICHITA,  KANSAS  U.S.A. 


What  we  offer  is  a  powerful  new  electronic  copy 
management  system  for  entering,  editing, 
storing  and  on-line  typesetting  for  small 
newspapers,  shoppers,  commerical  typesetters 
and  inplant  graphic  departments.  The  low  cost 
Mycro-Comp  system  offers  a  whole  new  stan¬ 
dard  of  performance  and  reliability  plus  many 
sophisticated  features  found  only  on  much  more 
expensive  units.  Let  us  build  a  system  especially 
tailored  to  your  needs. 


216  North  Washington 


316-265-5277 
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Newspeople  in  the  news 


Earle  E.  Zatt,  former  national  adver¬ 
tising  manager  for  the  Chicago  Daily 
News  and  Sun-Times — appointed  direc¬ 
tor  of  state  and  local  safety  councils  and 
sales  operations  of  the  National  Safety 
Council. 


Lud  Keaton,  assistant  photo  depart¬ 
ment  manager  of  the  Arizona  Republic 
and  Phoenix  Gazette — named  manager. 
Keaton  succeeds  Ivan  Mashek — retired 
September  30  after  25  years  of  service. 


Debbie  Schweitzer — named  account 
executive — retail  advertising  for  the  St. 
Louis  Post-Dispatch.  Mike  Belgeri, 
sales  representative  for  Paramount 
Liquor  Company — appointed  account 
executive — classified. 


James  F.  Cummins,  acting  manager  of 
the  Chicago  Sun-Times  and  Daily  News 
public  service  bureau — appointed  man¬ 
ager. 


David  L.  Hobe — promoted  to  editor  of 
the  Cape  Coral  (Fla.)  Breeze  from  re¬ 
gional  editor  of  the  Jamestown  (N.Y.) 
Post-Journal.  Both  papers  are  owned  by 
the  Ogden  Newspapers,  Inc.  Hobe  has 
been  a  journalism  instructor  at  Bethany 
College,  where  he  was  also  public  rela¬ 
tions  officer.  He  joined  Ogden  as  a  re¬ 
porter  in  Wheeling,  West  Virginia  and 
moved  to  the  Post-Journal  in  1974. 

Steven  J.  Phenicie — named  to  replace 
Hobe  as  regional  editor.  He  has  been 
with  the  Adrian  (Mich.)  Daily  Telegram 
and  also  has  been  editor  of  the  Millinoc- 
ket  (Me.)  Journal  and  managing  editor  of 
the  Clare  (Mich.)  Sentinel. 

Additional  appointments  announced  at 
the  Post-Journal:  James  P.  Brown — from 
assistant  news  editor  to  news  editor, 
succeeding  Margaret  K.  Look — retired. 
Timothy  Elliott — appointed  night 
photographer;  Robert  Brennan — copy 
editor.  William  Dill  and  Mark  Spang — 
to  the  editorial  staff. 


Robin  Miller,  sportswriter  for  the  In¬ 
dianapolis  Star — winner  of  the  1977  Jim 
Blunk  Award  for  his  contribution  to 
midget  racing.  Miller  owns  and  cam¬ 
paigns  his  own  midget  on  the  USAC  cir¬ 
cuit. 


J.  Russell  Wiggins,  publisher  of  the 
weekly  Ellsworth  (Me.)  American — 
given  the  second  annual  Maine  Journalist 
of  the  Year  by  the  Maine  Press  Associa¬ 
tion.  Wiggins,  who  was  editor  of  the 
Washington  Post  for  21  years  and  U.S. 
Ambassador  to  the  United  Nations  dur¬ 
ing  the  closing  months  of  the  Johnson 
administration,  was  cited  by  MPA  presi¬ 
dent  Davis  Rawson  as  an  activist  pub¬ 
lisher  “who  comes  down  out  of  his  ivory 
tower  and  gets  something  done.” 


If  you're  shootin'  for  retail  linage 


Three  additions  to  the  staff  of  Carl 
Byoir  &  Associates,  Inc.,  New  York  are: 
Leslie  R.  Dreispan,  from  reporter  for  the 
Passaic  (N.J.)  Herald-News;  Betty 
McCabe,  from  information  coordinator, 
Massachusetts  Consumers’  Council;  and 
Jeffrey  R.  Sharlach,  from  newswriter 
for  radio  station  WINS,  New  York. 


^  gains,  set  your  sights  on  the  new 
Ad-Builder  Space  Selling  System 
Its  33  monthly  pages  of  camera- 
ready  art  and  ideas  can  reward 
you  with  more  sales  .  .  more 

linage  .  .  .  more  profit! 

Each  issue  offers  a  variety  of 
down-to-earth  space  selling  art. 
Seasonal  merchandising  themes. 
Headings.  Ad  Frames.  Concen- 
trics.  Even  color-separated  art. 
All  sized  for  everyday  use! 

Send  for  your  free  sample  issue 
of  Ad-Builder  today  or  call  toll- 
^  free  800-447-1950 
You'll  be  glad  you  did! 


Cruises! 
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M  Ad-Builder  Division,  Dept  B 
Multi- Ad  Services,  Inc.. 
1720  West  Detweiller  Drive. 
Peoria.  Illinois  61614 


§ 


Speedy  relief  for  your 
tired  body  or  business. 
Trade  your  media  space 
for  space  to  paradise. 

•  Business  promotions. 
•Circulation  builders. 

•  Corporate  seminars. 

•  Employee  bonuses. 

•  Sales  incentives.  ^ 

•  Gifts  for  friends. 

•  Gifts  for  you. 


Write  or  call  Cap's  Mike 


'DofcfoofXnil/c/ 


P.O.  Box  120.  Miami  Beach,  Fla.  33139 
Dept.  123  305/373-2090 
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Baker  Mitchell 


EDITORS  NAMED— San  Jose  (Calif.) 
Mercury  and  News  editor  Larry  Jinks  has 
named  John  Baker  as  assistant  manag¬ 
ing  editor  of  the  Mercury  and  James 
Mitchell  as  business  editor  of  both  pa¬ 
pers.  Baker,  an  assistant  city  editor  at 
the  San  Francisco  Examiner,  is  a  former 
metro  editor  of  the  Wilmington  (Del.) 
News-Journal,  editor  and  publisher  of 
the  Dickinson  (N.D.)  Press  and  manag¬ 
ing  editor  of  the  Pacific  Stars  and 
Stripes.  Mitchell,  on  the  financial  staff 
of  the  San  Diego  Union,  is  a  former 
business  writer  for  the  Charlotte  Ob¬ 
server.  Both  assume  their  new  duties  in 
November. 

John  F.  Warren,  board  chairman  and 
majority  stockholder  of  the  Austin  (Tex.) 
C/r/zen— elected  publisher  of  the  news¬ 
paper  following  resignation  of  William 
H.  Klusmeier.  Klusmeier,  who  directed 
the  newspaper  from  weekly  publication 
to  a  five-day  paper,  remains  as  assistant 
to  Warren. 

Thomas'M.  Reay,  executive  editor 
since  the  newspaper  began  daily  publica¬ 
tion  in  April  1976 — named  general  man¬ 
ager. 

dfi  dfi  dF 

Andrew  W.  M.  Beirle,  medical  writer 
for  the  Orlando  Sentinel  Star — to  Brown 
University  news  bureau.  He  will  have 
primary  responsibility  for  coverage  of 
science  and  medicine,  replacing  Curtis 
Norris,  who  left  to  become  director  of 
public  relations  at  Stonehill  College. 

♦  ♦  * 

Douglas  P.  Smock,  formerly  assistant 
circulation  manager  of  the  Mesa  (Ariz.) 
Tribune — appointed  circulation  manager 
of  the  Urbana  (Ohio)  Citizen. 

*  *  * 

Edward  J.  Burke,  former  court  report¬ 
er,  Norwich  (Conn.)  Bulletin — named 
editor  of  Boston  Seniority,  new  monthly 
newspaper  for  Boston  elderly  starting 
publication  November  1,  with  funding 
from  Comprehensive  Employment  and 
Training  Act  and  U.S.  Health,  Education 
&  Welfare  Department. 

♦  *  ♦ 

Rick  Hartford,  former  reporter.  West 
Hartford  (Conn.)  News — to  West 
Hartford  bureau.  The  Herald,  New  Bri¬ 
tain,  Conn. 
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Newspeople  in  the  news 


PROMOTION— W.  F. 
Cento  became  managing 
editor  of  the  evening  St. 
Paul  (Minn.)  Dispatch  this 
month,  succeeding  Harry  G. 
Burnham  Jr.,  who  retired  fol¬ 
lowing  30  years  in  the 
newspaper  business.  Cento 
has  been  graphics  editor  for 
the  Dispatch  and  Pioneer 
Press  since  1975  and  with 
those  newspapers  since 
1962.  Previous  to  the 
graphics  position,  he  was 
Sunday  editor  and  tele¬ 
graph  editor  of  the  Pioneer 
Press.  As  graphics  editor, 
he  spearheaded  the  re¬ 
design  of  the  newspapers 
and  has  also  served  as  the 
public's  ombudsman  with 
the  newspapers  since  1974. 


TOPEKA  CONFERENCE — Oscar  Stauffer,  chairman  of  the 
board  of  Stauffer  Communications,  Inc.,  talks  with  (from 
left)  Ken  Bronson,  who  heads  the  non  metro  newspapers, 
and  his  two  sons — John,  senior  vicepresident  and  Stanley, 
president. 

Two  editorial  department  promotions 
at  the  Camden  (N.J.)  Courier-Post  are: 

Robert  A.  Dubill — named  executive 
editor,  a  new  position,  and  Philip 
Bookman — named  managing  editor. 

Dubill  served  as  managing  editor  of  the 
Courier-Post  since  June  of  1976.  Earlier 
he  had  been  New  Jersey  bureau  chief  for 
the  Associated  Press.  Bookman,  assis¬ 
tant  managing  editor  for  the  Courier- Post 
since  coming  to  the  paper  in  1975,  previ¬ 
ously  worked  in  Binghamton,  N.Y.  and  - 

with  the  Gannett  News  Service  in 
Rochester,  N.Y.  i_ 


Roy  Neese — new  sports  editor  of  the 
Ellenburg  (Wash.)  Daily  Record.  He 
moved  from  sports  editor  of  the  Pullman 
(Wash.)  Herald,  a  weekly. 

♦  ♦  * 

Harry  G.  Wood,  for  six  years  execu¬ 
tive  editor  of  the  Texarkana  Gazette  and 
Daily  News — ^joined  the  Port  Arthur 
(Tex.)  News  as  executive  editor. 

♦  *  * 

Miriam  McGary,  a  41-year  San  An¬ 
tonio  Light  employee — retired  as  a  wo¬ 
men’s  department  staffer  and  writer  of  a 
“What’s  Cooking’’  column. 

♦  *  * 

Ray  Parr,  retired  capitol  correspon¬ 
dent  and  writer  of  longtime  “Parr  for  the 
Course’’  Sunday  Oklahoman  political 
column — appointed  Oklahoma  state  au¬ 
ditor. 


James  Battaglio,  former  reporter,  de¬ 
funct  Hartford  Times — to  public  rela¬ 
tions  staffs  Hartford  Hospital. 

9k  Nc  * 

John  M.  Tillotson  Jr.,  retail  advertis¬ 
ing  manager,  Springfield  (Mass.) 
Newspapers — to  advertising  manager, 
succeeding  Edwin  R.  Worth,  who  be¬ 
comes  general  manager,  Paterson  (N.J.) 
News.  Tillotson  has  been  with  the 
Springfield  Newspapers  (morning  Un¬ 
ion,  afternoon  Daily  News  and  Sunday 
Republican)  28  years.  Worth  joined  the 
newspapers  seven  years  ago. 

9k  3k  * 

Fran  Dauth,  a  reporter  for  the  Oak¬ 
land  (Calif.)  Tribune — joined  the  San 
Francisco  Examiner  city  staff. 

(Continued  on  page  36) 


James  W.  Wilcock,  chairman  and  chief 
executive  officer  of  Joy  Manufacturing 
Company,  Pittsburgh — nominated  to  the 
board  of  directors  of  Harris  Corporation, 
producer  of  communication  and  informa¬ 
tion  handling  equipment.  He  will  fill  a 
vacancy  resulting  from  retirement  of 
Don  G.  Mitchell,  a  professional  corpo¬ 
rate  director  and  former  president  of 
General  Telephone  &  Electronics  Corp. 
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DIRECTS  RESEARCH— Dr. 
Ivan  A.  Jones  has  been 
named  director  of  personnel 
research  and  development 
for  Knight-Ridder  News¬ 
papers,  Inc.  He  is  an  indus¬ 
trial  psychologist  and  will 
work  in  development  of 
training  programs  and  gen¬ 
erally  assist  Dr.  Douglas  C. 
Harris,  vicepresident/ 
personnel  in  day-to-day 
consultations  on  personnel 
matters  with  the  company's 
32  dailies.  Jones  has  been 
with  Knight-Ridder  since 
1975  as  a  consultant. 


In  Newspaper  Research 

MOR=MaiketAction 

Would  you  like  to  compare  informa¬ 
tion  about  your  daily  or  weekly 
newspaper  with  figures  from  other 
markets,  with  national  averages,  or 
with  data  from  your  own  earlier 
studies? 

It's  possible  through  the  Market/ 
Action  Data  Bank,  a  unique  part  of 
the  newspaper  research  done  for  you 
by  Market  Opinion  Research.  It 
gives  you  the  added  dimension  of 
nationwide  comparisons,  and  is  de¬ 
signed  to  facilitate  updating  every 
two  years. 

The  result?  Your  research  dollar 
goes  farther. 

To  learn  more  about  the  MOR 
Market/ Action  Data  Bank,  call  Lisa 
Nielsen,  Senior  Media  Analyst,  or 
Frederick  Currier,  President,  toll- 
free  at  800  521-0482.  In  Canada  call 
John  Geffken,  Canadian  Opinion 
Research  Ltd.,  in  Toronto  at  416 
868-0135. 


(+) 


MARKET  OPINION 
RESEARCH 

28  West  Adams 
Detroit,  Michigan  48226 


Newspeople  in  the  news 


TO  EAST  COAST— John  J. 
Zakarian,  an  editorial  writer 
for  the  St.  Louis  Post- 
Dispatch,  has  been  ap¬ 
pointed  editor  of  the  edito¬ 
rial  page  of  the  Hartford 
(Conn.)  Courant,  succeed¬ 
ing  Charles  L.  Towne,  who 
retired.  Zakarian  has  been 
with  the  Post-Dispatch  for 
six  years  and  previously  was 
on  the  editorial  staff  of  the 
Boston  Herald  Traveler  and 
of  Lindsay-Schaub  news¬ 
paper  group  in  Illinois.  He  is 
a  past  president  of  the  Na¬ 
tional  Conference  of  Edito- 


ADVANCEMENT— Ralph 
Drury  has  become  director 
of  operations  for  Courier- 
Journal  and  Louisville 
Times,  with  responsibility 
for  all  production,  engineer¬ 
ing  and  maintenance 
operations.  Drury  joined  the 
newspapers  as  senior  en¬ 
gineer  in  1968  and  has 
been  director  of  engineer¬ 
ing  since  1974.  He  formerly 
worked  at  the  Marshall 
Space  Flight  Center  in 
Huntsville,  Alabama,  as  a 
project  engineer.  His  top 
priorities  will  include  quality 


MARKETING  EXEC— Gary 
W.  Ostrom  has  been  named 
to  the  newly-created  posi¬ 
tion  of  marketing  manager 
of  Muskegon  (Mich.) 
Chronicle.  Ostrom  joined 
the  Chronicle  in  July  1976 
as  promotion  and  employ¬ 
ment  manager.  He  came 
from  Philadelphia  where  he 
served  for  three  years  as  the 
circulation  marketing  man¬ 
ager  of  Philadelphia  Inquir¬ 
er  and  Philadelphia  Daily 
News. 


NEW  PRESIDENT— Melvin 
L.  Finch,  Jr.,  controller-sec¬ 
retary  of  the  Raleigh  (N.C.) 
News  &  Observer  and  Times, 
is  the  newly  elected  pres¬ 
ident  of  the  Institute  of 
Newspaper  Controllers  and 
Finance  Officers.  He  suc¬ 
ceeds  William  R.  Cobb, 
Seattle  Post-Intelligencer 
director  of  finance  and 
administration,  who  was 
named  a  director. 


rial  Writers. 


control  in  production  during 
conversion  to  direct  plastic 
plates. 


Other  new  executives  of  the  Institute 
of  Newspaper  Controllers  and  Finance 
Officers  in  addition  to  Melvin  L.  Finch, 


Robert  Guerrini — appointed  public  re¬ 
lations  supervisor  of  the  Detroit  News, 
responsible  for  all  public  relations  and 
community  service  activities  at  the 
newspaper.  Guerrini  joined  the  News  as 
educational  services  representative  in 
1971  and  was  promoted  to  public  rela¬ 
tions  project  coordinator  in  1973. 

H/i  ift 

Tyler  Tucker,  previously  capitol  cor¬ 
respondent  in  Tallahassee  for  Post- 
Newsweek  tv  stations  in  Florida — 
named  news  editor  of  the  Monticello 
(Fla.)  News. 

:|c  :)c 

Mary  Z.  Jones,  wire  editor  of  the 
6-week  old  Fairfield  County  (Conn.) 
Morning  News — promoted  to  editor, 
succeeding  Rick  Friedman,  who  has  left 
the  newspaper. 

♦  ♦  * 

Don  Oberdoreer,  a  reporter  on  the  na¬ 

tional  news  staff  of  the  Washington 
Post — taken  a  leave  of  absence  until  the 
end  of  the  year  to  serve  as  the  Ferris 
Professor  of  Journalism  at  Princeton 
University. 

♦  *  * 

Carol  Frey,  Midwest  correspondent 
for  Energy  Users  News — rejoined 

Jacksonville  (Fla.)  Journal  as  assistant 
city  editor. 
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Ivan  Sandrof,  dean  of  New  England 
book  editors  when  he  retired  a  year  ago 
after  a  35-year  career  with  the  Worcester 
(Mass.)  Telegram  &  Gazette — author  of 
“Yesterday’s  Massachusetts,”  a  picto¬ 
rial  work.  He  is  the  author  of  two  previ¬ 
ous  books  on  the  state  and  was  founder 
and  first  president  of  the  National  Book 
Critics  Circle.  The  new  book  is  from  E. 
A.  Seemann  Publishing. 


Bessette  Beck 


EDITORIAL  CHANGES  —  Robert  F. 
Beck,  managing  editor  of  the  Aurora 
(III.)  Beacon-News,  has  been  named 
executive  editor  and  Mary  Lou  Bessette, 
Sunday  editor,  moves  up  to  his  former 
duties.  Both  are  longtime  employes  of 
Copley  Newspapers,  and  Bessette  is 
the  first  woman  to  be  named  a  man¬ 
aging  editor  in  the  group. 


Jr.  as  president  are:  Uzal  H.  Mart/,  Jr., 
publisher-treasurer,  Pottsville  (Pa.)  Re¬ 
publican,  first  vicepresident,  and  Joseph 
H.  Bright,  data  processing  director  of 
the  Briston  Printing  Co.,  Levittown, 
Pa.,  second  vicepresident.  Brian  H. 
Shelley,  Southam  Company  Ltd., 
Toronto — elected  secretary  during  the 
Washington,  D.C.  meeting  Oct.  17,  and 
J.  Boyd  Clapp,  Greensboro  (N.C.)  Daily 
News  and  Record — treasurer. 

*  *  * 

Joshua  B.  Powers,  retired  founder  of 
Editors  Press  Service  and  Joshua  B. 
Powers,  Inc.,  international  newspaper 
representative — received  a  citation  Oc¬ 
tober  12  from  The  Americas  Foundation 
declaring  him  a  “Distinguished  Citizen 
of  the  Americas”  for  his  “lifetime  in  the 
furtherance  of  better  relations  between 
the  nations  of  the  Americas.” 

♦  *  * 

Elting  Wells,  news  editor  of  the 
Lockport  (N.Y.)  Union-Sun  and 
Journal — promoted  to  managing  editor. 
He  succeeds  Edwin  C.  Jones,  Jr. — who 
has  accepted  another  position.  Wells 
joined  the  US  &  J  staff  in  1954  and  has 
been  city  editor  or  wire  services  editor 
since  1956. 

James  E.  Collins  Jr.,  financial  editor, 
Buffalo  (N.Y.)  Evening  News  for  more 
than  21  years — retired. 
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Reporters  win  prizes 
for  real  estate  news 

Winners  of  the  National  Association  of 
Realtors  13th  annual  Real  Estate  Jour¬ 
nalism  Achievement  Competition  were 
announced  by  H.  Jackson  Pontius, 
executive  vicepresident  of  the  associa¬ 
tion. 

“First-,  second-  and  third-place  cash 
awards  and  plaques  were  given  in  three 
categories  for  daily  and  weekly  news¬ 
papers,  and  in  one  category  each  for  real 
estate  trade  publications  and  general 
interest  magazines,”  Pontius  said. 

Winners  in  daily  and  weekly  news¬ 
paper  categories  are: 

ARTICLE  OR  SERIES  ABOUT  A 
LOCAL  SITUATION  INVOLVING 
REAL  ESTATE  THAT  IS  ALSO  OF 
NATIONAL  CONCERN— first  place, 
Ray  Schrick,  Northwest  editor, 
Wenatchee  (Wash.)  World;  second 
place,  Tom  Stewart,  Sunday  feature 
editor,  Greensburg  (Pa.)  Tribune- 
Review;  third  place,  Don  DeBat,  real  es¬ 
tate  editor,  Chicago  Daily  News. 

CONSUMER  INFORMATION  AR¬ 
TICLE  OR  SERIES — first  place,  Donald 
H.  Schwartz,  feature  writer,  Chicago 
Sun-Times;  second  place,  Don  DeBat, 
Chicago  Daily  News;  third  place,  David 
Kinchen,  staff  writer,  Los  Angeles 
Times. 

For  the  ninth  consecutive  year,  the 
consumer  information  subject  area  of  the 
daily/weekly  newspaper  category  was 
co-sponsored  by  the  American  Land 
Title  Association,  national  association  of 
the  land  title  industry. 

REAL  ESTATE  COLUMN  ON  A 
CONTINUING  BASIS— first  place, 
Gary  Washburn,  real  estate  editor, 
Chicago  Tribune;  second  place,  John  B. 
Willmann,  real  estate  editor,  Washington 
Post;  third  place,  Don  DeBat,  Chicago 
Daily  News. 

Winners  in  the  TRADE  PUBLICA¬ 
TION  CATEGORY  are:  first  place,  Sy 
Nicholson,  editor.  The  National  Real  Es¬ 
tate  Investor  (New  York  City);  second 
place,  Kenneth  R.  Harney,  managing 
editor.  Housing  and  Development 
Reporter  for  a  free-lance  article  in  Na¬ 
tional  Journal  (Washington,  D.C.);  third 
place,  Eli  Adams  Jr.,  senior  editor.  Pro¬ 
fessional  Builder  (Chicago). 

GENERAL  INTEREST  MAGAZINE 
CATEGORY  winners  are:  first  place, 
Tom  Peeler,  a  Dallas  lawyer,  for  a  free¬ 
lance  article  in  D  Magazine,  the  city 
magazine  of  the  Dallas/Fort  Worth  area; 
second  place,  Alex  Acheson,  real  estate 
writer,  Dallas  Times-Herald,  for  a  free¬ 
lance  article  in  D  Magazine;  third  place, 
Richard  F.  Dempewolff,  free-lance  wri¬ 
ter,  for  an  article  in  Popular  Mechanics 
(New  York  City). 

“The  National  Association  of  Realtors 
sponsors  the  Real  Estate  Journalism 
Achievement  Competition  each  year  to 


encourage  excellence  in  real  estate  re¬ 
porting  and  writing,  and  to  recognize 
winners  for  their  accomplishments  in  the 
field,”  Pontius  said. 

Ad  revenues  climb 

Advertising  in  daily  newspapers  in¬ 
creased  10.2%  in  August  and  11.8%  in 
the  first  eight  months  of  1977,  according 
to  the  Newspaper  Advertising  Bureau, 
Inc.  The  national  classification  had  the 
largest  gain  for  the  month,  up  15.7%. 
Through  August,  national  is  ahead 
11.6%.  Other  gains  were:  classified,  up 
12.7%  for  the  month  and  16.9%  for  the 
eight  months;  retail,  up  7.5%  and  9.2%. 
In  August,  total  newspaper  advertising 
ran  at  an  $11.5  billion  annual  rate.  An¬ 
nual  rates  for  the  major  classifications 
were:  retail,  $6.0  billion;  classified,  $3.6 
billion,  and  national,  $1 .8  billion.  Bureau 
estimates  of  newspaper  advertising  are 
based  on  linage  measurements  by  Media 
Records,  Inc.  in  its  64  index  cities,  plus 
other  data. 

Aamco  appoints  DKG 

Aamco  Automatic  Transmissions, 
Inc.,  has  selected  DKG  Advertising, 
Inc.,  as  its  agency.  National  creative  was 
formerly  handled  by  Albert  Jay  Rosen¬ 
thal  &  Co.’s  Chicago  office.  Media  will 
continue  to  be  placed  through  agencies 
employed  locally  by  each  regional  dealer 
group. 


Advertisers  view 
film  on  Boston 

Media  and  marketing  people  are  view¬ 
ing  a  multi-image  slide  presentation 
about  the  Boston  market  and  the  Boston 
Globe,  sponsors  of  the  film. 

“Boston  Sees  Itself’  was  produced  to 
depict  Boston  as  a  market,  and  the  posi¬ 
tion  of  the  Globe  in  the  market. 

“We  hadn’t  told  our  story  around  the 
country  since  1970”  reported  William  O. 
Taylor,  president  of  the  Boston  Globe, 
and  we  just  felt  that  both  the  Boston 
market  and  the  Globe  had  changed  im¬ 
portantly  during  those  years,  and  that 
media  and  marketing  people  across  the 
country  would  want  to  know  about  them. 
And  we  felt  that  this  type  of  presentation 
was  the  most  dramatic  way  to  tell  this 
story.” 

“Boston  Sees  Itself’  premiered  in 
Boston  in  September,  with  showings  to 
Globe  advertisers  and  advertising  agen¬ 
cies.  Since  then  the  film  has  been  shown 
in  San  Francisco,  Los  Angeles,  Detroit, 
Chicago,  and  New  York.  Next  month  it 
will  be  screened  in  Minneapolis  with 
other  cities  added  at  a  later  date. 

The  wide-screen  film,  which  runs  22 
minutes,  was  written  and  produced  for 
the  Globe  by  Envision  Corporation,  Bos¬ 
ton.  It  uses  12  slide  projectors  to  flash 
more  than  800  images  during  the  show. 


$220rin  lost  lineage  per  month? 
Lease  a  PROFLEX. 


The  Unique  Reproportioning  System 


Reclaim  lost  lineage  by  reproportioning 
your  ads  to  fit  when  you  lease  or  buy  a  PROFLEX. 
PROFLEX  is  the  only  system  that  can  offer  additional  benefits 
to  both  the  art  and  production  departments— and  make  a  profit. 
Send  today  for  details  and  your 
FREE  Reproportioning  guide  or  call  612  332-6991 . 

^  COIABINED  SERVICES 

1414  Laurel  Ave.  Minneapolis.  MN  55403  USA 
’Based  on  5  yrs  to  qualified  buyers.  Prices  subject  to  change. 
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Corporate  ads  help 
improve  reputation 

Companies  which  engage  in  corporate 
advertising  have  a  better  image  than 
those  that  do  not,  a  study  conducted  by 
the  research  firm  of  Yankelovich,  Skelly 
&  White  shows. 

The  study,  which  was  sponsored  by 
Time  magazine  and  which  was  based  on 
in-depth  interviews  with  700  busi¬ 
nessmen  in  the  25  largest  metropolitan 
areas,  focused  on  five  firms  that  do  cor¬ 
porate  advertising  and  five  that  do  not. 
When  asked  what  kind  of  impression 
they  had  of  the  ten  companies,  51%  of 
the  executives  said  they  had  an  excellent 
or  very  good  impression  of  the  five  firms 
that  engage  in  corporate  advertising.  By 
contrast,  only  38%  said  they  had  an  ex¬ 
cellent  or  very  good  impression  of  the 
five  firms  that  do  no  corporate  advertis¬ 
ing. 

The  five  companies  chosen  as  rep¬ 
resentative  of  firms  that  do  corporate 
advertising  are  AMF,  IBM,  St.  Regis 
Paper,  Texaco  and  U.S.  Steel.  The  five 
included  in  the  survey  that  do  no  corpo¬ 
rate  advertising  are  Burroughs,  Arm¬ 
strong  Cork,  Champion  International, 
General  Foods  and  Gulf  &  Western. 

The  corporate  advertisers  drew  higher 
ratings  than  the  firms  that  do  no  corpo¬ 
rate  advertising  in  every  one  of  16 
characteristics  measured  by  Yan¬ 
kelovich.  Skelly  &  White.  Sixty  four 
percent  of  the  respondents  said  the  cor¬ 
porate  advertisers  were  known  for  their 
quality  products,  whereas  only  53%  of 
the  non-corporate  advertisers  were  so 
rated.  Corporate  advertisers  were  judged 
to  have  competent  managements  by  60% 
of  the  executives,  whereas  non¬ 
corporate  advertisers  drew  that  accolade 
from  only  51%.  Forty-two  percent  of 
corporate  advertisers  were  said  to  pay 
good  dividends,  while  only  31%  of  non¬ 
corporate  advertisers  were  so  judged. 

The  five  companies  that  do  not  engage 
in  corporate  advertising  spend  far  more 
for  total  advertising  than  those  that  do. 
The  five  firms  that  do  not  engage  in  cor¬ 
porate  advertising  had  total  ad  budget  of 
S251  million,  whereas  the  corporate  ad¬ 
vertisers  spend  only  $38  million  for  all  of 
their  advertising. 

The  study  also  showed  that  busi¬ 
nessmen  find  advertisements  in 
magazines  to  be  more  believable  than 
commercials  on  television.  Respondents 
were  asked  to  gauge  the  credibility  of 
advertisements  in  14  major  publications, 
as  compared  to  the  credibility  of  com¬ 
mercials  on  16  well-known  television 
shows,  most  of  them  news  or  public  af¬ 
fairs  programs.  Thirty  nine  percent  said 
they  found  the  advertisements  in  the 
publications  to  be  believable,  but  only 
22%  said  the  commercials  on  the  televi¬ 
sion  programs  were  believable. 
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Hot  lead  to  hot  meals 

What’s  an  old  Linotype  machine  doing 
in  a  place  like  this?  The  Newsroom,  a 
steak  and  brew  restaurant,  has  taken 
over  the  building  once  occupied  by  the 
Sun-Sentinel  in  Pompano  Beach,  Fla., 
and  the  antique  linecaster  is  part  of  the 
decor.  It’s  remnant  from  the  days  (in  the 
1960s)  when  the  Sun-Sentinel  was  grow¬ 
ing  up  from  a  weekly  to  a  daily.  The 
paper  owned  by  the  Chicago  Tribune 
Company  is  now  published  at  the  Fort 
Lauderdale  News  plant  and  has  its  busi¬ 
ness  and  news  offices  in  a  bank  building. 

Newspapers  get  bulk 
of  travel  ad  dollars 

TWA  was  the  leading  domestic  airline 
advertiser  in  newspapers  in  the  United 
States  in  1976,  spending  $15.4  million, 
according  to  the  13th  annual  edition  of 
Harris,  Kerr,  Forster  &  Company’s 
study  of  travel  advertising. 

TWA  was  followed  by  Delta  ($13.8 
million),  American  ($12.2  million).  East¬ 
ern  ($9.9  million  and  National  ($6.8  mil¬ 
lion.)  In  all  cases,  the  airlines  spent  more 
on  newspaper  advertising  than  they  did 
on  television  advertising. 

In  all,  the  Top  5  domestic  airlines 
spent  a  total  $58.3  million  on  newspaper 
advertising  compared  to  $32.1  million  in 
television,  $17.1  million  in  radio,  $7  mil¬ 
lion  in  magazines  and  $3  million  on  out¬ 
door  ads. 

All  domestic  airlines  spent  a  total  of 
$83.5  million  in  newspapers  in  1976,  a 
20%  increase  over  the  previous  year. 
Domestic  airlines  also  spent  a  total  of 
$41.1  million  on  tv,  $26.3  million  on 
radio,  $10.4  million  on  magazines  and 
$5.4  million  on  outdoor  ads. 

All  public  carriers — domestic  and  in¬ 
ternational  airlines,  steamship  lines,  rail¬ 
roads  and  bus  lines — spent  a  total  of 
$134.8  million  in  U.S.  newspapers  in 
1976,  compared  to  $65.3  million  in  televi¬ 
sion,  $33.6  million  in  radio,  $23.5  million 
in  magazines  and  $6.3  million  on  outdoor 
ads. 

New  England  dailies 
added  to  PR  circuit 

Business  Wire  had  added  17  dailies  in 
the  New  England  region  onto  the  Data- 
speed  circuit.  The  San  Francisco  firm 
transmits  public  relations  news  releases. 
It  sends  the  releases  at  1.200  words  per 
minute  to  a  total  of  80  daily  newspapers 
and  100  press  associations,  broadcast 
and  other  news  organizations.  Barry  M. 
Brooks,  former  UPl  reporter  and  Boston 
public  information  officer,  will  manage 
the  New  England  operations  from 
Boston. 


Third  press  run 
for  flood  special 

A  special  supplement  of  the  Kansas 
City  Star  containing  stories  and  pictures 
of  the  flood  which  struck  the  area  on 
September  12,  devastating  the  Country 
Club  Plaza  shopping  center  and  the  Blue 
Valley  Industrial  district,  has  proved  a 
sellout  with  area  readers. 

John  White,  circulation  manager  for 
the  Star,  said  the  special  supplement  on 
coverage  of  the  flood,  which  took  the 
lives  of  27  persons,  has  now  gone  into  its 
third  printing  in  the  light  of  reader  de¬ 
mand. 

The  28-page  supplement  is  made  up  of 
page  reproductions  from  morning  and  af¬ 
ternoon  editions  dealing  with  flood 
coverage.  Plates  for  the  various  pages 
were  ordered  saved  at  the  direction  of 
Cruise  Palmer,  executive  editor  of  the 
Star,  the  morning  after  the  flood  struck 
for  such  an  eventuality. 

“We  originally  ordered  a  press  run  of 
25,000  copies  of  the  section  and  this  was 
quickly  exhausted,’’  White  said.  “We 
ordered  a  second  run  of  15,000  copies 
and  had  to  order  a  third  of  5,000.’’ 

By  October  7,  a  total  of  38,718  copies 
had  been  sold  by  mail  and  an  additional 
4,572  sold  over  the  counter  at  the  main 
Star  building. 

Copies  of  the  special  section  sold  for 
$1.25  by  mail  and  75  cents  was  charged 
for  those  sold  over  the  counter. 

TV  Data  appoints 
technical  director 

The  appointment  of  Michael  S. 
Meyers  as  technical  director  of  TV  Data, 
Inc.,  has  been  announced  by  Jim  West, 
executive  director. 

Meyers,  29,  a  systems  engineer,  joins 
the  United  Feature  Syndicate  subsidiary 
headquartered  in  Glens  Falls,  N.Y.,  after 
an  8-year  career  with  manufacturers  of 
communications  systems.  For  the  last  18 
months,  he  was  senior  program  analyst 
with  the  Hendrix  Corp.  in  Manchester, 
N.H. 


Jobs  for  vets 

A  Miami  advertising  agency.  Systems 
in  Education  and  Training,  has  one 
client — the  U.S.  Department  of  Labor 
with  a  $670,000  contract  to  create  and 
direct  a  national  campaign  to  get  jobs  for 
disabled  veterans.  The  agency’s  founder, 
Graham  A.  Lewis,  formerly  a  manage¬ 
ment  consultant,  came  up  with  “Bet  on  a 
Vet’’  as  a  slogan  and  it’s  appearing  in 
both  print  and  broadcast  media.  The 
U.S.  Veterans’  Employment  Service  has 
given  credit  to  the  campaign  for  a  rise  of 
18%  in  the  placement  of  handicapped 
veterans. 
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Free  press  group 
upgrades  magazine 

“The  News  Media  &  the  Law,”  a  new 
illustrated  magazine  to  be  published 
eight  times  a  year  by  the  Reporters 
Committee  for  Freedom  of  the  Press, 
made  its  appearance  (October  12). 

The  publication  replaces  the  commit¬ 
tee’s  “Press  Censorship  Newsletter,”  a 
listing  of  all  legal  cases  currently  affect¬ 
ing  the  media,  which  went  through  ten 
editions  from  March  of  1973  through 
October  of  1976.  With  a  presentation  of 
current  media  litigation  in  story  form, 
illustrations,  and  a  slick  cover,  “The 
News  Media  &  the  Law”  is  designed  to 
have  a  wider  and  more  general  appeal. 

Its  purpose,  however,  according  to  the 
Reporters  Committee,  is  to  inform 
“reporters,  editors,  publishers,  and 
other  interested  persons  of  significant 
current  developments  involving  the  First 
Amendment  and  freedom  of  information 
interests  of  both  print  and  broadcast 
media.” 

In  addition  to  informing  the  journalism 
community  of  the  latest  legal  problems 
involving  the  collection  and  publication 
of  news,  the  magazine  contains  a  page  of 
formal  case  titles  and  case  statutory  cita¬ 
tions  for  use  by  lawyers,  law  and  jour¬ 
nalism  students  and  other  scholars  in  the 
field. 

Anyone  wishing  to  receive  “The  News 
Media  &  The  Law”  and  other  publica¬ 
tions  distributed  by  the  committee  can 
do  so  by  becoming  a  sponsor  of  the 
Reporters  Committee  through  sending  a 
tax-deductible  contribution  of  $15  to  the 
Reporters  Committee  for  Freedom  of  the 
Press,  1750  Pennsylvania  Avenue, 
N.W.,  Room  1112,  Washington,  D.C. 
20006. 


Press  Council  ads  pull  complaints 


The  number  of  complaints  to  the  On¬ 
tario  Press  Council  has  increased  since  a 
newspaper  advertising  campaign  was 
started  to  make  readers  more  aware  of 
the  council,  members  were  told  today. 

Thirty-one  complaints  were  received 
during  the  first  5Vi  months  of  this  year. 
Then  the  campaign  began  and  139  com¬ 
plaints  were  received  in  the  314  months 
ending  Sept.  30. 

All  but  one  of  the  nine  daily  newspaper 
members  of  the  voluntary  council  ran  a 
series  of  ads  at  their  own  expense  urging 
readers  to  send  their  complaints  to  the 
council. 

Of  the  139  responses,  42  carried  a 
specific  complaint  or  grievance,  48  con¬ 
tained  general  criticism  or  comment  and 

Doctors  fight  tv  ban 

Two  Florida  chiropractors  are  being 
taken  to  court  by  the  Board  of  Examin¬ 
ers  in  an  attempt  to  stop  them  from  ad¬ 
vertising  their  services  on  television. 
Drs.  William  Webb  II  of  Altamonte  and 
Burton  Pierce  Jr.  of  Jacksonville  say 
they  will  challenge  the  Board’s  prohibi¬ 
tion  of  advertising  by  invoking  the  U.S. 
Supreme  Court’s  recent  ruling  that  per¬ 
mits  lawyers  to  advertise.  They  have 
been  using  tv,  with  animated  cartoons, 
since  August. 

Soccer  newspaper 

A  weekly  newspaper  for  fans  of  soccer 
has  been  started  by  Crown  Sports  Inc., 
108  West  39th  St.  in  N.Y.  Brian  Madden, 
a  sportscaster  for  WNEW-tv,  was  named 
editor  of  Soccer  USA,  which  will  publish 
every  Monday. 


49  asked  for  information  about  the  coun¬ 
cil. 

In  its  first  414  years  of  existence,  the 
council  received  294  written  complaints 
about  newspapers. 

The  council  includes  10  professionals 
from  the  newspaper  field  and  10  rep¬ 
resentatives  of  the  public. 

The  nine  daily  newspapers  and  five 
weeklies  which  will  support  the  $73,000 
budget  for  1978  are  the  Expositor,  Ot¬ 
tawa  Citizen,  Toronto  Star,  Hamilton 
Spectator,  Kitchener-Waterloo  Record, 
London  Free  Press,  Windsor  Star,  Owen 
Sound  Sun  Times,  Sault  Ste.  Marie  Star, 
Stittsville  News,  Alliston  Herald,  Shel¬ 
burne  Free  Press  and  Economist, 
Orangeville  Citizen  and  Port  Elgin 
Reporter. 

Yellow  Page  exec 
joins  ad  bureau 

Eric  D.  Anderson  will  join  the  News¬ 
paper  Advertising  Bureau,  Inc.  as  direc¬ 
tor  of  classified  marketing,  according  to 
Jack  Kauffman,  bureau  president.  This  is 
a  new  position  with  the  bureau. 

Kauffman  noted  that  the  bureau  is  ex¬ 
panding  in  classified  because  of  its 
growth  potential.  Classified  already  ac¬ 
counts  for  28%  of  total  newspaper  adver¬ 
tising.  It  is  expected  to  reach  $3.1  billion 
this  year,  and  amount  to  nearly  $6.0  bil¬ 
lion  by  1985,  he  said. 

Anderson  was  formerly  marketing 
manager  for  the  director  division  of  the 
Reuben  H.  Donnelley  Corporation.  He 
had  been  with  that  organization  since 
1%7  when  he  started  as  marketing  serv¬ 
ices  manager  of  the  industrial  guides  di- 


Newspaper  Fund 
honors  teacher 

Ron  Clemons  of  Truman  High  School, 
Independence,  Mo.,  was  honored  by  the 
Newspaper  Fund  as  the  1977  National 
High  School  Journalism  Teacher  of  the 
Year. 

A  $1,000  grant  from  the  Fund  was 
given  to  Truman  High  School  to  stock  a 
Journalism  Learning  Center  at  the  school 
library. 

Clemons,  a  nationally-known  jour¬ 
nalism  teacher,  had  a  particularly  out¬ 
standing  1976-77  school  year.  He  was 
named  director  of  the  Blair  Summer 
School  for  Journalism  in  New  Jersey.  He 
was  also  elected  president  of  the  Jour¬ 
nalism  Educators  of  Metropolitan  Kan¬ 
sas  City  and  national  vicepresident  of  the 
Journalism  Education  Association.  Cle¬ 
mons  will  serve  as  national  convention 
chairman  for  JEA  at  its  annual  conven¬ 
tion  at  Kansas  City  in  November. 

EDITOR  &  PUBLISHER  for  October  22,  1977 


K&F... 

One  step  ahead  (again) 

the  Houston 
Chronicle 
goes  100% 

K&F  Magnetic! 

If  your  paper  is  thinking  steel  plates — then  K&F  Magnetic  Saddles 
should  be  in  your  future  thinking. 

K&F  Mfg.  Co.,  Inc. 

Granger,  IN  46530 
Telephone;  (219)  272-9950 


Most  daily  newspaper 
readers  live  in  city 


Fifty-two  percent  of  metropolitan  res¬ 
idents  were  found  to  have  read  a  news¬ 
paper  on  each  of  the  seven  previous 
days,  according  to  a  survey  of  “The  Fre¬ 
quency  of  Newspaper  Readership” 
funded  by  the  American  Newspaper  Pub¬ 
lishers  Association. 

The  survey  also  found  38%  saying  they 
read  a  newspaper  occasionally,  with  10% 
reporting  they  were  not  newspaper  read¬ 
ers. 

The  study  was  done  by  Robert  L. 
Stevenson,  assistant  professor  of  jour¬ 
nalism  at  the  University  of  North 
Carolina.  Stevenson  and  his  researchers 
conducted  telephone  interviews  with  442 
residents  in  metropolitan  Charlotte, 
N.C.,  and  with  587  persons  in  three 
non-metro  counties  in  North  and  South 
Carolina. 

In  the  non-metro  areas,  daily  readers 
made  up  31%  of  the  sample,  44%  said 
they  were  occasional  readers  and  25% 
were  not  readers. 

Here,  in  brief,  are  some  of  Steven¬ 
son's  findings: 

•  Daily  newspaper  readers  typically 
are  people  in  their  middle  ages  or  older, 
well  educated  and  at  the  upper  end  of  the 
occupational  and  economic  spectrums. 

•  Time  demands  of  family,  work  and 
other  activities  do  not  interfere  with 
newspaper  reading. 

•  People  who  read  a  newspaper  daily 
also  tend  to  use  other  news  media  fre¬ 
quently. 

•  Daily  readership  of  the  newspaper 
is  related  to  regular  readership  of  the  full 
range  of  editorial  content.  The  relation¬ 
ship  between  frequency  of  readership 
and  regular  readership  of  advertising  was 
not  as  clear. 

•  Daily  readership  is  associated  with 
the  use  of  the  newspaper  for  entertain¬ 
ment  in  both  metro  and  non-metro  areas. 
Occasional  readers  typically  use  the 
newspaper  for  information,  to  keep  in 
touch  with  the  community  or  to  plan 
daily  activities. 

•  Use  of  the  media  is  higher  in  the 
metro  area  than  in  the  non-metro  sur¬ 
rounding  counties. 

Stevenson  also  found  indications  of 
linkages  between  newspaper  readership 
and  personal  and  life-style  characteris¬ 
tics.  Here  are  some  of  these: 

•  Use  of  all  media  seems  to  be  largely 
a  habit  learned  early  in  life,  like  party 
identification  and  brand  loyalty. 

•  Newspapers  should  not  wait  for 
people  to  settle  into  middle  age,  assum¬ 
ing  they  will  then  develop  the  habit  of 
daily  readership.  Vigorous  promotion, 
particularly  among  young,  transient 
newcomers,  may  increase  readership 
40 


among  that  market  segment. 

•  Newspapers  too  seldom  compete 
directly  with  other  media  for  the  atten¬ 
tion  of  their  audience.  Newspapers 
should  be  edited  to  complement  other 
media,  not  duplicate  their  content.  They 
should  not  try  to  do  what  other  media 
can  do  better. 

•  Newspapers  should  be  attentive  to 
problems  of  readability  and  dull  writing, 
remembering  that  reading  skills  among 
young  people  are  declining  and  that 
many  young  people  are  only  marginally 
interested  in  the  events  and  happenings 
that  are  the  backbone  of  the  newspaper. 

Stevenson’s  study  was  commissioned 
by  the  AN  PA  News  Research  Center  in 
support  of  the  Newspaper  Readership 
Project  of  the  Newspaper  Readership 
Council. 

Dille  honored 
at  Inland  meeting 

Indiana  newspaperman,  broadcaster 
and  community  leader  is  the  1977  winner 
of  the  Inland  Daily  Press  Association’s 
(IDPA)  Minnesota  Award  for  Distin¬ 
guished  Service  in  Journalism. 

John  F.  Dille,  Jr.,  president  of  Feder¬ 
ated  Media  which  operates  the  Elkhart 
(Ind.)  Truth  and  eight  radio  stations  in 
Indiana,  Ohio  and  Michigan,  accepted 
his  award  at  the  October  17  luncheon 
session  of  IDPA’s  92nd  annual  meeting 
in  Chicago. 

Robert  L.  Jones,  director  of  the  Uni¬ 
versity  of  Minnesota  School  of  Jour¬ 
nalism,  presented  the  award  certificate 
and  engraved  medallion  to  Dille.  The 
university  has  given  the  award  to  out¬ 
standing  Journalists  annually  since  1947. 

Separate  sections 
for  homes  and  autos 

The  classified  advertising  pages  of  the 
Sunday  St.  Louis  Post-Dispatch  were 
divided  into  two  sections  October  2. 

Real  Estate/Rentals  now  has  its  own 
identity  as  a  complete,  free-standing  sec¬ 
tion.  As  before,  major  real  estate  news 
stories  occupy  the  front  page.  Moving 
from  page  two  to  the  cover  were  area_ 
real  estate  notes. 

A  new  separate  Automotive/Employ¬ 
ment/Merchandise  section  which  carries 
the  remainder  of  the  classified  categories 
was  also  added  to  the  paper.  Automotive 
news  shares  the  front  page  of  the  section 
with  1000  lines  of  high  visibility  advertis¬ 
ing  space.  Coverage  of  automotive  and 
business  news  has  been  expanded  in  this 
new  format. 


Montana  news  media 
to  study  camera  ban 

The  Montana  Supreme  Court  has  ap¬ 
pointed  a  committee  to  study  requests  to 
allow  cameras  and  microphones  in  Mon¬ 
tana  court  rooms.  Appointed  vice- 
chairman  of  the  committee  was  George 
D.  Remington,  publisher  of  the  Biilinf>s 
Gazette. 

The  Montana  high  court  acted  after 
being  presented  with  resolutions  passed 
by  the  Montana  Press  Association — of 
which  Remington  is  president — and  the 
Montana  Broadcasters  Association.  The 
groups’  statements  are  nearly  identical, 
and  ask  that  state  court  rooms  be  opened 
to  the  photographic  and  electronic  age  to 
“guarantee  uncensored  and  unrestrained 
reports  as  well  as  a  fair  trial  for  all  in¬ 
volved.” 

Specifically,  the  resolutions  says  that 
the  high  court’s  Judicial  Canon  35  is  out¬ 
dated  because  it  “presupposes  that  the 
presence  of  news  cameras  and  mi¬ 
crophones  .  .  .  must  in  every  case  inter¬ 
fere  with  the  administration  of  Justice,” 
while  cameras  and  microphones  respon¬ 
sibly  used  would  not. 

The  Montana  court  ordered  the 
committee — composed  of  broadcasters, 
lawyers,  a  district  Judge  and  the  presi¬ 
dent  of  the  state’s  League  of  Women 
Voters,  besides  Remington — to  study  the 
issues  and  make  recommendations  by 
December  1. 

Deaths _ 

James  F.  Lafean,  65,  retired  reporter 
for  the  Providence  (R.l.)  Journal- 
Bulletin;  a  newspaper  man  since  the  age 
of  17  when  he  began  as  a  stringer  for  the 
now  defunct  Providence  News  and  then 
with  the  News-Tribune  before  Joining  the 
Journal-Bulletin  in  1937;  September  30. 

^  aic  3(c 

Ila  Mae  Wilson,  73,  former  editor  and 
publisher  of  the  Albany  (Calif.)  Times  for 
41  years;  October  2. 

9iC  «  9|( 

Dewey  D.  Rarer,  79,  publisher  of  the 
Monticello  (Ind.)  Daily  Herald-Journal 
47  years;  September  24. 

:|c  :ic  % 

William  Newell,  59,  SP  sports  editor, 
Hartford  (Conn.)  Courant;  October  2. 

*  *  * 

John  E.  Mazu/.an,  75,  retired  pub¬ 
lisher,  Northfield  (Vt.)  News',  September 
29. 

:fc  :|c  9(c 

James  A.  Beresi  ord,  76,  formerly  pres¬ 
ident,  treasurer  and  chairman  of  the 
board  of  Booth  Newspapers,  Inc,; 
former  city  commissioner  and  mayor  of 
Bloomfield  Hills,  Michigan;  September 
27. 

*  *  ♦ 

WiNNiFRED  Stokes  Hill,  75,  former 
managing  editor  of  the  Niagara  Falls 
(Ont.)  Review;  September  24. 
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Low  cost  computers 

(Continued  from  pofte  12) 


and  it  arrived  in  February.  One  reporter 
told  the  story  of  a  colleague  who  was 
working  on  “something  on  city  govern¬ 
ment”  for  at  least  three  hours  on  his 
terminal.  After  struggling  on  the  story, 
he  decided  to  end  it  and  discovered  the 
story  was  gone.  Frustrated,  he  threw  his 
chair  right  across  the  room. 

And  reporter  Paul  Salters  spoke  for  a 
few  other  Enterprise  staffers  when  he 
said:  “Now  no  reporter  can  bitch  any 
more  about  the  composing  room  screw¬ 
ing  up  figures  or  anything  else  in  our 
stories.  You’re  not  only  a  writer  and  re¬ 
porter  now,  but  a  typesetter  at  the  same 
time.”  Salters  said  that  most  of  the 
people  at  the  Enterprise  like  the  system. 
“I’ll  do  a  press  release  for  a  local  service 
group  and  find  it  impossible  with  a 
typewriter.  1  can’t  stand  the  X-ing  over 
with  a  typewriter  .  .  .  But  we  do  like  to 
check  every  three  of  four  ’graphs  to 
make  sure  you  have  the  story.  If  the  sys¬ 
tem  crashes,  you  only  lose  what  you 
wrote  before  it  crashed.” 

The  composing  staff.  Chick  Fuller  told 
E&P,  has  been  whittled  down  to  43  jour¬ 
neyman,  about  half  of  what  the  compos¬ 
ing  room  staff  was  less  than  two  years 
ago.  Immediate  cost  reductions  began 
when  the  payroll  in  the  composing  room 
was  sharply  decreased.  “The  savings  we 
have  had  in  labor  costs  alone  almost 
completely  justify  the  expenses  for  the 
system,”  Fuller  said.  And  composing 
operators  no  longer  have  to  try  to  read 
editor’s  instructions. 

“We  know  what  is  coming  down  from 
the  newsroom,  and  communications  with 
the  editor  have  been  reduced  considera¬ 
bly  because  we  don’t  have  to  worry 
about  interpreting  their  instructions,” 
said  Jack  Richardson,  assistant  compos¬ 
ing  shop  foreman. 

According  to  news  editor  John 
Schofield,  the  exclusive  “EDIT- 
TRACE*”  feature  on  the  terminals  gives 
editors  complete  freedom  to  change  and 
delete  copy,  while  retaining  the  report¬ 
er’s  original  copy  for  reference. 

The  Enterprise  has  UPl,  AP,  New 
York  Times  and  four  syndicate  wires 
on-line  to  the  system  and  accessible  from 
VDT’s.  Reporters  and  editors  simply  key 
in  the  appropriate  directory  code  to  ac¬ 
cess  any  of  those  wires. 

“The  flexibility  the  terminals  provide 
is  tremendous.  We  can  have  a  large 
selection  of  stories  on  hand  by  pushing 
just  a  few  keys  on  the  keyboard.” 

The  1740  terminals  can  display  up  to 
27  lines  of  copy.  Using  a  two-key  com¬ 
mand  code,  however,  editors  can  call  for 
a  dual-screened  display  mode  that  dis¬ 
plays  54  lines  side  by  side,  allowing  the 
operator  to  compare  two  stories  from  dif¬ 
ferent  wire  services. 
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“Everyday  there  is  a  new  way  to  use 
the  terminals,”  Schoefield  said.  “Using 
the  dual  columns  I  can  compare  AP  and 
UPI  stories  on  the  same  subject  and 
select  the  best  graphs  from  both  giving 
me  the  freshest  story.” 

The  EDIT-TRACE*  feature,  which  re¬ 
tains  the  original  copy  after  editors  make 
changes  and  delections,  helps  to  elimi¬ 
nate  squabbles  between  editors  and  re¬ 
porters,  they  say.  Additions  the  editors 
make  are  noted  with  an  underline  and 
deletions  stay  on  the  screen  with  a  thin 
line  through  the  copy  to  be  deleted. 

“If  1  want  to  edit  a  story  and  the  report¬ 
er  isn’t  around  to  go  over  it  with  me,  I 
can  delete  and  change  the  copy  and  still 
have  the  original,”  Schofield  said. 
“When  the  reporter  questions  my  editing 
we  can  compare  my  changes  along  with 
his  copy,  so  the  reporter  can  see  why  1 
edited  the  copy.  We  can  discuss  it  with 
everything  in  front  of  us.” 

Fuller  said  the  cost  of  the  entire  sys¬ 
tem  in  Brockton  was  “in  excess  of 
$600,000.”  The  Enterprise  elected  to  use 
the  2560  system,  supplemented  with  the 
2530  software,  because  of  its  need  for 
more  expansion  than  only  the  2530 
Series  would  allow.  At  present,  the  En¬ 
terprise,  he  said,  has  40  terminals 
hooked  up,  and  the  2560  system  can  be 
expanded  to  64  terminals. 

The  minimum-maximum  for  reporters 
is  $314  a  week.  Using  the  new  terminal 
system  puts  the  reporters,  they  say,  in 
“a  much  better  bargaining  position.” 

“Since  we’ve  undertaken  such  a 
chunk  of  composing  room  activity,  it  has 
made  the  Newspaper  Guild,  of  which  we 
are  long-time  members,  much  more 
powerful,”  a  reporter  told  E&P. 

The  Guild  contract  at  the  Enterprise 
does  not  expire  until  April  1978.  “We 
won’t  start  talking  with  the  Guild  until 
probably  around  January,”  Fuller  said. 
He  said  that  of  the  about  40  persons  who 
at  one  time  worked  in  the  composing 
room,  “quite  a  few  were  retirees;  some 
we  had  to  pay  a  flat  cash  rate,  and  we  put 
about  four  or  five  in  other  departments.” 

The  VDT’s  also  give  the  editorial  de¬ 
partment  the  ability  to  count  out  head¬ 
lines  perfectly.  The  operator  keys  in  the 
size  and  space  of  the  head,  and  the  ter¬ 
minal  gives  the  number  of  units  for  an 
exact  fit.  As  the  headline  is  composed, 
the  terminal  keeps  a  tally  and  reads  out 
exactly  how  much  the  headline  is  off  by  a 
fraction  of  a  unit. 

“The  pages  look  much  cleaner  be¬ 
cause  the  headlines  all  fit.  We  no  longer 
have  problems  with  miscounting  or  mess¬ 
ing  up  sizes  and  type  styles,”  Schofield 
said.  “Clean  copy  is  submitted  and  there 
is  no  more  cutting  and  pasting  because  1 
can  transfer  graphs  with  a  single  key¬ 
stroke.” 

The  news  staff  of  45  has  met  the  new 
automation  with  enthusiasm,  editors  say. 
“I’ve  been  in  this  business  since  ’42  with 
time  out  for  wars,  and  at  first  I  was  yell¬ 


ing  ‘bring  back  the  typewriters,’  but 
these  things  are  just  great.  It  makes 
things  so  easy  that  it  is  ridiculous,”  said 
Enterprise  reporter  Jim  Harrington, 
Guild  shop  steward  for  the  newsroom. 

Bruce  Smith,  managing  editor,  said, 
“Even  when  we  threw  away  the  type¬ 
writers  and  made  the  conversion,  we 
didn’t  lose  time.  We  haven’t  had  to 
change  our  news  operation  any  to  ac¬ 
commodate  the  new  system.  Reporters 
operate  just  the  way  they  did  before  and 
can  be  accommodated  with  a  print-out  if 
they  used  to  keep  a  carbon  copy  of  the 
story. 

“A  big  benefit  is  that  syndicated  mate¬ 
rial  is  on-line.  We  got  Bob  Greene’s 
(Chicago  Sun-Time  columnist)  interview 
with  Elvis  Presley’s  bodyguards  on  the 
day  of  Elvis’  death  and  could  give  it  big 
play  because  of  the  system.  We  have 
access  to  a  heck  of  a  lot  of  material  faster 
now.” 

Skeptical  of  modernization 

“We  took  over  six  months  to  decide 
on  which  system  (to  get)  after  investigat¬ 
ing  about  40  vendors,”  Fuller  said. 
“Harris  offered  us  the  most  for  the  price 
and  the  most  financial  stability.  A  while 
back  we  switched  from  hot  metal  to  cold 
type  and  God  only  knows  how  the  paper 
got  out.  The  changeover  was  a  complete 
disaster  and  we  never  met  deadlines. 
With  this  system  we  have  had  no  dealine 
trouble  from  the  word  go.” 

Jack  Davis  says  other  2560  users,  with 
some  of  the  features  used  at  the  much 
smaller  Brockton  newspapers,  are  the 
New  York  Times,  the  Baltimore  Sun  and 
the  Tampa  Tribune.  “It’s  a  dynomite 
terminal.  All  the  things  you  do  in  Man¬ 
hattan,  you  can  do  in  Brockton,  also 
using  the  2530  Series.” 

The  Enterprise  is  a  six-day  afternoon 
daily  with  a  circulation  of  57,000.  It 
serves  several  dozen  suburban  com¬ 
munities  south  of  Boston.  One  year  ago  a 
committee  was  formed  with  six  represen¬ 
tatives  from  the  Enterprise’s  editorial 
and  business  departments  and  compos¬ 
ing  room  to  study  the  feasibility  of  mod¬ 
ernizing  the  operation.  The  Enterprise 
was  especially  skeptical  of  moderniza¬ 
tion  because  of  past  experiences. 

The  classified  advertising  pages  were  a 
major  source  of  problems  for  the  Enter¬ 
prise.  Fuller  said  telephone  numbers  and 
other  key  information  was  often  missing. 
The  1520  VDT’s  used  in  the  classified 
department  have  helped  produce  cleaner 
pages  and  increase  revenues,  he  said. 

During  the  tour,  Sybil  Hambly,  clas¬ 
sified  supervisor  of  the  Enterprise,  said 
that  the  system  in  classified  has  “helped 
us  tremendously.  The  girls  do  not  take 
two  columns  yet,  but  will  get  into  it,” 
she  said.  Harris  provided  eight  hours  of 
practice  for  eight  women — seven  full¬ 
time  and  one  part-time — who  take  ads 

(Continued  on  page  42) 
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Sports  writers  force 


Newsletter  published 
by  business  writer 


shutdown  of  newspaper 


Striking  editorial  workers  at  the 
French-language  daily  La  Presse  voted 
overwhelmingly  Saturday  (October  8)  to 
continue  their  illegal  work  stoppage  inde¬ 
finitely. 

Unofficial  figures  showed  more  than 
about  809?^  of  the  workers  at  a  meeting 
Saturday  voted  to  remain  off  the  job. 
About  135  of  the  207  editorial  employees 
attended  the  3Vi-hour-long  meeting. 

La  Presse  workers,  affiliated  with  the 
Confederation  of  National  Trade  Un¬ 
ions,  set  up  picket  lines  Thursday  (Oc¬ 
tober  6)  for  what  was  originally  intended 
to  be  a  48-hour  strike. 

The  1 ,4(X)  advertising,  production  and 
delivery  workers  at  La  Presse  as  well  as 
employees  of  Montreal-Matin,  another 
daily  with  offices  in  the  same  building, 
respected  the  picket  lines. 

About  a  dozen  striking  journalists 
from  Le  Soleil  in  Quebec  City  travelled 
to  Montreal  Saturday  to  man  picket  lines 
while  La  Presse  employees  met  to  dis¬ 
cuss  the  extension  of  the  work  stoppage. 

Le  Soleil  employees  have  been  on 
strike  since  the  end  of  August. 

Earlier,  La  Presse  personnel  director 
Fernand  Roy  said  the  regular  Saturday 
edition  of  the  paper  could  be  published  if 
the  walk-out  ended  as  expected  at  noon 
Saturday.  Montreal-Matin  normally  pub¬ 
lishes  a  Sunday  edition. 

Non-striking  employees  began  as¬ 
sembling  outside  the  La  Presse  building 
shortly  before  noon  Saturday  in  anticipa¬ 
tion  of  a  return  to  work,  but  none  ap¬ 
peared  ready  to  cross  picket  lines  as  the 
strike  continued. 

The  dispute  at  La  Presse  began  when 
the  newspaper’s  management  refused  to 
reinstate  four  sports  writers  suspended 
for  insubordination. 

The  writers  had  refused  to  accept  as¬ 
signments  from  a  new  editor,  saying  their 
union  had  not  been  consulted  by  man¬ 
agement  before  his  appointment. 

La  Presse  and  Montreal-Matin  are 
both  owned  by  Gesca  Ltd.,  which  also 
publishes  three  other  Quebec  dailies. 

Employees  at  the  two  newspapers 
have  been  without  a  contract  since  De¬ 
cember  31,  and  will  be  able  to  strike  le¬ 
gally  November  29. 

La  Presse  has  an  average  daily  circula¬ 
tion  of  about  178,0(X),  compared  with 
130,(XX)  for  Montreal-Matin  and  about 
2(X),000  for  Le  Journal  de  Montreal,  a 
tabloid  which  now  claims  the  largest  cir¬ 
culation  of  the  city's  six  English  and 
French  dailies. 

Claude  Marsolais,  president  of  the 
journalists'  union  at  La  Presse  said  the 
paper's  management  disciplined  several 
sports  writers  recently  for  refusing  to 
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take  orders  from  new  sports  editor  Guy 
Pinard.  Pinard  replaced  Michel  Blan¬ 
chard,  who  resigned  to  return  to  report¬ 
ing. 

The  writers  are  unhappy  because  they 
were  not  consulted  about  Pinard’s  selec¬ 
tion.  They  have  elected  their  own  sports 
editor,  Francois  Beliveau,  and  were  tak¬ 
ing  orders  from  him  when  management 
stepped  in  and  suspended  Beliveau. 

The  sports  writers  have  refused  to  deal 
with  the  new  sports  editor  because  they 
say  management  did  not  consult  them 
before  filling  the  vacancy.  The  sports 
writers  have  elected  their  own  sports 
editor  and  are  taking  orders  from  him. 

Marsolais  declined  to  name  any  of  the 
individuals  involved  “because  it  is  a 
question  of  principle,  not  of  personality 
conflicts.’’  Another  meeting  will  be  held 
Saturday,  he  added,  to  decide  what 
further  action  to  take. 

The  strike  was  the  first  at  La  Presse 
this  year,  but  it  may  not  be  the  last. 
Workers  at  La  Presse  and  Montreal- 
Matin  have  been  without  a  contract  since 
last  Dec.  31,  and  the  CNTU  is  also 
negotiating  for  reporters  and  photog¬ 
raphers  at  Journal  de  Montreal  and  Le 
Devoir. 

Employees  at  all  four  papers  will  be  in 
a  legal  strike  position  in  late  November. 

Meanwhile,  Le  Soleil  in  Quebec  City 
has  not  published  since  August  30,  when 
108  journalists  and  32  support  staff — also 
CNTU  members — began  a  legal  strike. 
Negotiations  in  that  dispute  are  at  a 
standstill. 

The  newspaper,  which  has  a  circula¬ 
tion  of  about  135, (XX),  laid  off  another  400 
employees  in  the  early  hours  of  the 
walkout.- 

The  CNTU  is  also  negotiating  for  new 
contracts  at  four  other  French-language 
dailies  in  the  province  as  well  as  Otta¬ 
wa’s  Le  Droit. 


In-residence 

Bethlehem  Steel  Corporation’s  vice- 
president  of  public  affairs,  Richard  F. 
Schubert,  will  be  “in  residence”  at  the 
College  of  Journalism,  University  of 
Maryland,  from  October  24  through  Oc¬ 
tober  26. 

Presentations  will  be  given  by 
Schubert,  along  with  Bethlehem  public 
affairs  managers,  Marshall  D.  Post, 
manager  of  news  media;  William  A.  Lat- 
shaw,  manager  of  advertising;  and  E. 
Brent  Snodgrass,  district  manager  of 
public  affairs,  in  co-operation  with  the 
journalism  faculty. 


Don  G.  Campbell  begins  publication 
this  month  of  Money  Views,  a  newsletter 
on  financial  planning  written  for  the 
layman.  It  will  be  published  twice 
monthly  except  August. 

Campbell,  who  is  registered  as  a  finan¬ 
cial  adviser  with  the  Securities  and  Ex¬ 
change  Commission,  has  covered 
economic  news  for  the  past  23  years.  He 
has  been  business  and  financial  editor  of 
three  major  newspapers;  New  York  Daily 
News,  Arizona  Republic  and  In¬ 
dianapolis  Star. 

For  the  past  five  years  he  has  written  a 
syndicated  question-and-answer  column. 
The  Daily  Investor,  which  appears  in 
newspapers  throughout  the  country. 

He  is  also  the  author  of  a  syndicated 
weekly  column.  About  Real  Estate. 

Subscriptions  to  Money  Views  are 
now  available  at  PO  Box  2693,  Phoenix, 
Az  85002. 
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over  the  telephone,  and  the  two  men  who 
work  at  the  counter.  The  classified  sys¬ 
tem  “went  live  August  1,  and  we  had 
very  few  errors  and  were  very  proud,” 
Hambly  said.  The  women  take  the  ads 
directly  on  the  machines,  and  they  can 
take  any  kind  of  ad  as  long  as  it  isn’t  a 
cut.  “A  girl  takes  70-80  ads  a  day  in  a 
7 Vi-hour  period.  And  we  still  need  more 
telephone  help.  We  had  a  1,000  linage 
increase  during  the  month  of  Sep¬ 
tember,”  Hambly  said  to  those  on  the 
tour. 

“Now  people  in  the  classified  use  the 
terminals  to  key  in  all  the  information 
and  the  ads  are  automatically  sorted  by 
the  system.  The  organization  problems 
are  solved  and  the  pages  are  almost  error 
free. 

“Classified  advertising  revenue  is  up 
over  10  percent  since  the  equipment  was 
installed  and  we  attribute  much  of  the 
increase  to  the  system.  All  in  all  we  have 
a  much  more  readable  classified  section 
now,”  he  said. 

The  display  advertising  department 
uses  Harris  1740  VDT’s  to  set  the  ads  for 
the  paste-up  men,  and  if  the  ad  is  to  be 
run  for  several  days,  it  can  be  retained  on 
the  disc  ready  to  be  reset  for  the  next 
day. 

The  speed  of  the  Harris  system  saved 
the  paper  from  near  disaster  last  May 
during  a  power  blackout.  Even  with  that 
blackout  the  system  was  down  for  two 
hours,  but  the  speed  of  it  caught  right  up 
and  we  were  not  even  15  minutes  behind 
schedule.  Who  knows  if  the  paper  would 
have  ever  gotten  out  otherwise  that 
day,”  Fuller  said. 
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Press  advised 
to  disclose 
shortcomings 

Norman  Isaacs  stood  before  400 
newspaper  executives  this  week  and  told 
them  to  start  criticizing  their  papers. 

The  occasion  was  the  inland  Daily 
Press  Association’s  92nd  annual  meeting 
in  Chicago  (October  16-18). 

“If  we  (the  press)  can’t  call  attention 
to  our  shortcomings,  then  God  help  us,’’ 
the  National  News  Council  chairman 
said.  “For  too  long  we  have  taken  the 
position  that  freedom  of  the  press  be¬ 
longs  to  the  man  who  has  one. 

“We’re  screaming  for  every  govern¬ 
ment  agency  to  be  absolutely  open  and 
we’re  not.  Who  the  hell  gave  us  the  right 
to  be  above  society?’’ 

One  way  complaints  can  be  registered 
against  the  media  is  through  the  National 
News  Council. 

Isaacs  defined  the  council  as  a  young 
organization  trying  to  find  a  way  to  oper¬ 
ate  both  as  a  monitor  and  defender  of  the 
press.  When  it  monitors,  the  council 
must  use  only  moral  or  intellectual  per¬ 
suasion  to  keep  the  media  in  line. 

Isaacs  would  not  want  it  any  other 
way. 

“1  think  if  it  ever  had  any  power,  it 
would  be  the  most  dangerous  thing  in 
this  country.  I  would  be  totally  op¬ 
posed.’’ 

Isaacs  sees  the  council  as  one  of  the 
few  ways  an  average  citizen  can  make 
his  media  grievance  known. 

“The  citizen  has  to  have  a  way  of  mak¬ 
ing  his  or  her  complaint  (about  the 
media)  known.  Put  yourself  in  the  ag¬ 
grieved  citizen’s  place.  You’re  angry  .  .  . 
who  are  you  going  to  talk  with.  We’re 
offering  this  kind  of  access.’’ 

Isaacs  did  say  that  the  council  was  not 
soliciting  local  complaints.  “We’re  really 
interested  in  cases  affecting  the  national 
press.’’ 

Some  papers,  such  as  the  Louisville 
Courier-Journal,  however,  have  begun ' 
carrying  boxes,  asking  readers  to  write 
the  council  if  their  grievances  have  not 
been  handled  satisfactorily  by  the  paper. 

Isaacs  pointed  to  recent  newspaper 
readership  studies  showing  drops  in  the 
18  to  34  age  group,  and  to  pools  giving 
newspaper  credibility  low  ratings.  He 
said  he  thought  the  News  Council  could 
help  papers  improve  their  reader  credi¬ 
bility. 

“if  democracy  is  to  survive,  the  press 
must  be  accountable  and  believable.  The 
American  press  insists  on  the  right  to 
criticize  everything  and  everyone  .  .  . 
and  yet  it  resists  any  and  every  effort  to 
have  itself  criticized,  let  alone 
examined.’’ 

One  panel  member  asked  Isaacs  why 
the  council  seemed  to  he  the  "best  kept 
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secret  in  journalism.” 

“Hell,  I  don’t  know,”  Isaacs  said. 
“AP  and  UPI  carry  reports.  But  news 
editors  are  not  interested  unless  we  have 
some  sexy  lead  and  we  don’t  have  sexy 
leads.” 

The  Panax  situation  concerning  the 
two  Michigan  editors,  who  allegedly 
were  dismissed  when  they  refused  a  cor¬ 
porate  order  to  run  two  stories,  was  men¬ 
tioned  briefly. 

Isaacs  said  the  council  was  not  ques¬ 
tioning  the  newsworthiness  of  the 
stories,  but  whether  “a  chief  executive 
of  a  chain  should  have  the  right  to  tell  an 
editor”  what  and  where  to  publish. 

Panax  president  John  McGoff  has  re¬ 
fused  to  attend  the  council  hearing 
scheduled  for  October  19,  but  Isaacs 
said,  “some  (council)  members  insisted 
that  we  should  go  ahead  because  it's 
such  an  important  issue.” 

According  to  Isaacs,  the  percentage  of 
chain  papers  in  1990  will  be  close  to  85% 
and  divided  among  eight  of  nine  groups. 
“By  the  end  of  the  century,  we  will  have 
the  beginnings  of  what  looks  a  little  like 
the  auto  industry,”  Isaacs  said. 

Isaacs  refused  to  comment  further  on 
the  Panax  case  because  of  the  pending 
hearing.  He  did  say  that  he  was  grateful 
to  McGoff  for  having  brought  so  much 
attention  to  the  news  council.  “I  only 
wish  he  had  used  that  much  money  to 
improve  some  of  his  papers.” 

Isaacs  also  indicated  that  both  Gannett 
newspapers  and  Knight-Ridder  had  pro¬ 
vided  the  council  with  their  policies  re¬ 
garding  the  running  and  placement  of 
stories.  “They  don’t  match  McGoffs,” 
Isaac  said. 

Isaac’s  question  and  answer  session 
was  interupted  briefly  by  Robert  M. 
White,  president  and  publisher  ^f 
Mexico  (Mo.)  Ledger,  who  took  over  tl^ 
podium  to  say  that  if  he  ever  had  to  re¬ 
port  what  he  printed  in  his  paper  to  a 
handful  of  people,  his  paper  would  be  on 
the  market  the  next  day. 

Over  400  members  attended  Inland’s 
meeting  this  year.  Other  speakers  in- 
■  eluded:  Robert  W.  Ballow,  King  and  Bal- 
low,  Nashville,  Tenn.;  Ambassador  Sol 
Linowitz,  special  representative  to 
Panama  Canal  Treaty  negotiations;  Paul 
McCue,  general  manager,  Rochester 
(Minn.)  Post-Bulletin-,  Shirley  Winter- 
roth,  production  manager,  Bloomington 
(111.)  Pantagrapir,  Joe  Belden,  Belden 
Associates;  Otto  Siljia,  president,  Min¬ 
neapolis  Star  and  Tribune;  Nicholas  Von 
Hoffman,  columnist.  King  Features 
Syndicate;  William  Burfeindt,  publisher, 
Woodstock  (Ill.)  Sentinel',  Joanne  Saun¬ 
ders.  attorney,  Duggan  and  Saunders; 
William  Mullen,  executive  vice- 
president,  National  Newspaper  Associa¬ 
tion;  Gilbert  Drucker,  counsel  for 
Employment  Standards,  Regional  Sol¬ 
icitor's  Office,  U.S.  Department  of 
Labor. 


FTC  ad  complaint 
awaiting  action 

Los  Angeles  Times  has  between  now 
and  November  7  to  file  its  answer  to  the 
Federal  Trade  Commission’s  complaint 
that  the  newspaper  discriminates  in 
prices  between  competing  purchasers  of 
ad  linage  oy  charging  volume  advertisers 
lower  rates. 

When  the  answer  is  filed,  it  is  expected 
that  the  Times  will  also  file  a  motion  to 
dismiss  the  complaint.  Should  Adminis¬ 
trative  Law  Judge  James  P.  Timony  deny 
that  motion,  then  a  trial  date  will  be  set. 

A  spokesman  for  the  FTC  said  he  does 
not  anticipate  the  case  going  to  trial  until 
the  early  summer  of  1978. 

A  pre-trial  hearing  conference  was 
held  at  the  FTC  office  in  Los  Angeles  on 
October  17  before  Judge  Timony.  No 
further  pre-trial  conferences  have  been 
scheduled. 

The  complaint  alleges  that: 

•  The  cumulative  volume  discount 
advertising  rate  structure  used  by  the 
Los  Angeles  Times  results  in  larger  vol¬ 
ume  advertisers  systematically  paying 
substantially  lower  rates  than  their  com¬ 
petitors  whose  ad  volume  is  smaller. 

•  This  advertising  rate  structure  and 
the  resulting  disciminatory  prices  violate 
Section  5  of  the  FTC  Act  because  they 
adversely  affect  competition  between 
advertisers  paying  higher  and  those  pay¬ 
ing  lower  advertising  rates  and  constitute 
unreasonable  restraints  of  trade  and  un¬ 
fair  methods  of  competition. 

These  price  discriminations  may  sub¬ 
stantially  injure  competition  between  the 
favored  and  unfavored  purchasers  of  ad¬ 
vertising  linage,  in  violation  of  Section 
2(a)  of  the  amended  Clayton  Act. 

According  to  the  complaint,  the  chal¬ 
lenged  rate  structure  provides  for  a 
cumulative  volume  discount  on  an  an¬ 
nual  basis  according  to  the  number  of 
lines  that  an  advertiser  or  prospective 
advertiser  may  purchase  or  agree  to  pur¬ 
chase.  Those  who  agree  to  purchase  a 
specific  number  of  lines  may  take  advan¬ 
tage  of  yearly  bulk  contract  rates,  but 
those  who  cannot  or  do  not  contract  for  a 
specified  number  of  column  lines  pay  at 
the  higher  “open  rate.”  The  price  per 
purchased  line  decreases  as  the  pur¬ 
chased  linage  increases.  The  differences 
in  rates  per  line  are  substantial. 

Chairman  Pertschuk  and  Commission¬ 
ers  Dixon,  Dole,  and  Clanton  voted  for 
the  complaint;  Commissioner  Collier 
voted  against  it. 

Ski  news  guide 

The  United  States  Ski  Association  an¬ 
nounces  a  service  for  all  media.  Writers, 
broadcasters,  and  editors  who  have  a 
question  regarding  skiing  are  now  able  to 
call  the  communications  department  for 
assistance.  Call  the  USSA  at  802-254- 
6077. 
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N.Y.  ad  managers  want 
college-trained  reps 


By  John  Consoli 

The  need  for  better  trained  newspaper 
advertising  salesmen  was  a  key  topic  of 
discussion  at  the  recent  New  York  State 
Dailies  Advertising  Managers  Bureau  fall 
meeting  in  Syracuse  and  ad  directors  in 
attendance  threw  their  support  behind  a 
proposed  media  marketing  and  manage¬ 
ment  curriculum  aimed  at  preparing 
people  for  entry  positions  to  sell  print 
and  broadcast  ad  space. 

ABM  members  gave  their  support  to 
the  proposed  salesman’s  training  pro¬ 
gram  at  Mohawk  Valley  Community  Col¬ 
lege  right  before  a  trio  of  upstate  New 
York  retailers  took  the  podium  to  air 
some  of  their  complaints  about  news¬ 
papers. 

One  of  the  retailers,  Peter  Falzerini,  ad 
manager  for  Doyle-Knower,  a  depart¬ 
ment  store  chain,  said,  “1  feel  there  is 
lack  of  communication  between  the 
newspaper  salesman  and  the  smaller  re¬ 
tailer.  The  retailer  too  small  to  hire  a  big 
ad  staff  or  agency  is  totally  ignorant  of 
how  to  put  together  an  ad  and  must  rely 
totally  on  the  newspaper  ad  salesman.” 

Falzerini  criticized  the  newspaper  ad 
salesman  who  is  not  capable  of  assisting 
the  smaller  retailer  in  the  layout  of  an  ad 
and  said,  “1  pity  the  retailer  who  has  to 
rely  on  the  salesman.” 

Falzerini  suggested  that  newspaper 
develop  a  creative  production  depart¬ 
ment,  open  9  a.m.  to  5  p.m.,  where  the 
smaller  retailer  can  go  to  get  help  in  pre¬ 
paring  their  ads  and  get  other  types  of 
promotion  assistance. 

The  new  curriculum,  proposed  by 
Mohawk  Valley  Community  College, 
would  go  a  long  way  toward  turning  out 
ad  salesmen  who  know  every  facet  of  the 
business. 

In  addition  to  mandatory  liberal  arts 
courses,  the  courses  that  would  possibly 
be  offered  in  such  a  curriculum  accord¬ 
ing  to  Milton  Richards,  head  of  the  Ad 
Design  and  Production  Department  at 
the  college  are:  Principles  of  Advertis¬ 
ing,  advertising  research,  psychology  of 
the  consumer,  copywriting,  retail  adver¬ 
tising  and  sales  promotion,  communica¬ 
tion  theory,  advertising  management, 
marketing,  salesmanship-both  basic  and 
advanced,  typing,  economics,  print 
production,  broadcast  production,  pho¬ 
tography  and  computerization. 

Richards  said  the  program  could  draw 
from  both  high  school  students  and 
adults  who  are  looking  for  a  new  career. 

“As  we  go  about  designing  such  a  new 
curriculum,  we  will  have  to  lean  over 
your  shoulders  to  find  out  what  a  sales¬ 
man  needs  to  know,”  Roy  Mitchell,  as- 
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sociate  dean,  division  of  Humanities  and 
Communication,  told  the  ad  directors. 
“We  must  get  input  from  you.” 

One  big  problem  the  program  will  have 
if  it  is  instituted,  according  to  Mitchell,  is 
that  most  high  school  students  don’t 
want  to  go  to  college  to  study  to  become 
a  salesman.  “This  is  one  obstacle  that 
must  be  overcome,  he  said. 

The  institution  of  such  a  curriculum  at 
Mohawk  Valley  will  not  be  a  reality  be¬ 
fore  the  fall  semester  of  1979,  Mitchell 
said.  “We  can’t  recruit  faculty  members 
until  about  March  of  1978  and  the  feeling 
is  that  we  must  then  have  at  least  a  year 
with  a  full  staff  preparing  the  program,” 
he  said. 

Carmen  Scalzo,  director  of  develop¬ 
ment  for  MVCC,  said,  “We  will  need 
help  from  ad  directors  in  recruiting  high 
school  students.  We  will  need  scholar¬ 
ship  money  from  publishers  and  news¬ 
paper  foundations  to  pay  for  instructors 
early  on.  Once  the  program  is  estab¬ 
lished,  the  need  for  outside  aid  will  be 
diminished.” 

One  ad  manager,  Donald  Baker  of  the 
Watertown  (N.Y.)  Times,  questioned  the 
need  for  extensive  training  programs  for 
retail  salesmen. 

“Most  of  the  large  chain  stores,  where 
we  get  the  bulk  of  our  ad  dollars  from, 
prepare  their  ads  at  the  headquarters 
level,”  Baker  said.  “The  newspaper 
salesmen  do  nothing  more  than  go  to  the 
store  and  pick  up  the  camera  ready 
slicks.  A  few  years  ago  we  had  10  sales¬ 
men.  Today  we  have  five.  Newspaper 
salesmen  are  simply  becoming  pick-up 
people.” 

Thomas  Merryweather,  retail  ad  man¬ 
ager  of  the  Poughkeepsie  Journal,  dis¬ 
agreed  with  Baker. 

Even  if  the  major  chains  do  prepare 
their  ads  at  headquarters  level,  he  said, 
“there  is  no  guarantee  that  they  will  run 
those  ads  in  your  paper  or  remain  in 
newspapers.  We  must  have  salesmen 
who  are  able  to  sell  the  medium.  Sales¬ 
men  who  are  able  to  keep  retailers  in 
newspapers.” 

One  thing  retailers  want  newspapers  to 
provide  them  with  a  more  detailed  mar¬ 
keting  information,  according  to  Edward 
Muldrum,  ad  manager  of  P  &  C  Markets, 
a  supermarket  chain  with  stores  in  four 
states. 

Muldrum  said,  “We’d  like  to  know  if 
there  are  any  ethnic  or  economic  situa¬ 
tions  in  the  market  that  would  benefit  our 
volume  if  we  took  advantage  of  them.” 

Muldrum  also  said  he  would  like  more 
information  on  a  zoned  basis,  certain 
segments  or  neighborhoods  of  the  mar¬ 
ket  rather  than  information  on  the  mar¬ 


ket  as  a  whole  lumped  together. 

Charles  Chappell,  Jr.,  vicepresident  of 
Chappell’s  Department  Stores,  a  five- 
store  chain  based  in  Syracuse,  told  ad 
managers,  “We  need  to  know  more 
about  you  (newspapers).  Who  you  reach. 
More  retailers  are  looking  for  pinpoint 
marketing — who  is  being  reached,  what 
age  group,  for  example.  Radio  and  tv  are 
able  to  pinpoint  their  audience  more  than 
newspapers.” 

Richard  Cardwell,  general  counsel  for 
the  Hoosier  State  Press  Association, 
talked  about  the  legal  aspects  of  a  daily 
newspaper  starting  a  shopper. 

“There  is  a  great  potential  for  legal 
action  when  starting  up  a  shopper,”  he 
told  ABM  members.  He  said  legal  action 
can  get  expensive  because  market  stud¬ 
ies  must  be  done,  expert  testimony  is 
needed  to  define  the  market  and  exten¬ 
sive  depositions  must  be  taken. 

This,  he  said,  is  why  there  are  so  many 
settlements  before  the  case  goes  to  trial. 

Cardwell  said  in  all  except  the  larger 
metro  areas,  involvement  or  action  by 
the  government  (alleging  anti-trust  viola¬ 
tions)  against  a  newspaper  starting  a 
shopper  is  unlikely.  Most  of  the  suits  are 
civil,  he  said,  and  it  is  easy  for  someone 
to  sue  because  many  attorneys  will  work 
on  a  contingency  basis. 

Cardwell  recommended  that  when  a 
daily  newspaper  is  determining  whether 
or  not  to  start  a  shopper,  the  question 
that  should  be  asked  is:  “Are  the  adver¬ 
tisers  in  the  market  at  our  mercy  or  are 
there  other  alternatives  in  which  to  ad¬ 
vertise.”  He  said  if  the  answer  is  that 
advertisers  are  at  newspaper’s  mercy 
then  that  paper  must  be  careful. 

Cardwell  said  when  starting  a  shopper, 
a  daily  newspaper  should  offer  a  combi¬ 
nation  rate  that  is  so  attractive  that  the 
advertiser  wants  to  run  in  both.  He 
warned  against  a  newspaper  making  it 
mandatory  for  an  advertiser  to  advertise 
in  both.  He  said  the  courts  will  look  at 
this  as  trying  to  injure  the  competition. 

Cardwell  also  warned  the  daily  paper 
starting  a  shopper  against  intentionally 
operating  the  shopper  at  a  loss,  offering 
subscription  rates  below  cost,  and  refus¬ 
ing  to  accept  advertising  from  any  adver¬ 
tiser  who  runs  space  in  a  competing 
publication. 

“The  reason  to  start  a  shopper  has  to 
be  based  solely  on  the  fact  that  it  is 
economically  justifiable  for  the  daily  pa¬ 
per.  That  it  will  make  money  as  a  sepa¬ 
rate  entity,”  he  said.  All  shoppers,  he 
said,  should  be  started  with  a  projected 
profit  that  should  be  reached  within  two 
or  three  years. 

He  said  any  daily  pulled  into  court  for 
starting  a  shopper  must  show  the  court  a 
“fair  assessment  of  the  costs  of  the  proj¬ 
ect  in  an  easy  to  understand  accounting 
system.”  The  more  difficult  the  records 
are  to  understand,  he  said,  the  more 
closely  the  courts  will  look  at  them. 
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only  applies  to  conspiracy  offenses. 

Section  3807,  Special  Probation  and 
Expungement  Procedures  for  Drug  Pos¬ 
sessors.  Section  3807  (c)  provides  that 
“If  a  person  whose  case  is  the  subject  of 
a  disposition  under  subsection  (a)  (which 
is  possessing  drugs  and  a  person  had 
gone  through  a  prejudgment  probation) 
was  less  than  21  years  old  at  the  time  of 
the  offense,  the  court  shall,  upon 
application  of  such  person,  enter  an 
order  to  expunge  from  all  official  rec¬ 
ords,  except  the  non-public  records  re¬ 
ferred  to  in  subsection  (b)  (these  are  re¬ 
tained  by  the  Department  of  Justice  for 
the  purpose  of  use  by  the  courts  in  de¬ 
termining  in  any  subsequent  proceeding 
whether  a  person  qualifies  for  prejudg¬ 
ment  probation)  all  references  to  his  ar-  . 
rest  for  the  offense,  the  institution  of  ^ 
criminal  proceedings  against  him,  and 
the  results  thereof.  The  effect  of  the 
order  shall  be  to  restore  such  person,  in  _ 
the  contemplation  of  the  law,  to  the  ^ 
status  he  occupied  before  such  arrest  or  ^ 
institution  of  criminal  proceedings.  Any 
person  concerning  whom  such  an  order 
has  been  entered  shall  not  be  held  there-  •  ' 
after  under  any  provision  of  law  to  be 
guilty  of  perjury,  fake  swearing,  or  mak-  . 
ing  a  false  statement  by  reason  of  his 
failure  to  recite  or  acknowledge  such  ar¬ 
rests  or  institution  of  criminal  proceed-  ^ 
ings,  or  the  results  thereof,  in  response  ^ 
to  an  inquiry  made  of  him  for  any  pur¬ 
pose.” 

In  this  prejudgment  probation  pro- 
ceeding,  the  person  may  be  placed  on  ^ 
probation  for  a  term  of  not  more  than  one 
year  without  entering  a  judgment  of  con¬ 
viction.  If  before  the  expiration  of  the  ^ 
term  of  probation  the  person  has  not  vio¬ 
lated  a  condition  of  his  probation,  the  | 
court  may  without  entering  a  judgment 
dismiss  the  proceedings  and  discharge 
him  from  probation.  This  procedure  is  in  r 
ell‘*ct  in  several  states  and  it  has  the  ef-  c 
f  cl  of  giving  a  person  one  bite  at  the  5 
apple  and  if  they  do  not  transgress  again, 
there  is  no  record  of  any  proceeding  or  I 
conviction  for  possession  of  drugs.  t 

The  Ad  Hoc  Committee  expressed  ( 
concern  that  this  was  “rewriting  his-  ’ 
tory”  by  expungement  of  criminal  rec¬ 
ords.  Technically,  however,  the  person  1 
has  not  been  convicted  under  this  ( 
prejudgment  probation  proceeding.  1 
Some  of  the  Ad  Hoc  Committee  mem-  i 
bers  expressed  the  thought  that  complete  ' 
decriminalization  would  be  preferable.  It  l 
was  also  suggested  that  the  age  of  offen¬ 
ders  eligible  to  have  their  arrest  and  dis¬ 
position  records  expunged  should  be  i 
lowered  to  18. 

No  changes  were  made  in  this  section 
although  some  of  the  Judiciary  Commit¬ 
tee  staffers  had  indicated  a  willingness  to 
consider  the  same.  i 
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Berne  (Ind.)Tri-Weekfy  News  remodeled  the  exterior  of  its  building  to  conform  to 
the  community's  Swiss  architecture.  The  small  balconies  and  flower  stands  were 
added  to  the  facade  of  the  building  by  Habegger  Builders  of  Berne.  The  Tri-Weekly 
News  shares  the  building  with  Economy  Printing  Concern.  The  paper  has  a 
circulation  of  over  4,000. 

Sunday  magazine  delivered  to  non-readers 


Des  Moines  Sunday  Register  offered 
total  market  coverage  of  the  entire  state 
by  distributing  over  700,000  copies  of 
Picture,  the  Sunday  roto  magazine,  to  52 
Iowa  markets. 

Of  that  total,  275,000  were  delivered  to 
non-scribers,  and  425,000  to  subscribers 
as  part  of  the  Sunday  Register. 

The  goals  of  the  TMC  project  were:  ( 1 ) 
to  acquaint  advertisers  with  Picture 
magazine  vehicle;  (2)  to  introduce  non¬ 
subscribers  to  the  Sunday  Register 
through  Picture  magazine;  and  (3)  to  test 
the  feasibility  of  an  ongoing  TMC  pro¬ 
gram. 


The  percentage  coverage  of  all  Iowa 
households  was  70% — with  virtual  blan¬ 
ket  saturation  of  the  state’s  urban  mar¬ 
kets. 

Planning  for  the  project  started  in  Feb¬ 
ruary.  The  expense  included  contracting 
ten  extra  trucks  and  numerous  extra  car¬ 
riers  to  help  distribute  the  275,000 
magazines.  Delivery  was  heaviest  in 
those  areas  with  lighter  Sunday  Register 
penetration. 

Circulation  Manager  G.  O.  Nason 
called  the  project  a  “total  success  in  get¬ 
ting  such  a  large  number  of  magazines 
delivered”  on  the  target  date. 


Retail  chain  begins  massive  tv  campaign 


Korvettes,  Inc.,  the  New  York  based 
retail  chain,  has  begun  a  new  television 
ad  campaign  aimed  at  further  increasing 
soft  goods  sales. 

The  chain  is  spending  $500,000  for  an 
11  week  campaign,  from  October  9 
through  December  17,  during  which  716 
different  spots  will  be  aired  in  the  New 
York  market. 

From  October  9  through  November  5, 
Korvettes  will  air  240  sixty-second 
commercials  20  times.  Between 
November  6  and  November  23,  the  for¬ 
mat  will  shift  to  30  second  commercials 
with  120  spots  running  12  times.  Be¬ 
tween  November  24  and  December  17, 
326  half  minute  spots  will  air  29  times. 

The  tv  campaign  will  be  run  in  addition 
to  the  chain's  traditional  use  of  radio  and 
newspapers  in  the  New  York  market. 

Korvettes  President  David  Brous  said 
if  the  campaign  proves  successful  in  New 
York,  it  will  be  expanded  to  the  chain's 
other  markets  as  well. 


“The  thrust  of  this  program  is  to  make 
our  existing  customers  more  aware  of  the 
full  line  nature  of  our  stores,”  said 
Brous.  Korvettes  has  traditionally  been 
strong  in  hard  goods,  but  the  chain  wants 
to  put  more  emphasis  on  soft  goods 
which  make  up  45%  of  the  chain's  mix. 

The  tv  campaign  was  prepared  for 
Korvettes  by  (3rey  Advertising. 


Elected  president 

Stuart  C.  Dorman,  publisher  of  two 
weekly  newspapers  on  Long  Island  and 
partner  in  a  Suffolk  County  central  print¬ 
ing  operation,  was  elected  President  of 
the  New  York  Press  Association  during 
the  convention  at  the  Niagara  Hilton, 
September  29  through  October  1 . 

Dorman,  who  has  been  publisher  of 
the  Suffolk  Times  at  Greenport  for  some 
years,  last  year  purchased  the  long- 
established  Riverheud  News-Review. 


Syndicates 


Detroit  Free  Press  stages  comics  exhibition 


Nationally  known  cartoonists  and  car¬ 
toon  syndicators  are  praising  the  “Fas¬ 
cinating  World  of  Free  Press  Comics”  as 
the  finest  exhibit  ever  produced  about 
comic  strips.  The  display  is  now  on 
exhibit  at  Detroit  Bank  and  Trust  head¬ 
quarters  in  downtown  Detroit. 

In  Detroit  for  a  convention  of  the 
Newspaper  Comics  Council,  council 
members  were  guests  of  the  Detroit  Free 
Press  and  Detroit  Bank  &  Trust  at  a  re¬ 
ception  marking  the  opening  of  the  dis¬ 
play  last  week. 

Through  a  series  of  colorful  story¬ 
boards,  the  vast  600-foot  display: 

— Provides  a  nostalgic  look  back  on  50 
years  of  comics 

— features  original  art  provided  by  the 
cartoonists  themselves,  including  biog¬ 
raphies  and  photographs  of  the  creator/ 
illustrator  and  information  about  how  the 
strip  originated 


THESE  STORYBOARDS,  each  focusing  on  more  than  20  different  newspaper 
comic  strips,  comprise  the  bulk  of  the  "Fascinating  World  of  Free  Press  Comics," 
display.  Each  board  depicts  aspects  unique  to  its  particular  strip,  including 
biographical  information  on  its  creator  and  illustrator  as  well  as  original  art¬ 
work. 


HOW  WILL  A  ' 
'  SUBSCRIPTION  TO 
•  E&P  HELP  ME  GET 
BETTER  JOB?,- 


— presents  art  panels  from  more  than  Judge  Parker,  Nancy,  Marmaduke, 
20  world-famous  comic  strips  Doonesbury,  Gasoline  Alley,  Brenda 

— defines  and  illustrates  terms  used  by  Starr,  The  Lockhorns,  and  Cathy, 
cartoonists  Following  exhibition  at  Detroit  Bank 

— shows  the  step-by-step  process  a  and  Trust,  the  display  will  tour  the  De¬ 
cartoonist  uses  to  turn  an  idea  into  a  troit  Metropolitan  area.  The  Free  Press 
finished  piece  of  artwork  expects  the  display  to  tour  for  more  than 

— relates  little-known,  behind-the-  one  year, 
scenes  facts  about  the  people  who  create 
comics  and 

-gives  a  brief  history  of  the  comics,  CamDaiQn  tO  OaSS 
including  how  our  language  has  been 

changed  over  the  years  by  idioms  and  SCllOOl  tdX  CltCCl 
words  which  were  coined  by  the  creators 

and  illustrators  of  the  funnies.  A  campaign  spearheaded  by  the 

Visitors  to  the  exhibit  are  given  a  12-  Rockford  (111.)  Morning  Star  and 
page  tabloid  prepared  by  the  Free  Press  Register-Republic,  toward  the  passage  of 
which  features  stories  on  many  aspects  a  school  tax  crucial  to  the  continued  op- 
of  the  display,  including  a  history  of  the  eration  of  the  community’s  public 
comics,  and  an  explanation  of  how  pa-  schools,  has  won  the  1977  Inland  Daily 
rents  can  use  the  comic  pages  as  a  teach-  Press  Association's  Community  Service 
ing  aid  for  children.  Award. 

Incorporating  original  design  elements  The  award  is  made  annually  by  the 
arranged  in  a  special  way  enables  visitors  University  of  Missouri  School  of  Jour- 
to  “stroll”  through  50  years  of  comics,  nalism  to  an  Inland  member  paper, 
the  exhibit  “illustrates”  how  the  funnies  A  trophy  was  presented  to  James  S. 
have  reflected  the  American  way  of  life  Graham,  president  and  publisher  of  the 
and  in  turn  have  had  a  profound  influ-  Rockford  papers  at  a  luncheon  session  of 
ence  upon  it.  the  Inland's  92nd  annual  meeting  at  the 

Furthermore,  visitors  learn  that  com-  Drake  Hotel, 
ics  have  added  colorful  descriptive  Haverfield  said  that  both  the  morning 
phrases  and  words  to  our  vocabulary,  and  evening  papers  “leveled  their  heavy 
such  as:  “got  his  goat,”  “piker,”  “let  city-side  guns  and  their  editorial  page  to 

George  do  it,”  “ball  and  chain,”  the  education  of  the  community  and  to 

“twenty-three  skiddoo,”  “dingbat,”  the  passage  of  the  tax. 

“heebie-jeebies,”  “horse  feathers,"  and  “It  was  a  case  where  the  community 
“you  said  it!”  had  to  be  completely  educated  as  to  the 

The  “Fascinating  World  of  Free  Press  validity  of  the  financial  crisis  and  to  the 

Comics”  presents  many  of  America's  absolute  necessity  of  passing  the  tax  if 

favorite  comics  including  Peanuts,  Bee-  quality  education  was  to  continue  in 

tie  Bailey,  Blondie.  Prince  Valiant,  B.C.,  Rockford.”  Haverfield  said. 
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575  Lexington  Ave.,  New  York,  N.  Y.  10022 

Gentiorren.  Please  start  my  subscription  now, 
addressed  to. 
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Address 


Company . 

Nature  of  Business 


t  Vy  remittance  is  enclosed, 

$15.00  a  year.  U.  S.  and  Canada;  all  other 
countries  $35  a  year. 
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Founder  of  NBA 
to  be  honored 

Newspaper  Enterprise  Association 
and  Scripps  College  will  join  to  honor 
their  mutual  founder,  Ellen  Browning 
Scripps,  on  her  141st  birthday,  October 
18. 

The  college  marks  its  50th  anniversary 
and  NEA  its  75th  at  Founders  Day  cere¬ 
monies  at  the  Claremont,  California  col¬ 
lege. 

Robert  Roy  Metz,  president  and  editor 
of  NEA,  will  deliver  the  main  address  on 
“Choices  and  Chances:  The  Liberal  Arts 
and  American  Media."  A  multimedia 
presentation  on  Scripps  College  and  the 
life  of  Ellen  Browning  Scripps  is  also 
planned. 

Special  guests  will  be  members  of  the 
Scripps  family,  the  college’s  first  class  of 
graduates  and  representatives  of  other 
institutions  founded  by  Miss  Scripps. 

Although  NEA  was  formally  estab¬ 
lished  in  1902  by  E.  W.  Scripps,  founder 
of  the  Scripps-Howard  Newspapers  and 
United  Press  International,  the  concept 
of  such  a  newspaper  service  was  created 
by  Ellen  Browning  Scripps.  She  began 
writing  a  column  of  short  items  called 
“Matters  and  Things”  for  the  Detroit 
News  in  1873. 

When  E.  W.  Scripps  was  establishing 
his  first  newspaper.  The  Penny  Press, 
in  Cleveland  in  1878,  Miss  Scripps’  col¬ 
umn  was,  he  later  reported,  “often  a 
life-saver." 

On  February  22,  1926,  Ellen  Browning 
Scripps  became  the  seventh  woman  ever 
to  appear  on  the  cover  of  Time  magazine. 
The  occasion  was  the  establishment  of 
Scripps  College.  Miss  Ellen  (as  she  was 
called  by  her  family  and  friends)  had  do¬ 
nated  the  money  used  to  buy  the  land  on 
which  the  college,  one  of  the  five 
Claremont  Colleges,  was  built. 

Throughout  her  life.  Miss  Ellen  en¬ 
couraged  education  and  research.  In  ad¬ 
dition  to  Scripps  College,  she  helped  es¬ 
tablish  Scripps  Metabolic  Clinic  and  the 
Scripps  Institute  of  Oceanography,  and 
was  a  financial  contributor  to  many  other 
educational  and  scientific  organizations. 

Many  of  Ellen  Browning  Scripps’  de- 
scendents  remained  in  the  newspaper 
business  and  established  separate  news¬ 
paper  groups,  including  the  Scripps- 
Howard  Newspapers,  the  John  P. 
Scripps  Newspapers  and  Scripps 
League. 

At  NEA’s  suggestion  and  to  help 
commemorate  the  75th  anniversary  year. 
The  Scripps-Howard  Foundation  estab¬ 
lished  the  Ellen  Browning  Scripps  Jour¬ 
nalism  Fellowship  program.  Each  year, 
grants  of  $1 ,000  will  be  awarded  to  up  to 
ten  women  and  men  who  are  committed 
to  journalism  as  a  career  and  who  wish  to 
obtain  advanced  degrees  in  subjects  or 
sequences  which  will  be  of  particular 
help  to  them  as  professional  journalists. 


Cartoonist  makes  quick  change 


When  Chicago  Daily  News  cartoonist 
John  Fischetti  learned  (August  31)  of  a 
wire  story  reporting  that  H.  R.  Halde- 
man’s  new  book  included  an  episode  in 
which  Nixon  appeared  naked  in  the  Oval 
office  and  asked  Haldeman  “Now 
what’s  on  the  agenda,”  he  got  out  his 
tools  and  went  to  work. 

His  finished  cartoon  showed  Nixon  in 
his  birthday  suit  surrounded  by  news¬ 
papers  carrying  the  headline; 
“Haldeman — Naked  in  Oval  Office.” 

Fischetti  found  out  the  next  morning 
on  his  way  to  work  that  Haldeman  had 
denied  the  story  by  New  York  Daily 
News  columnist  Liz  Smith. 

“I  heard  it  on  the  radio.  I  was  going  to 
kill  the  cartoon  when  I  got  to  work,” 
Fischetti  said.  “I  felt  as  naked  as  Nixon. 
Then  Nick  Shuman — he’s  chief  editorial 


NEA  has  dedicated  its  new  book. 
The  Good  Housekeeping  Woman’s  Al¬ 
manac,  to  Ellen  Browning  Scripps.  It 
will  be  presented  to  the  college  on  Foun¬ 
ders  Day. 

The  program  recording  the  day’s 
events  is  being  printed  on  the  college’s 
manually  operated  printing  press  by  a 
former  student.  The  typeface  being  used 
was  designed  for  the  college  by  Frederic 
Goudy  in  1941  to  serve  as  the  proprietary 
type  of  Scripps  College. 


writer — said  ‘Why  don’t  you  put  diapers 
on  him?’  So  I  did.  I  scratched  like  hell.  I 
had  15  minutes  to  do  it.  I  put  the  diaper 
and  the  safety  pin  in,  and  changed  the 
headline  on  the  cartoon.  It  was  a  fast 
shuffle.  We  try  to  keep  on  top  of  the 
news.” 


semntai  nm 


ierrenUR  noRU 

The  naked  Nixon  appeared  only  in  the 
paper’s  Blue  Streak  edition. 
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Reporting  profits 

(Continued  from  page  II) 


earnings  ratio  of  the  companies  compos¬ 
ing  the  Dow  Jones  industrial  average  is 
around  10.  A  recent  study  by  one  in¬ 
vestment  research  organization  indi¬ 
cates,  however,  that,  if  depreciation 
based  on  replacement  cost  is  taken  into 
account  in  computing  earnings,  the 
over-all  average  P/E  ratio  rises  to  almost 
34.  It  might,  I  suppose,  be  argued  from 
this  that  the  market  as  a  whole  does  take 
the  effects  of  inflation  into  account  in 
pricing  securities  to  a  greater  degree  than 
is  generally  assumed.  Indeed,  a  P/E  ratio 
of  34  would  suggest  that — rather  than 
being  depressed — the  stock  market  is,  at 
present,  unrealistically  high. 

“The  investor  is  not  the  only  one  who 
lacks  the  requisite  data  for  decision¬ 
making.  Corporate  managers  them¬ 
selves,  in  estimating  their  capital  needs, 
the  internally  generated  capital  available, 
and  the  projected  returns  from  proposed 
investments,  may  be  relying  on  informa¬ 
tion  systems  which  depend  on  historical 
costs  and  ignore  the  past — and  future — 
effects  of  inflation.  Where  the  defects  in 
available  information  are  perceived,  but 
more  realistic  substitutes  are  not  avail¬ 
able,  decisionmakers  may  resort  to  in¬ 
formal  judgments,  intuition,  or  guesses 
in  an  effort  to  allow  for  price-level 
changes.  To  the  extent,  however,  that 
corporate  decisions  are  made  on  the 
basis  of  second-best  information,  the  risk¬ 
iness  of  a  venture  may  not  be  truly  ap¬ 
preciated,  and  resources  may  be  allo¬ 
cated  inefficiently. 

“Interestingly,  labor  unions  may  be 
the  one  element  on  the  economic  scene 
which  has  most  clearly  perceived  and 
exploited  impact  of  inflation.  Unions  typ¬ 
ically  approach  the  bargaining  table  with 
wage  demands  which  explicitly  take 
into  account  the  erosion — past  and 
future — in  the  buying  power  of  their 
members'  wages.  At  the  same  time, 
however,  labor's  negotiators  can  point, 
with  little  resistance  from  management, 
to  the  increasing  magnitude  of  the 
employer's  profits — “profits"  which 
may  actually  represent  decreases  in  the 
after-tax  spending  power  of  business  in¬ 
come.  Corporate  managers,  in  sensitiz¬ 
ing  themselves  to  the  impact  of  inflation 
capital  needs,  might  do  well  to  emulate 
labor's  focus  on  price-level  changes. 

“Finally,  as  1  mentioned  earlier,  one 
of  the  most  familiar  consequences  of  the 
failure  to  evaluate  reported  profits  and 
cash  flow  in  terms  of  what  they  represent 
as  a  real  source  of  capital  is  that  the 
public  is  exposed  to  a  constant  stream  of 
reports  of  “record"  corporate  earn¬ 
ings — reports  which  often  are  cited  in 
rebuttal  to  claims  that  tax  or  other 
incentives  are  necessary  in  order  to  en¬ 
courage  investment,  and  which,  in  any 
48 


event,  serve  to  obscure  the  problems  and 
importance  of  capital  formation.  These 
reports  would  take  on  a  different  cast, 
however,  if  it  were  borne  in  mind  that  for 
example,  a  6%  increase  in  earnings  or  in 
sales  revenues  during  a  period  of,  say, 
8%  inflation  means  that  the  corporation 
has  actually  decreased  its  profitability  or 
its  sales  in  real  terms — and,  with  respect 
to  earnings,  this  is  so  even  without  con¬ 
verting  depreciation  to  a  current  cost 
basis. 

“In  the  long  run,  the  solutions  to  the 
problems  which  stem  from  the  failure  to 
recognize  the  inflation  components  in 
corporate  profits  lie,  I  suppose,  primarily 
with  those  who  establish  accounting 
principles,  disclosure  requirements, 
and — perhaps  most  importantly — federal 
tax  policy.  I  believe,  however,  that  the 
press  also  has  an  important  role  to  play 
in  helping  the  public  and  businessmen 
themselves  to  understand  the  function  of 


Letters 

(Continued  from  page  9) 


about  assistance  in  their  work  from  “the 
other  side."  So  what  if  they  cannot  do 
their  work  well  because  of  their  mis¬ 
guided  ethical  standards? 

Business  and  economic  reporting  IS 
bad,  there  is  no  getting  around  that.  But 
it  is  getting  better.  And  any  reasoning 
journalist  striving  to  do  his  or  her  job 
well  to  communicate  the  news  in  these 
areas  must  try  to  become  proficient  in 
them,  taking  every  reasonable  advantage 
to  increase  his  or  her  understanding  of 
the  complex  and  confusing  topics  that 
must  be  interpreted  into  understandable 
and  readable  copy  for  the  public. 

It  is  encouraging  that  business  is  wil¬ 
ling  to  put  its  money  where  its  mouth  is 
and  assist  in  the  education  of  those 


corporate  earnings  in  our  society,  and 
the  importance — not  simply,  or  even 
primarily,  to  stockholders  but  to  all  of 
us — of  profits  which  are  adequate  to 
permit  investment  in  our  industrial  fu¬ 
ture. 

“While  the  magnitude  of  reported  cor¬ 
porate  earnings  may  be  newsworthy,  1 
would  urge  that  consideration  also  be 
given  to  focusing  and  reporting  on  the 
uses  to  which  those  earnings  and  the  re¬ 
lated  cash  flow  generated  are  being  put. 
Is  productive  capacity  expanding  in  a 
given  industry?  Are  new  sources  of  raw 
materials  being  sought  out?  Do  retained 
earnings  form  an  important  source  of 
funds  for  pollution  abatement  and  other 
capital  expenditures?  Or,  on  the  other 
hand,  is  a  particular  corporation  divert¬ 
ing  its  earnings  into  dividends  or  expen¬ 
ditures  which  fail  to  take  into  account 
capital  formation  needs?  These  are,  1  be¬ 
lieve,  issues  which  should  be  of  greater 
interest  and  importance  to  the  public  in 
following  business  and  economic  trends 
than  is  the  issue  of  the  size  in  dollars  of 


charged  with  reporting  economic  issues 
instead  of  contenting  themselves  with 
complaints  about  shallow,  shoddy  re¬ 
porting. 

What  business  hopes  to  gain  from  un¬ 
derwriting  such  a  program  is  only  a  bet¬ 
ter  understanding  of  business  and 
economics  and  the  development  in  jour¬ 
nalists  of  the  professional  ability  to  re¬ 
port  accurately  and  fairly  what  takes 
place  in  these  areas.  It  is  incumbent  on 
business,  of  course,  to  choose  wisely  the 
educational  institutions  to  handle  the  fel¬ 
lowships,  since  some  institutions  do 
more  harm  to  the  Free  Enterprise  Sys¬ 
tem  than  good. 

I  personally  applaud  business  for  mak¬ 
ing  such  a  commitment.  It  is,  I  believe,  a 
honest  helping  hand  and  the  journalist 
who  contemptuously  slaps  it  away  with 
the  self-righteous  excuse  of  “conflict  of 
interest"  certainly  is  doing  neither  he, 
his  paper,  his  profession  or  his  readers 
any  service  at  all. 

Frank  Merriman 

(Merriman  is  communicatioins  man- 


reported  profits  alone." 
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ANNOUNCEMENTS 


AWARDS 


CHESS  COLUMN  by  former  Soviet 
grandmaster  (only  2  in  US),  US  Open 
Champion,  experienced  columnist,  fam¬ 
ous  name.  CHESS-LINE,  4  Hadley  Rd. 
Armonk,  N.Y.  10504. 


COINS 


ATTENTION  EDITOR;  R.  Winston  Harris’ 
Worldwide  Numismatic  Column  is  avail¬ 
able  to  you  for  only  $6.(X)  per  issue ...  or 
TRADE  for  your  advertising  space.  Sam¬ 
ple  columns  FREE.  "COINVERSA- 
TIONS,”  P.  0.  Box  622E,  Franklin,  Mich. 
48025. 


CONTESTS 


PUZZLE  CONTESTS;  Reader-interest, 
circulation-building  games  of  skill.  Self¬ 
financing,  subscription,  or  free  entry. 
Box  1956,  Editor  &  Publisher. 


006S 


HALF  YOU  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free!  Carol  Benjamin  29 
Livingston  Ave.,  Tappan,  N.Y.  10983. 


FILLERS 


OUR  FILLERS  (in  great  variety)  may  be 
just  a  little  better  copy  of  this  type  than 
you've  seen  before.  At  least  they're  good 
enough  to  be  used  by  some  of  our  news¬ 
papers  In  creating  regular  or  periodic 
features.  This  quahty  material  may  hold 
interesting  possibilities  for  your  publica¬ 
tion.  Ask  us  (on  your  letterhead)  for  a 
sample  copy  of  Robbins  Filler  Service. 
Robbins  &  Associates,  P.  0.  Box  780, 
Seattle,  Wash.  98111. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  wide¬ 
ly-recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


GENERAL  INTEREST 


FREE  to  your  readers,  a  short  bi-weekly 
column  of  little-known  facts  based  on 
the  expertise  of  several  thousand  scien¬ 
tists,  researchers  and  scholars  in  every¬ 
thing  from  art  to  zoology.  Samples  on 
request.  Humanities/Science  News  Serv¬ 
ice,  The  University  of  Iowa,  Iowa  City, 
Iowa  52242. 


“TODAY’S  MOTIVATION”  250  word 
daily/weekly  circulation  builder  by 
Prentice-Hall  author.  Free  samples. 
Popular  Features,  Box  3155, 
Springfield,  Mo.  658Ci4. 


YOUR  READERS  can  meet  Bigfoot,  the 
Jersey  devil,  UFOs  and  more  in  this  fas¬ 
cinating,  factual  feature.  "OTHER  RE¬ 
ALITIES”  probes  the  unusual,  the  un¬ 
known  and  the  unexplainable.  For  free 
samples  and  rates,  write; 

OTHER  REALITIES 
Box  151 

Huntingdon  Valley,  Pa.  19006 


AWARD-WINNING  COLUMNS  of  univer¬ 
sal  interest  on  all  topics.  Twice  weekly. 
Box  1914,  Editor  &  Publisher. 


MONEY 


"MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


"CA$H  NEWS”— Ways  to  make  and  save 
money.  Top  readership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  l094O. 


STAMPS 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates;  Box  131,  Rego  Park,  N.Y.  11374. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  3  free  copies, 
prices.  #  1  Easy  St. ,  Aptos,  Calif.  95003. 
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AESOP’S  FABLES  of  the  WEEK;  famous, 
simple,  short  stories,  250-3(X)  words.  52 
fables  for  $52  flat  rate;  $1.00  a  week. 
Evaluate  samples.  Eppy,  3848  W.  226th 
St.,  Torrance,  Calif.  9(1505. 


WEEKLY 


“MAKE  IT  PLAIN.”  Objective  5(X3-word 
weekly  column  on  religious  scene  builds 
general  readership.  Free  trial.  Box  1930, 
Editor  &  Publisher. 


ELIJAH  PARISH  LOVEJOY  AWARD  pre¬ 
sented  by  the  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62902,  to  a  weekly  newspaper  editor  for 
outstanding  service  during  1977  involving 
courageous  performance  of  duty  in  the 
face  of  economic,  political  or  social  pres¬ 
sures  against  him  or  her  by  members  of  the 
community.  Deadline  for  entry  is  De¬ 
cember  2. 


BUSINESS  OPPORTUNITIES 


NEW! — “How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who’s  done  it  all  and  made  it  pay. 
New  York  Times  says;  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing,”  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 


WELL  KNOWN  Publishing  Co.  introducing 
national  entertainment  magazine  is  cur¬ 
rently  seeking  Associate  Publisher  for 
selected  markets  throughout  the  United 
States.  Investment  required.  Call  Roger 
Thrailkill,  (214)  691-1163  or  write  Omni 
Marketing,  Inc.,  6116  North  Central 
Expwy.,  Suite  1020,  Dallas,  TX.  75206. 


COLLECTORS  ITEMS 


I  HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s,  col¬ 
lected  by  me  when  I  worked  at  King  Fea¬ 
tures  Syndicate  50  years  ago  in  the  art 
department.  It’s  a  publishers  collection. 
lOO  illustrations  by  artists  of  that  period. 
Can  be  seen  by  appointment.  Box  1910, 
Editor  &  Publisher. 
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sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
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sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813!  446-(%71 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 


“PAPER  WAS  SOLD  AT  A 
NICE  PROFIT  THROUGH 
E&P  CLASSIFIED.” 

That’s  the  word  we  received  recently 
from  a  Southern  Publisher.  He  did  it 
with  a  5  line  ad  which  cost  only  $44, 
including  the  box  service  fee,  for  4  in¬ 
sertions.  How’s  that  for  keeping  profit 
up  and  overhead  down! 


Founded  1944,  1010  Vermount  Avenue 
N.S.,  Washington,  D.C.  20005.  “Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters.”  U.S.’Tax 
Court, re  Worcester  Telegram. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — ancJ  it’s  strictly  classified  information! 
We’ll  never  reveal  the  identity  of  an  E&P  Box  Holder;  how¬ 
ever,  if  you  want  to  answer  a  Box  Number  ad,  but  don’t  want 
your  reply  to  go  to  certain  newspapers  (or  companies),  put 
your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  telling  us  what  newspapers,  groups  or 
companies  you  don’t  want  the  reply  to  reach.  Then  put  the 
reply  and  the  note  in  an  envelope  addressed  to  E&P  Clas¬ 
sifieds.  If  the  Box  Number  you’re  answering  is  on  your  list, 
we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that 
would  be  the  same  as  telling.  So  don’t  send  indispensable 
material.  Also  attach  a  note  each  time  you  want  a  box 
holder  checked.  Don’t  be  like  the  fellow  who  told  us  “de¬ 
stroy  this  reply  and  any  future  replies  from  me  if  Box  Holder 
is  (name  of  newspaper).’’  With  the  volume  of  mail  handled 
by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property 
held  by  a  group,  it’s  best  to  list  the  properties.  We  know  the 
daily  newspaper  holdings  of  most  groups — but  a  suburban, 
weekly  or  new  acquisition  might  slip  by  us. 

E&P  Classifieds- 

As  effective  in  the  newspaper  community  as  your 
newspaper’s  classifieds  are  in  your  community! 


FEATURE  WRITERS  ARE  LETTER  WRITERS! 

Here's  a  sample  of  the  mail  received  recently  from  FEA¬ 
TURES  AVAILABLE  advertisers; 

Thanks  so  much — Great  response— Much  more  than  expected 
or  hoped  tor.  We'll  surely  run  the  ad  for  low'  cost  TV  listings 
again — as  soon  as  we  can  absorb  all  the  new  business  our  ad 
placement  brought  us! 

Carole  Frew',  TV  NEWS,  Whitehall,  Pa.  18052 

FEATURE  YOUR  FEATURE  IN  FEATURES  AVAILABLE— 

We'll  give  you  something  to  write  about! 

E&P  CLASSIFIEDS  (21 2)  752-7053 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2CX345 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice, "L.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


NEWSPAPERS  FOR  SALE 


ARIZONA — Controlled  circulation  weekly 
—grossing  $60,000  plus,  growing  fast, 
covering  large  resort-retirement  area. 
$50,000,  $15,000  down.  Box  1882,  Editor 
&  Publisher. 


WESTERN  DAILY  serving  rapid  growth 
area  needs  well-financed,  aggressive 
owner.  Information  to  qualified  buyers. 
Snyder  Newspaper  Brokers,  186  E.  Hon¬ 
olulu,  Lindsay,  Calif.  93247. 


PITTSBURGH,  PENNSYLVANIA— Weekly 
newspaper  group.  Urban  and  suburban 
areas.  Excellent  growth  record.  $150,000 
gross.  $100,000.  Box  1822,  Editor  & 
Publisher. 


$15,000  down,  $400  a  month  buys  5th 
year  Northeast  Florida  bi-weekly  newspa¬ 
per.  Graphics  equipped,  no  press.  Gross 
$40,000.  Box  1928,  Editor  &  Publisher. 


SACRAFICE  area  5  daily  offset  grossing 
$275M.  $75,000  cash,  7%  balance  10 
years.  Box  1982,  Editor  &  Publisher. 


Georgia  shopper  started  1973  saturation 
coverage  trade  area  by  mail  and  carrier. 
Print  media  carrying  nearly  all  chains, 
grossing  $150,000  22%  increase  this 
year— 44%  increase  this  quarter!  Health 
forces  sale.  Box  1932,  Editor  &  Publisher. 


LEGALLY  ADJUDICATED  70  year  old 
California  weekly.  Circulation  6000.  Com- 
puwriter,  AM  1900  Mailer.  Must  sell,  nego¬ 
tiable  terms  Box  1953,  Editor  &  Publisher. 


FLORIDA — 2V2  year  old  controlled  circula¬ 
tion  weekly  in  the  county  with  the  fastest 
growth  rate  in  Florida.  Grossed  over 
$90,000  last  year.  $60,000,  29%  down  or 
cash.  Box  1942,  Editor  &  Publisher. 


TWO  IOWA  WEEKLIES,  (one  official  county 
paper)  gross  $35M,  $65M.  Will  sell 
secretly  for  gross  or  as  a  unit  for  $1(X)M. 
1/3  down,  balance  on  contract.  Great  po¬ 
tential,  growing  area,  excellent  staff  avail¬ 
able,  well-equipped.  Write:  Box  1954, 
Editor  &  Publisher. 


5-DAY  offset.  Good  town,  midwest.  $190M 
gross,  $60,000  down.  Terms,  7V2%,  or 
lease  with  option  to  buy.  Box  1977,  Editor 
&  Publisher. 
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HAVE  A  WARM  WINTER  in  the  Florida  sun. 
My  NET  of  $440  a  week  can  be  doubled. 
Payoff  at  $200  a  week  includes  5-year  es¬ 
tablished  weekly,  office  building,  big 
screened  pool,  nice  home  with  2V2  acres 
prime  citrus-type  land.  Minimum  $25,000 
cash  down,  as  I'm  going  overseas.  Box 
1879,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


United  Kingdom  publisher 
wishes  to  acquire  well  estab¬ 
lished  weekly  in  growing  area 
of  western  US  grossing  at  least 
$500,000  to  $1  million,  with 
competent  resident  manage¬ 
ment  willing  to  remain.  As  in¬ 
terest  is  in  growth,  larger  situa¬ 
tion  and/or  small  chain  will  be 
considered.  Complete  confi¬ 
dentiality  assured.  Reply  to 
consultant  acting  for  buyer: 

The  Pofcher  Company 
Suite  1501 
205  E.  42nd  Street 
New  York,  N.Y.  10017 


PUBUCATIONS  FOR  SAL£ 


SOUTH  FLORIDA  WEEKLY  TV  magazine 
Fast-growing  circulation  27,000.  Gross 
$2500  per  week.  $110,000.  Write  606  Sil- 
vershore  Dr.,  Pensacola,  Fla.  Ph;  (904) 
455-9643,  Miller. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  .  .  . 

New  or  reworked/updated  trade-ins.  CK 
OPTICAL  CO.,  INC.  (213)  372-0372.  Box 
1067,  Redondo  Beach,  Calif.  90278. 


OISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


MAILROOM 


SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivery.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisher. 


CUTLER-HAMMER  MARK  II  and  Mark  III 
counterstackers.  Very  good  condition. 
Available  immediately.  Box  1791,  Editor  & 
Publisher. 


MULLER  227  INSERTER.  3:1. 
EXCELLENT  CONDITION. 

BOX  1833,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  Mark  II  stacker,  top 
shape.  Cleaned,  painted  and  delivered— 
$3500.  Expert  start-up  and  service  avail¬ 
able.  We  engineer  systems  and  build  a 
complete  line  of  conveyors  and  other  com¬ 
ponents  to  fit  the  machine  to  your  opera¬ 
tion.  MAILROOM  SYSTEMS  INC.,  (414) 
784-3783. 


STA-HI  251  and  257  counter  stacker. 
Available  immediately.  Box  1925,  Editor  & 
Publisher. 


STEPPER  PAPER  rolling  machine.  Model 
730,  PMIII  folding  and  collating  unit.  3 
hoppers.  Have  card  attachment.  Extra 
tying  head.  Like  new.  Write  Box  1613, 
Lubbock,  Texas  79408.  (806)  763-9565. 


MAGNACRAFT  LABELING  MACHINE 
EXCELLENT  CONDITION.  Contact  Box 
1955,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTH) 

■) 


4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTMOt  CLASSIFICATIONS 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approumatefy  39  characters  and/or  spaces  per  line 
3  lines  minimum  {no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display<lassified  is  $4.60  per  agate  line— $64.40 
per  column  iiKh  minimum  space. 

Cloaiitted  Contract  Kntei  AvoiloMo  On  Po^nost 
WEEKLY  CLOSING  TIME 
Tnasdny,  4:00  PM  Now  Tori:  Time 

Box  lOBteri,  uilN  each  lay  as  they  an  nccivel,  an  vaKI  for  1  year. 

Editor  A  Poblislhor 

575  Lexington  Avo.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
Address 
City  _ 


.State 


Zip 


Phone 


Authorized  by 

Classification _ — 

Copy - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _ _ Till  Forbidden 

Please  Mlicate  end  dassificatiN  ii  wtuch  ad  is  to  appear 

Moil  to:  EOnOB  a  PUIUSHU  •  STS  IciiaftM  «««.•  N«w  Y«1  N.Y.  10022 
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EQUIPMENT  &  SUPPLIES 
NEWSPAPER  BAGS 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
ADVERTISING  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  %278 


PASTEUP  SUPPLIES 


PASTE-UP  GRIDS— Drop  Out  Blue.  Stock 
and  Custom  Grids.  Free  details.  Pacific 
Newspaper  Supply,  P.  0.  Box  1413, 
Orange,  Calif.  92668. 


PHOTOTYPESETTING 


COMPUWRITER  IV-A,  spare  parts  kit, 
processor.  IVz  years  old.  No  fonts.  $94CX3. 
San  Diego.  (714)  755-0973. 


MUST  SELL 

2  Compugraphic  Videosetters  2414 
2  Datum  Mag  Tape  Reader  Systems  5095 
Will  Sell  Separately. 

Good  Condition — Best  Offer 
Helen;  (201)  661-0700 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2%1— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMP-STAR  191  photo  typesetters,  8K 
machines  available  immeciiately.  Contact 
Gus  Izurieta,  Bell-Camp,  Inc.  P.  0.  Box  97, 
Elmwood  Park,  N.J.  07407  (201)  796- 
8442. 


COMPUGRAPHIC— Compukwik  processor. 
Very  good  condition.  Fall  River  Reporter, 
Box  547,  New  Roads  La.  70760. 


PRESSES 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2;1  folder.  Model  790 
Gregg  flying  imprinter  45V2" 

Urbanite  V4  folder 
Color  King,  5  units 
Fincor  motor  and  control  40-60  HP 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3<olor  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 

N.  Leavitt  St.,  Chicago,  Ml.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


COMMUNITY  FOLDER  with  25  hp  motor 
and  drive.  Contact  Bulletin  Publishing,  Mr. 
Bill  Trausch,  (213)  869-4088. 


VANGUARD  V-15, 4  units,  36"  web,  17,000 
impressions  per  hour.  4  V22  roll  stands, 
automatic  water  system,  30  HP  DC  motor 
with  variable  speed  transformer.  Box 
18()4,  Editor  &  Publisher. 


10  WOOD  AUTO  reel-tension-pasters, 
complete  with  columns.  Presently  ware¬ 
housed.  Bob  Douglass,  Lakeland,  Fla. 


COLLATER — Stepper  automatic  Model  PM 
V:  FT  double  and  triple  folding  attach¬ 
ment,  106  conveyor,  card  hopper,  2  sets 
Reindeer  ears.  Used  only  2  months,  good 
price.  Call:  (316)  943-4221. 


HAMMOND  Radial  Router,  Ben  Franklin 
Trim-o-Saw,  Easy  Kastee  (8  columns), 
Scorchee,  Mat  Roller  and  Rouse  Vertical 
Rotary  Miterer.  As  is.  where  is,  good  condi¬ 
tion,  best  offer.  Call:  Gadsden  County 
Times,  Tim  Matthew,  Quincy,  Fla.  32351. 
Ph:  (904)  627-7649. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


COMPLETE  PRESSROOM  EQUIPMENT  4 
Unit  Goss,  32  page  straight,  64  collect. 
Color.  Complete  pressroom  plant.  Write  for 
list;  Hall  Enterprises,  P.O.  Box  4073,  An¬ 
derson,  S.C.  29621. 


VDTs 


2  HARRIS  1100  Editing,  Proofing  Termi¬ 
nals.  Two  years  old,  excellent  condition. 
$9,000  each.  Contact  Lamont  Odett,  Jr., 
Antelope  Valley  Press,  P.O.  Box  880, 
Palmdale,  Calif.  93550,  (805)  273-2700. 


FIVE  COMPLETE  DEC  VT  208  editing  sub¬ 
systems  (10  terminals)  including  16K 
PDP-11/05  controller  with  each  system. 
Equipment  in  use  since  1975.  Maintained 
by  DEC  field  service.  Contact  Raymond 
Pilewski,  The  Evening  and  Sunday  Bulle¬ 
tin,  Philadelphia,  Penn.  19101.  (215) 
662-7450. 


WANTED  TO  BUY 


GOSS  HEADLINER  MK  122%"6or8  units. 
GOSS  COMMUNITY  3  or  5  units. 

GOSS  URBANITE  4  units. 

Contact  Gus  Izurieta,  Bell-Camp,  Inc.,  P. 

0.  Box  97,  Elmwood  Park,  N.J.  07407. 
(201)  796-8442. 


TOP  STRUCTURE  2  position  roll  stand  and 
hoist  needed  for  Goss  Suburban.  Call  Hal 
Paradis:  (209)  826-3831. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1712,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  MARK  II 
OR  MARK  III  COUNTER  STACKER. 
BOX  1796,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P 
HOPPER  LOADERS. 

BOX  1784,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY: 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


GOSS  Universal— 6  units.  Contact:  Gus 
Izurieta,  Bell-Camp,  Inc.,  P.  0.  Box  97, 
Elmwood  Park,  N.J.  07407.  Ph;  (201) 
796-8442. 


CHALLENGE  3  Knife  Trimer,  Count-o- 
veyor  for  King  or  Fairchild  Web  Press, 
(516)  226-2636. 


HOW  TO  ADVERTISE  YOUR  NEWSPAPER 
Proven  advertising  package  now  available 
for  metro  dailies.  Includes  tested  concepts 
in  print,  broadcast,  and  outdoor  for  circu¬ 
lation,  classified  and  trade.  All  can  be  tail- 
lored  to  your  market.  We  produce.  You 
place.  Write  for  more  details:  Box  1902, 
Editor  &  Publisher. 


ADVERTISING  REPS 


ADVERTISING  SALES  REP  covering 
southern  states  excellent  contacts  for  na¬ 
tional,  regional  and  mail  order  advertising. 
Can  design  and  execute  client's  ads.  Will¬ 
ing  to  travel,  work  on  commission  and  sal¬ 
ary.  Looking  for  aggressive  newspaper  or 
magazine  with  high  potential,  Syrocco, 

P.O.  Box  3262,  Lantana,  Fla.  ^462.  Ph: 
(305)  586-6621. 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc.,  P. 
0.  Box  6526,  Mobile.  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


PRESS  REPAIR  SERVICES 


PRESS  REPAIRS,  maintenance,  trouble 
shooting.  Emergency  service  nationwide. 
Ralph  Fusco,  Inc.,  30  Fern  Dr.,  Commack, 
N.Y.  11725.  (516)  864-1352. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


Help 


Wanted... 


ACADEMIC 


ADVERTISING  PROFESSIONAL  who  can 
do  it  as  well  as  teach  it.  Join  other  top 
professionals  in  rapidly  expanding  De¬ 
partment  of  Journalism.  Prefer  advanced 
degree  and  five  years  experience.  News- 
editorial  experience  also  helpful.  Rank  and 
salary  negotiable.  Send  applications  and 
resumes  by  November  1  to  Professor 
James  L.  Highland,  Chairman,  Search 
Committee,  Department  of  Journalism, 
323  Academic  Complex,  Western  Ken¬ 
tucky  University,  Bowling  Green,  Ky. 
42101.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


JOURNALISM  FACULTY  MEMBER  to 
teach  graphic  arts  and  advertising  plus 
supervise  graphic  arts  lab.  Beginning 
January  10,  1978.  MA  in  Journalism  con¬ 
sidered.  PhD  preferred.  3-5  years  experi¬ 
ence  in  professional  print  journalism  re¬ 
quired.  Some  teaching  helpful.  Must  have 
sound  knowledge  of  printing  processes 
and  ability  to  operate  offset  presses  and 
Compugraphic  systems.  Salary  and  aca¬ 
demic  rank  depends  upon  qualifications.  A 
replacement  position  that  leads  towards 
tenure.  Send  resume  and  inquiries  by 
November  15,  1977  tO:  E.  C.  Karwand, 
Chairman,  Department  of  Journalism,  Uni¬ 
versity  of  Wisconsin,  Eau  Claire,  Wise. 
54701.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


(813)  688-6011. 

EDITOR  &  PUBLISHER  for  October  22,  1977 


A  SMALL  WESTERN  NEW  YORK  liberal 
arts  college  desires  faculty  member  in 
print  media  area  for  Media  Communica¬ 
tions  Department.  Full-time,  tenured  posi¬ 
tion  available  January  1978.  Starting  sal¬ 
ary  to  $13,000  annually.  Teaching  and 
experience  in  either  Journalism,  public 
relations,  or  advertising  helpful.  PhD  re¬ 
quired  (will  accept  applications  for  ABD's 
who  expect  degree  by  August  1978).  For¬ 
ward  resume  by  November  12,  1977,  to 
Personnel  Office,  Medaille  College,  18 
Agassiz  Circle,  Buffalo,  New  York  14214. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM:  teach  3  or  4  classes  per  semes¬ 
ter,  serve  as  faculty  advisor  to  student 
newspaper,  co-ordinate  2-year  degree  pro¬ 
gram,  and  assist  in  editing  a  few  university 
publications  at  a  campus  in  the  Louisville 
metropolitan  area.  Qualifications:  5  years 
experience  as  a  working  journalist  and  MA 
or  PhD.  Salary  competitive;  good  fringe 
benefits.  Write;  Dr.  T.P.  Wolf,  Indiana  Uni¬ 
versity  S.E.,  New  Albany,  Ind.  47150  by 
November  21,  1977. 


JOURNALISM 
DEPARTMENT 
CHAIRMAN  POSITION 
OPEN 

DEADLINE  FOR 
APPLICATIONS: 

28  NOVEMBER  1977 

The  Department  of  Journalism  at  San 
Diego  State  University  is  seeking  appli¬ 
cants  for  the  position  of  department 
chairman,  effective  with  the  fall  semester, 
1978. 

It  is  a  tenure-track  position,  probably  for  a 
full  professor  and  for  a  five-year  period, 
with  annual  review  by  the  Dean  of  the  Col¬ 
lege  of  Professional  Studies. 

The  salary  range  is  $20,628-$24,888  for 
an  academic  year  appointment. 

Position  entails  recommendation  for  bud- 

?et  and  budget  supervision,  supervision  of 
acuity  recruitment,  recommendations  for 
promotion  and  tenure,  preparation  of 
semester  class  schedule,  appointment  and 
supervision  of  faculty  committees,  com¬ 
munity  liaison  with  professionals,  supervi¬ 
sion  of  student  evaluations  of  faculty  each 
semester. 

Forty  percent  workload  is  allocated  to  ad¬ 
ministration,  20  percent  to  advising  and 
counselling  and  40  percent  to  teaching, 
which  traditionally  has  meant  that  the 
chairman  teaches  one  class  each  semes¬ 
ter. 

The  applicant  must  be  a  media  scholar 
whose  research  is  based  on  preparation 
through  the  earned  Ph.D  and  substantial 
media  experience,  with  a  newspaper  is 

Preferred.  The  successful  candidate  will 
e  one  with  a  national  reputation  in  news 
work  and  a  solid  display  of  scholarship. 
Administrative  experience  will  be  very  im¬ 
portant.  It  is  expected  that  any  candidate 
will  have  a  thorough  working  knowledge  of 
the  Association  for  Education  in  Jour¬ 
nalism  and  its  accrediting  branch— The 
American  Council  for  Education  in  Jour¬ 
nalism. 

The  Journalism  Department  has  nearly 
700  majors  and  offers  an  AB  in  seven 
emphases,  with  news-editorial  as  the  core 
emphasis,  and  including  advertising,  pub¬ 
lic  relations,  radio-TV  news,  magazine, 
photojournalism  and  mass  communica¬ 
tions.  The  department  participates  with 
four  other  departments.  Psychology, 
Sociology,  Telecommunications  and  Film 
and  Speech  Communications,  in  an  inter¬ 
disciplinary  program  offering  an  MS  in 
Mass  Communications.  There  are  nine  full¬ 
time  and  fifteen  part-time  faculty. 

The  department  has  student  chapters  of 
PRSSA,  SDX,  WICI  and  ADS. 

San  Diego  State  University  invites  applica¬ 
tions  from  all  qualified  persons  of  both 
sexes  and  all  ethnic  backgrounds.  Please 
send  all  letters  and  resumes  to: 

Dr.  James  K.  Buckalew,  Chairman 
Search  Committee 
College  of  Professional  Studies 
San  Diego  State  University 
San  Diego,  California  92182 
San  Diego  State  University  is  an  Equal  Op¬ 
portunity/Affirmative  Action/Title  IX 
Employer. 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  for  weeklies  in  dynamic 
Southeastern  markets.  Excellent  oppor¬ 
tunity  to  manage  newspapers  with  out¬ 
standing  potential.  Owner  is  willing  to 
share  profits  and  equity  with  high-per¬ 
formance  management.  Must  have  experi¬ 
ence  in  sales  and  management.  Send  re¬ 
sume  and  salary  history  to  Box  1865, 
Editor  &  Publisher. 


GENERAL  MANAGER  needed  for  3  time  a 
week  newspaper  in  deep  southern  vacation 
area  state.  Excellent  compensation  for  a 
good,  stable  professional.  Write  complete 
details  in  first  resume.  Box  1938,  Editor  & 
Publisher. 


ARTISTS 


ARTIST 

The  Milwaukee  Journal/Sentinel  has  a  fine 
opening  for  an  artist  with  BFA  and/or  3  or 
more  years  editorial  illustration  or  com¬ 
mercial  experience  with  magazine,  news¬ 
paper  or  agency. 

Must  be  able  to  do  competent  black  and 
white  and  color  illustrating  as  well  as 
humorous  illustrations.  Salary  commensu¬ 
rate  with  experience.  Send  resume  in  con¬ 
fidence  outlining  experience,  education 
and  salary  history  to  Robert  Jendusa, 
Newspapers  Inc.,  333  W.  State  St.,  Mil¬ 
waukee,  Wise.  53201. 


CIRCULATION 


CIRCULATION  MANAGER  needed  by  Mid¬ 
west  newspaper.  Minimum  twoyearsexpe- 
rience  required.  Salary  up  to  $15,000  a 
year  plus  bonuses  for  successful  achieve¬ 
ment.  Must  be  very  strong  on  sales  and 
details.  Management  potential  to  move  up 
in  a  growing  organization  required. 
Please — only  highly  motivated  people 
should  apply  for  this  post.  Include  resume, 
full  description  of  responsibilities  and  your 
present  compensation.  Write:  Box  1972, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  by 
group  of  suburban  voluntary-paid  weeklist. 
If  you  are  presently  working  with  a  daily  or 
weekly  and  would  like  a  chance  to  grow 
with  us,  call  Jim  Merritt,  Circulation  Direc¬ 
tor.  Phone:  (504)  362-4310  or  send  re¬ 
sume  tO:  Guide  Newspapers,  P.O.  Box  354, 
Gretna,  La.  70054. 


CIRCULATION  MANAGER  for  5M  daily 
newspaper  in  West  Central  Ohio.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1808,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 

We're  the  nation's  largest  ABC  suburban 
twice-weekly  newspaper,  with  110,000 
ABC  sale.  We're  looking  for  a  classified  pro 
with  heavy  experience  in  telephone  room 
management  in  a  competitive  situation. 
You  may  currently  be  a  phone  room  super¬ 
visor  looking  for  your  own  department.  Our 
Rapid  Expansion  requires  a  manager  who 
can  hire,  train  and  motivate  telephone  and 
outside  sales  people.  We  will  provide  top 
salary  and  company  benefits.  If  you  qual¬ 
ify,  please  call  or  write: 

C.L.  Stevens 

The  Journal  Newspapers,  Inc. 

472  School  Street  SW 
Washington,  D.C.  20024 
(202)  554-7550 

An  Equal  Opportunity  Employer. 


CLASSIFIED  AD  MANAGER 

We  are  looking  for  a  knowledgeable  man¬ 
ager  capable  of  directing  a  staff  of  7  in  a 
dynamic  market.  Send  complete  resume 
including  salary  requirements  to:  Paul 
McCue,  General  Manager,  Rochester  Post 
Bulletin,  18  1st  Ave.  S.E.,  P.  0.  Box  61 18. 
Rochester,  Minn.  55901.  (507)  288-2441. 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


NEED  EXPERIENCED  aggressive  ad 
salesman  with  strong  background  in  clas¬ 
sified  advertising.  Will  be  responsible  for 
managing  department,  selling  and  promot¬ 
ing  classified.  27,(XI0  morning  and  eve¬ 
ning  daily.  Send  complete  resume  includ¬ 
ing  salary  requirements  to:  Box  l9l7. 
Editor  &  Publisher. 


ASSISTANT  CLASSIFIED  MANAGER.  Ve 
need  a  knowledgable  assistant  who  is 
strong  in  sales  and  motivation  and  cap.  iile 
of  directing  the  operation  of  our  outside 
sales  staff.  Heavy  experience  in  Real  Es¬ 
tate  and  Automotive  classifications  re¬ 
quired.  We  are  one  of  America's  finest  7 
day  metropolitan  newspapers  located  in  a 
dynamic  market  on  Florida's  West  Coast. 
The  challenges,  additional  responsibilities 
and  growth  potential  are  excellent,  along 
with  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan.  If 
you  are  willing  to  work  hard  to  achieve 
realistic  goals,  send  resume  and  salary  re¬ 
quirements  to:  Rosita  Peterson,  Classified 
Advertising  Manager,  Tampa  Tribune 
Times,  P.O.  Box  191,  Tampa,  Fla.  33601. 


PHONEROOM  SUPERVISOR— We  are  look¬ 
ing  for  an  experienced,  sales-oriented,  in¬ 
novative,  self-starting  individual  to  man¬ 
age  and  motivate  a  phoneroom  staff  of  7. 
Zone  1,  50,000  circulation.  Daily  and  Sun¬ 
day.  Please  send  resume  and  salary  re¬ 
quirements  to:  Box  1957,  Editor  &  Pub¬ 
lisher. 


PHONEROOM 
SALES  MANAGER 

We  are  seeking  an  experienced  sales- 
oriented  classified  phoneroom  supervisor 
with  excellent  people  skills  and  the  ability 
and  desire  to  motivate  a  sales  staff  of  23  in 
a  highly  competitive  market.  Previous 
ctassifi^  telephone  sales  and  supervisory 
experience  is  essential  and  experience 
with  electronic  copy  processing  is  a  plus. 
We  offer  salary  commensurate  with  expe¬ 
rience  and  an  opportunity  to  grow  with  one 
of  the  South's  most  progressive,  group- 
owned  AM/PM  operations. 

If  you're  the  person  we're  after,  call  or 
send  your  resume  and  letter  in  strict  con¬ 
fidence  to:  Gary  Ahlstrom, 

Classified  Advertising  Manager 
or 

Dan  Shaver,  Personnel  Director 
The  Knight  Publishing  Co. 

600  &.  Tryon  Street 
Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer. 


DISPLAY  ADVERTISING 


MARKETING  DIRECTOR 

Challenging  new  position  reporting  to  the 
publisher  at  a  100,(X)0  circu:  :tion  class 
publishing  firm  located  in  an  :  ractive  to 
live  in,  but  highly  competitive.  Northeast 
community.  A  true  growth  o  j;  (unity  for 
the  highly  qualified  person  s'‘i,  :ted.  The 
professionally  sales  experien  .  i:  -rxecutive 
should  have  a  proven  record  I'f  "i.  mpetitive 
success  and  strong  working  I'  ^wledge  of 
advertising,  sales  training,  ri.oearch  and 
promotion.  A  team  leader  and  player  is 
needed.  Position  offers  a  fine  manage¬ 
ment  growth  opportunity  with  commensu¬ 
rate  salary  and  benefit  package.  Please 
send  with  complete  confidence,  strong  re¬ 
ferences  and  resume  includii'g  salary  his¬ 
tory.  Write  to  Box  1889,  f  htor  &  Pub¬ 
lisher. 


GENERAL  ADVERTISINC  /  NAGER/ 
ADMINISTRATIVE  AS:  :  'ANT 
Established  metro,  2(X),(X  -  .faily  seek¬ 
ing  dual  purpose  manage:  v  .inary  need 
for  person  with  training  and  li  .  lopmental 
capacity  to  establish  interi,.  tiaining  pro¬ 
gram  for  retail,  classified  ai  general  ad¬ 
vertising  sales  plus  managing  advertising 
staff  of  6.  Excellent  benefits,  salary  $30K 
t  previous  management  and  training 
background  a  must.  Box  1975,  Editor  & 
Put>lisher. 


RETAIL  ADVERTISING  MANAGER 
New  York  City  suburban,  twice  weekly. 
Must  demonstrate  strong  chain  and  local 
retail  sales  ability.  We're  number  1  in  our 
huge  market  and  growth  is  at  record  pace. 
Display  staff  now  numbers  20.  Salary, 
override,  growth  bonus,  etc.  Will  provide 
$25,(XX)- .  Ideal  situation  for  experienced 
profit  producer.  Box  1966,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


GENERAL  ADVERTISING  SALESPERSON 
to  join  an  experienced  newspaper  staff  to 
sell  national  advertisers  anij  agencies  di¬ 
rect.  If  you  have  experience  in  sales  de¬ 
velopment,  plus  a  working  knowledge  of 
national  advertising  and  the  advertising 
agency  field,  then  consider  this  challeng¬ 
ing  position  with  a  newspaper  in  Zone 
5,with  a  circulation  of  over  200,000. 

An  excellent  opportunity  for  a  qualified 
salesperson.  Send  complete  resume  in¬ 
cluding  salary  requirements  in  confidence 
to:  Box  1901,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


ADVERTISING  DIRECTOR 
30,000  circulation  daily  on  East  Coast. 
Growing  chain  wants  individual  who  can 
direct  staff  in  growing  market  and  has 
management  potential  for  future  expan¬ 
sion.  Salary,  bonus,  liberal  fringe  benefits. 
Must  be  able  to  re-locate  immeiJ lately. 
Send  resume,  salary  requirements  to:  Box 
1909,  Editor  &  Publisher. 


ADVERTISING  SALES  for  display  sales  on 
181,(X)0  audited  circulation  weekly  con¬ 
sumer  shopper  in  San  Francisco  Bay  area. 
Minimum  3  years  experience.  Fringe  bene¬ 
fits,  salary,  commission  and  car  expense. 
Send  resume,  including  earnings  history  to 
Box  1869,  Editor  &  Publisher. 


SALES  MANAGER:  Want  to  live  in  Boston 
and  work  for  the  Phoenix  or  Real  Paper? 
Consider  Upstate  New  York.  Ithaca,  home 
of  Cornell  University,  etc.,  a  cultural  cos¬ 
mopolitan  hassle-free  city.  Must  be  able  to 
MOTIVATE  sales  staff  and  sell  chain  ac¬ 
counts  for  hip  bi-weekly.  Send  resume  to 
TWO  TIMES,  P.  0.  Box  27,  Ithaca,  N.Y. 
14850. 


SMALL  BUT  AGGRESSIVE  daily  with  ex¬ 
pansion  plans  needs  energetic  sales  per¬ 
son!  We're  seeking  someone  with  3-5  years 
competitive  experience  to  aid  in  manage¬ 
ment  of  a  retail/classified  "Total  Sell"  staff 
as  well  as  handle  and  develop  accounts.  If 
you  feel  your  upward  movement  is  blocked 
and  feel  you're  ready  for  management,  our 
acquisition  minded  company  could  be  the 
answer.  Let's  talk  about  it.  ^nd  complete 
resume  or  phone:  Reid  L.  Christensen, 
Daily  Gate  City,  Keokuk,  Iowa  52632  (319) 
524-8300. 


MANAGING  EDITOR,  C*A*C  Weekly,  16M, 
Florida  suburban.  Must  have  experience  in 
display  advertising  sales,  reporting,  pro¬ 
motion,  and  copy  desk.  Enclose  samples  of 
work  with  stamped  return  envelope.  Write 
Box  1979,  Editor  &  Publisher  and  include 
salary  requirements.  References  will  be 
checked. 


DISPLAY  ADVERTISING  MANAGER 
Experienced  Display  advertising  sales  per¬ 
son  who  wants  to  motivate  a  staff  of  20, 
including  an  outside  sales  force  of  9.  We 
are  located  in  Zone  2  and  are  part  of  a 
large  newspaper  group.  The  opportunities 
are  unlimited  for  the  right  individual.  Send 
resume  to:  Box  1934,  Editor  &  Publisher. 


SALES  PERSON/DIRECTOR,  3  shoppers. 
Zones  8  and  9.  Motivation  and  personal 
selling  a  must.  Let's  talk.  Call  collect  (801) 
521-6477  evenings. 


READY  TO  GROW?  We  have  a  position 
available  for  a  person  with  advertising 
sales  background  who  would  like  to  grow 
into  advertising  management  or  general 
management. 

Work  under  the  direct  supervision  of  an 
experienced  manager.  You  will  be  given 
immediate  responsibilities  in  areas  you 
now  qualify  for  with  future  assignments  as 
you  progress. 

Locate  in  a  rural  college  community  Zone 
5.  Rapid  growth  now  under  way.  Salary, 
t>onus,  expense  account,  fully  paid  health, 
life  insurance  and  pension  plan. 
Opportunity  unlimited  with  our  rapidly  ex¬ 
panding  group  of  daily  and  weekly  publica¬ 
tions  located  in  rural  and  suburban  mar¬ 
kets.  Write  Box  1947,  Editor  &  Publisher. 


AVERTISING  MANAGER  WANTED 
We're  looking  for  an  aggressive  young 
man  who's  ready  to  move  into  a  manage¬ 
ment/sales  situation  that  offers  plenty  of 
challenge  and  opportunity  in  a  fast-grow¬ 
ing  company.  Newspaper  serves  central 
Illinois  county  that  needs  an  aggressive 
person  who  can  provide  leadership  to  the 
advertising  department  and  the  com¬ 
munities  served  by  the  newspaper.  Good 
starting  salary  plus  fringe  package.  Send 
resume  to  Bill  DeLost,  Gen.  Mgr.,  Bureau 
County  Republican,  316  South  Main, 
Princeton,  III.  61356. 


HELP  WANTED 


DISPLAY  ADVERTISING 


WE'RE  LOOKING  FOR  a  person  who  has 
about  5  years  of  successful  newspaper 
sales  experience  with  the  ability  and  desire 
to  be  an  advertising  director,  but  has  no 
immediate  opportunity  with  the  present 
employer.  Here  is  the  opportunity.  We 
have  a  working  director's  position  open  on 
a  strong  weekly  newspaper  in  a  beautiful, 
non-metropolitan  California  community. 
Must  t>e  goal-oriented,  good  planner  and 
willing  to  work  for  achievement.  Prefer 
West  Coast  resident.  Good  salary,  bonus 
and  advancement  opportunities  in  a  small, 
growing  group.  Resume  and  salary  history 
to:  Box  1940,  Editor  &  Publisher. 


EDITORIAL 


REPORTER-EDITOR  with  strong  back- 
round  in  pleasure  boating  to  join  staff  of 
one  1  based  national  monthly  boating 
newspaper.  This  is  an  unusual  opportunity 
with  specialized  requirements:  solid  jour¬ 
nalistic  skills  with  experience  on  daily  and 
weekly  papers,  plus  administrative  and 
planning  ability.  Thorough  knowledge  of 
sailing  and  powertx>ating  skills,  equipment 
and  terminology  is  a  must.  Position  offers 
editorial  responsibility  for  regional  news 
sections,  including  recruitment  and  su- 
pen/ision  of  correspondents,  copy  editing 
and  rewrite,  plus  in-person  coverage  on 
major  stories  and  features.  Photographic 
skills  helpful.  Send  samples  and  complete 
resume  and  requirements  to  Box  1898, 
Editor  &  Publisher. 


COMBINATION  desk  person,  reporter 
needed  for  lifestvie/entertainment  de¬ 
partment  of  32,(X)(J  PM  6  day  daily  in  Zone 
5.  Ability  to  lay  out  pages,  edit  copy,  write 
heads  and  produce  lifestyle/entertainment 
copy  required.  Send  resume  and  clips  to: 
Box  1918,  Editor  &  Publisher. 


MANAGING  EDITOR  10,000  circulation 
daily.  Must  be  leader,  able  to  motivate 
staff,  teach  and  demand  writing  quality 
and  get  involved.  Go<x)  benefits,  excellent 
working  conditions,  opportunities  to  ad¬ 
vance  with  leading  organization.  Clean 
western  Ohio  community.  Send  resume: 
Box  1907,  Editor  &  Publisher. 


EXPERIENCED  reporter/copy  editor  to  join 
staff  of  3  handling  consumer  and  business 
news  on  northeastern  metro  PM.  Box 
1679,  Editor  &  Publisher. 


CREATIVE  EDITOR  to  handle  television 
coverage,  working  with  a  staff  of  4  to  pro¬ 
duce  daily  stories  and  a  Sunday  television 
magazine.  Applicants  should  have  a 
background  in  editing  television  news  and 
be  able  to  design  innovative  pages  and 
color  section  fronts.  Send  resume  and 
samples  tO;  Bill  Robertson,  Sunday  Editor, 
The  Miami  Herald,  1  Herald  Plaza,  Miami, 
Fla.  33101. 


MANAGING  EDITOR — Top-notch  individ¬ 
ual,  tx>th  personally  and  professionally,  to 
fit  into  rapidly  growing  20M  offset  PM 
daily.  Must  know  newsrrxjm  operation  from 
bottom  up,  particularly  city  desk,  quality 
product  and  ability  to  work  with  people  at 
all  levels  both  inside  and  outside  the  plant. 
New,  modern  building  with  immediate 
plans  for  front-end  computerization.  Good 
retirement,  other  benefits.  Contact:  Tom 
Hayer,  Executive  Editor,  Naples  Daily 
News,  1075  Central  Ave.,  Naples,  Fla. 
33940  or  phone  (813)  262-3161. 


INVESTIGATIVE  REPORTER 

Harrisburg  weekly,  specializing  in  county, 
state  politics.  117,000,  will  train  now- 
caged  tiger/tigress.  Start  November  14, 
$11 ,000.  M  ust  possess  instinct  for  jugular, 
proven  ability  to  dig,  sharp  writing  skills 
and  2-3  years  reporting  experience.  Non- 
returnable  clips,  resume  and  references 
to:  Richard  C.  Halverson,  Editor,  The 
Guide,  2023  N.  Second  St.,  Harrisburg, 
Pa.  17102. 


WE  WANT  AN  ASSISTANT  news  editor  for 
a  150,000  PM  daily,  220,000  Sunday  pa¬ 
per.  VDT  experience  desired  but  not  re¬ 
quired.  Want  proven  pro  who  can  design 
pages,  use  photos  and  graphics  well, 
exhibit  mature  news  judgment.  Successful 
candidate  will  lay  out  inside  pages  daily, 
fill  in  for  news  editor  on  regular  basis  and 
participate  fully  in  putting  out  a  top  metro 
daily.  Send  full  resume,  clips,  page  sam¬ 
ples  and  references  to  Carl  Beyer,  News 
Editor,  Dayton  Daily  News,  (Jaj^on,  Ohio 
45401. 


EDITOR  &  PUBLISHER  for  October  22,  1977 


HELP  WANTED 


EDITORIAL 


EXPANDING  STAFF 

Southeast  daily  of  22,000  circulation  is 
expanding  staff.  We  need  a  COPY  EDITOR 
with  1-2  years  experience  who  is  ready  to 
take  staff  copy  and  art  and  put  them  to¬ 
gether  with  tight  editing,  imagination  and 
creativity.  VDT  experience  helpful  but  not 
necessary.  We  are  also  looking  for  a  reporr 
ter  with  1-2  years  experience  who  is  look¬ 
ing  for  a  challenging  job  with  a  staff  that 
has  fun  putting  out  a  locally-oriented,  ag¬ 
gressive,  good-Tooking  paper  6  evenings  a 
week.  If  you  meet  these  requirements  and 
would  like  to  come  and  grow  with  one  of 
the  Southeast's  most  progressive  news¬ 
papers,  send  resume  and  salary  require¬ 
ments  tO:  Box  1922,  Editor  &  Publisher. 


MANAGING  EDITOR 

We're  a  Pulitzer  Prize  winning  group  of  7 
weeklies  seeking  a  versatile  managing 
editor  to  supervise  our  editorial  staff  of  22. 
If  you  have  proven  management  experi¬ 
ence  and  feel  at  home  with  a  format  com¬ 
bining  strong  investigative  reporting, 
bright  features  and  strong  graphics,  you 
may  be  our  man  or  woman.  We're  looking 
for  someone  with  energy,  ideas  and  high 
professional  standards.  Perhaps  you're 
presently  a  city  editor,  a  life  style  or 
magazine  editor  looking  for  a  place  which 
believes  in  quality,  planning  and  giving 
news  management  room  to  breathe.  We 
offer  excellent  salary  and  fringe  benefits 
including  profit  sharing.  We're  located  in 
Midwest  city  of  350,000  offering  environ¬ 
mental  and  cultural  advantages,  high  qual¬ 
ity  life  style  and  low  cost  of  living  index. 
Write,  include  resume,  or  call  collect: 
David  Hosokawa,  Editor,  Sun  Newspapers 
of  Omaha,  4875  F  St.,  Omaha,  Neb. 
68117.  (402)  733-7300. 


PROVEN  CITY  REPORTER,  1  year  mini¬ 
mum  experience  wanted  for  progressive 
city-wide  weekly  at  12,000  Northwest  Zone 
9.  Knowledge  of  politics,  urban  issues, 
transportation  desirable.  Long,  irregular 
hours,  hard  work.  $50  per  week.  Send  re¬ 
sume  and  clippings  to  Box  1824,  Editor  & 
Publisher. 


EDITOR  for  entertainment  and  recreation 
section.  Must  have  journalism  degree  with 
a  minimum  of  4  years  experience,  some  of 
it  working  in  or  directing  amusements 
and/or  recreation  matter.  Must  be  capable 
of  assisting  in  the  creation  of  a  new  news¬ 
paper  section  to  contain  entertainment 
news,  including  music,  restaurants,  mov¬ 
ies  or  anything  that  will  give  the  reader 
guidance  in  the  use  of  leisure  time.  VDT 
experience  most  helpful.  5  days  a  week— 
40  hours.  Paid  life  insurance,  hospitaliza¬ 
tion  and  pension.  Long  term  disability 
available.  2  weeks  vacation  after  1  year. 
Salary  negotiable  depending  upon  experi¬ 
ence  and  ability.  Southern  coastal 
state — Zone  6.  Over  100,000  circulation 
AM  and  PM.  Send  complete  resume  with 
references  to  Box  1801,  Editor  & 
Publisher.  An  Equal  Opportunity  Employ¬ 
er. 


WIRE  DESK  EDITOR 

Major  metro  in  one  of  country's  best  resort 
areas  seeks  aggressive,  talented,  ambiti¬ 
ous  pro  for  news  desk  supervisory  position. 
Excellent  pay  and  benefits.  Outstanding 
future  potential. 

The  field  is  wide  open.  But  the  person  we 
are  looking  for  probably  is  now  the  city  or 
news  editor  of  a  medium  (up  to  80,()00) 
paper  who  is  looking  for  a  chance  to  move 
up  to  a  better  job.  If  you  are  interested, 
sent  letter,  resume  arid  1  tearsheet  of  a 
Page  1  you  composed.  Box  1877,  Editor  & 
Publisher. 


BEGINNING  NEWSPERSON  wanted  for 
small  daily.  Must  have  top  management 
potential  for  growing  group  of  newspapers. 
Excellent  spelling,  lots  of  drive  and  gradu¬ 
ation  in  top  third  of  your  class  included  in 
requirements.  State  salary  needs.  Write 
Box  1921,  Editor  &  Publisher. 


AWARD-WINNING  JOURNALIST— reporter 
with  a  record  of  excellence  in  both  hard 
news  and  feature  writing  is  sought  by  one 
of  Florida's  largest  weekly  newspaper 
groups.  Experience  in  layout  and  copy  edit¬ 
ing  also  desirable.  Pay  $150-$2(X)  per 
week  depending  upon  skills  and  productiv¬ 
ity.  Must  be  able  to  relocate  by  December 
1.  Send  resume  and  clips  tO:  Louis 
Chestnut,  Managing  Editor,  Naples  Star, 
Swanco  Publishing  Company,  848  7th  Ave. 
N.,  Naples,  Fla.  33940,  or  call:  (813)  262- 
7601. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR,  32,000  PM, 
68,000  Sunday.  We  want  someone  who's 
enterprising,  thorough  and  fast  with  copy, 
knows  layout  and  pictures  and  can  help  a 
demanding  city  editor  work  with  a  bright 
staff  on  a  prize-winning  paper.  Resume 
and  samples  to  managing  editor.  The 
Ledger,  P.  0.  Box  711,  Columbus,  Ga. 


MANAGING  EDITOR  for  75,000  -r  weekly 
in  attractive  community.  Zone  8.  Must  be  a 
leader  with  good  news  judgment  and  high 
standards  who  can  produce  (on  time  and 
without  a  lar^  staff).  A  paper  known  for 
clean,  well-written  copy,  interesting  con¬ 
text  and  eye  catching  layouts  and  photos. 
Send  complete  earnings  and  employment 
history  to:  Box  1911,  Editor  &  Publisher. 


CITY  EDITOR  for  independent  weekly  serv¬ 
ing  Greater  San  Francisco  Bay  Area  with 
consumer/political/cultural  emphasis  and 
specializing  in  investigative  reporting. 
Administrative  and  writing/editing  experi¬ 
ence  helpful.  Position  opens  late  fall. 
Write:  Valerie  MimbeL  Assist,  to  Publisher, 
San  Francisco  Bay  Guardian,  2700  19th 
St.,  San  Francisco,  Calif.  94110. 


CONSUMER  WRITER — A  major  metropoli¬ 
tan  newspaper  is  looking  for  a  consumer 
writer  who  knows  what  readers  want  to 
know,  what  kind  of  help  they  need  and  how 
to  give  it  to  them  in  bright,  interesting 
ways.  If  your  reporting  and  writing  skills 
are  first  rate  and  you  see  lively  possibilities 
on  the  consumer  beat,  send  resume  and 
clips  to:  Box  1903,  Editor  &  Publisher. 


WIRE  EDITOR  with  at  least  2  years  experi¬ 
ence  wanted  by  32,000  PM  6  day  daily  in 
Zone  5.  VDT  experience  preferred.  Excel¬ 
lent  news  judgment,  ability  to  edit  copy, 
lay  out  pages  and  write  heads  required. 
Send  resume  and  clips  to:  Box  1920, 
Editor  &  Publisher. 


ARE  YOU  SHARP  on  story  ideas,  at  home 
with  imaginative  layout,  strong  with  a  copy 
pencil?  We're  seeking  an  editor  to  direct 
prize-winning  Living  department  staff  on 
60,(X}0  PM  and  Sunday  daily  in  Zone  2. 
Fine  salary,  benefits  and  a  future  with  a 
progressive,  communicating  organization 
await  the  person  we  select.  Box  1912, 
Editor  &  Publisher. 


BILINGUAL  editor/repqrter  sought  for  new 
Spanish  publication  in  New  York  area. 
Great  opportunity  for  a  talented  beginner. 
Duties  will  include  writing,  editing  and  lay¬ 
out.  State  salary  requirements.  Box  1906, 
Editor  &  Publisher. 


IMMEDIATE  OPENINGS  for  Journeyman 
copy  desk  person  and  sports  staffer. 
Sports  staffer  should  have  extensive  desk 
skills  in  addition  to  feature  writing  abilities 
and  interest  in  participant  athletics.  Con¬ 
tact  Owen  Kerns,  Asst.  Managing  Editor, 
The  Bakersfield  Californian,  P.  0.  Bin  440, 
Bakersfield,  Calif.  93302  or  Ph:  (805) 
323-7631. 


MANAGING  EDITOR  for  a  7  day  daily.  Zone 
3.  Must  be  aggressive,  accurate,  fast.  Will 
handle  dozen  staffers.  VOTs.  If  you  are  not 
tops  in  all  areas,  don't  write.  If  you  are.  Box 
1897,  Editor  &  Publisher. 


TV  STATION  seeks  hard-nosed,  digging 
newspaper  person  for  field  and  on-air  re¬ 
porting.  Mature,  articulate,  good  appear¬ 
ance.  Only  appiir  mts  with  knowledge  of 
the  South,  plea:: .  Women  and  minorities 
encouraged.  Box  967,  Editor  &  Publisher. 


MANAGING  EDITOR,  C*A*C  Weekly,  16M, 
Florida  suburban.  Must  have  experience  in 
display  advertising  sales,  reporting  pro¬ 
motion  and  copy  desk.  Enclose  samples  of 
work  with  stamped  return  envelope.  Write 
Box  1979,  Editor  &  Publisher  and  include 
salary  requirements.  References  will  be 
checked. 


COPY  EDITOR— CALIFORNIA 
The  Fresno  Bee,  140,000  AM  daily,  has 
staff  opening  for  a  pro— a  heavyweight 
deskperson  who  can  write  hard-news  and 
feature  heads  that  will  withstand  scrutiny . 
.  .  a  person  whose  news  judgment  is  solid, 
imagination  limber  and  stability  certain. 
Fast-moving  desk,  three  editions  daily. 
Salary  is  $20.4C)0  year,  with  liberal 
employee  benefits,  only  journeyman  level 
applicants  will  be  considered  for  this  open¬ 
ing.  VDT  background  desirable.  Send  full 
resume  and  samples  to:  Personnel  De¬ 
partment,  McCLATCHY  NEWSPAPERS, 
The  Fresno  Bee,  1626  E  St.,  Fresno,  Calif. 
93786. 

An  Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

We  are  looking  for  a  person  who  is  a  clear, 
incisive  thinker  and  writer  to  write  edito¬ 
rials  and  layout  our  editorial  page.  We  pre¬ 
fer  someone  with  a  Wisconsin  background, 
experience  in  editorial  writing  is  very  im¬ 
portant.  Superb  salary  and  fringe  benefits 
together  with  the  opportuni^  to  work  in  a 
capital  city  newspaper  serving  a  large  re¬ 
gion  of  Wisconsin  makes  this  a  tremend¬ 
ously  attractive  position.  The  opening  is 
available  due  to  a  resignation  and  is  not 
covered  by  a  collective  bargaining  agree¬ 
ment.  To  reply,  contact:  Bob  Spiegal, 
Editor,  or  submit  background  to: 

The  Wisconsin  State  Journal 
P.O.  Box  8058 
Madison,  Wise.  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  the  Wis¬ 
consin  State  Journal. 


CONTRIBUTING  EDITORS: 

State  of  Iowa,  State  of  Indiana,  for  a  fast 
growing,  dynamic  Midwest  Agriculture 
Newspa^r.  We  want  individuals  who  are 
not  afraid  of  challenges.  Previous  writing 
experience  with  Grain  Elevators  and  farm 
publications  desirable.  Please  send  re¬ 
sume,  references  and  salary  requirements 
to: 

Burt  M.  Wise,  President 
Country  Journal 
Suite  #1  1600  E.  Lincoln  Ave. 

Decatur,  II  62521 


WANT  TO  MOVE  TO  FLORIDA?  If  you  are 
an  experienced  reporter-feature  writer  or  a 
creative  and  competitive  ad  salesman 
send  full  resume  and  samples  of  work  to: 
Box  1959,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR-LAYOUT 
We're  looking  for  a  copy  editor-layout  per¬ 
son  who  also  wants  to  write  on  occasion  to 
join  the  sports  department  on  a  news¬ 
paper  that  expects  the  same  journalistic 
excellence  and  concern  in  sports  as  in  any 
other  department.  Send  resume,  clips  and 
a  brief  statement  of  your  concept  of  what  a 
sports  section  needs  to  be  to;  Ed  Senyezko, 
Executive  Sports  Editor,  The  State 
Journal,  120  E.  Lenawee,  Lansing,  Mich. 
48919. 


MEDIUM-SIZED  daily  in  Southern  university 
city  seeks  editorial  writer  whose  views  are 
moderately  conservative  but  who  can 
judge  an  issue  on  its  own  merits.  Send 
clips  to:  Box  1958,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
afternoon  daily  in  Zone  3.  Only  those  with 
at  least  5  years  experience  on  daily  need 
apply.  Send  resume  to;  Box  1943,  Editor  & 
Publisher. 


IDEAS.  Judgement.  Organization.  Leader¬ 
ship.  Those  are  the  qualities  we  expect  in 
an  Assitant  City  Editor.  If  you  have 
them — and  want  a  job  where  you  can  prove 
it — you  should  drop  us  a  fine.  We're  a 
lOOM  plus  mid-western  morning  daily 
that's  bright.innovative  and  receptive  to 
good  ideas.  Box  1952,  Editor  &  Publisher. 


BUSINESS  WRITER/EDITOR,  experience 
Washington  scene,  must  be  able  to  con¬ 
ceptualize,  analyze,  report  wide  spectrum 
concerns,  top  company,  salary  open.  Send 
resume  &  telephone  number  to  Box  1961, 
Editor  &  Publisher. 


WRITER/EDITOR,  part-time,  for  monthly 
mall  publication.  Excellent  opportunity  for 
person  with  prior  newspaper,  magazine  or 
PR  experience,  who  wishes  to  return  to 
work  on  a  part-time  basis.  Should  be 
Monmouth  (Jounty,  New  Jersey  resident. 
Apply  in  writing.  Include  work  experience, 
salary  requirements  and  availability.  Box 
1941,  Editor  &  Publisher. 


MANAGING  EDITOR  to  run  Midwest  Met¬ 
ropolitan  area  weekly.  Must  be  skilled  in 
news  identification,  judgement  and  edit¬ 
ing.  Manage  small  staff;  develope  story, 
photo  ideas  and  keep  news  content  gear^ 
to  home  town  interests.  All-news  responsi¬ 
bility  on  newspaper  that  values  journalistic 
integrity.  Send  resume,  clips  you  can 
spare  and  salary  expectations  to:  Box 
1%5,  Editor  &  Publisher. 


SPORTS  EDITOR  AND  SPORTS  WRIT¬ 
ER — Zone  4  daily  seeking  top  sports  ed¬ 
itor  to  cover  3  SEC  schools  and  direct 
exstensive  overall  program.  Also  we  want 
to  add  1  sports  writer  to  our  staff,  someone 
who  likes  the  prep  scene  and  is  strong  on 
the  desk.  Award-winning  daily  in  quality 
living  community.  Opennings  available 
immediately.  Send  resume  to:  Box  1970, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EXPANDING  WEEKLY  in  Zone  1  has  made 
major  financial  and  plant  expenditures. 
Now  eyes  new  horizons  in  editorial  end. 
Needs  aggressive,  no-nonsense  editor  who 
won't  puM  punches  but  recognizes  good 
judgment.  Will  work  with  publisher  in  set¬ 
ting  editorial  goals  but  will  be  his  own  man 
in  carrying  out  decisions.  Must  provide 
leadership  over  three  persons  on  ^itorial 
staff.  Starting  salary  to  $15,000  depend¬ 
ing  on  experience.  Liberal  benefits.  Only 
serious,  hard-working  persons  looking  for 
excellent  opportunity  need  apply.  Write 
Box  1944,  Editor  &  Publisher. 


EDITOR-IN-CHIEF- 

MONTHLY  PROFESSIONAL  MAGAZINE 
DENTAL  ECONOMICS,  nation's  leading 
practice  management  magazine  for  den¬ 
tists  seeks  creative,  competitive  pro  for 
top  editorial  spot.  Must  have  demon¬ 
strated  ability  to  plan,  write  and  edit,  plus 
ability  to  use  editorial  research.  Familiarity 
with  magazine  editorial  production  and 
imaginative  presentation  also  a  must. 
Truly  an  exceptional  career  opportunity 
with  successful,  substantial  publisher  in 
one  of  nation's  most  livable  cities.  Send 
resume  with  salary  history  in  confidence 
to:  Joe  Bessette,  Publisher,  Dental 
Economics,  P.O.  Box  1260,  Tulsa,  Okla. 
74101. 


COPY  EDITOR 

Year  or  2  experience  on  a  small  to  medium 
daily  newspaper.  Ready  to  tackle  high 
pressure  7-day  week  operation.  VDT  expe¬ 
rience  helpful.  Must  have  sharp  eye  for 
grammar,  spelling,  sentence  construction, 
oiganization.  Lay-out,  headline  writing  go 
with  job!  Advancement  opportunities. 
Write:  Ginny  Bull-Boyd,  Personnel,  The 
Times  Herald-Record,  40  Mulberry  Street, 
Middletown,  N.Y.  10940,  or  call  (914) 
343-2181. 


SPORTS  EDITOR  for  small,  progressive 
Jaily  in  Michigan's  Upper  Peninsula. 
Sports  and  outdoor  features  a  must. 
Weekly  or  daily  experience  preferred.  Box 
1937,  Editor  &  Publisher. 


LIFESTYLE  REPORTER 
Our  lifestyle  section  is  looking  for  someone 
with  feature  writing,  editing  and  layout  ex¬ 
perience.  We're  particularly  interested  in  a 
person  who  can  write  with  perception 
about  issues  that  affect  readers'  daily 
lives,  from  consumer  affairs  to  community 
social  concerns.  Send  resume,  clips  and 
salary  requirements  to;  Editor,  The  Journal 
Gazette,  MO  W.  Main  St.,  Ft.  Wayne,  Ind. 
46802. 


EDITORIAL  REPORTER  for  weekly  inde¬ 
pendent  energy  business  newsletter. 
Curiosity,  suspiciousness,  analytical  mind 
needed.  Substantial  experience,  non- 
smoker.  High  salary,  send  resume,  clips  to; 
Observer  Pub.  Co.,  Canal  Sq.,  Washington, 
D.C.  20007. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


NEW  WORLDWIDE  PUBLICATION  on 
amateur  boxing  wants  reports,  features 
photos.  Modest  rates,  but  pay  will  grow 
with  publication.  Send  resume,  samples 
with  self-addressed  stamped  envelope  to 
The  Amateur  Boxer,  Box  249,  Cobalt, 
Conn.  06414. 


UBRARIANS 


REFERENCE  EDITOR 

The  Dallas  Morning  News  seeks  an  experi¬ 
enced  librarian  to  assume  direction  of  the 
news  department  reference  library.  Nec¬ 
essary  qualifications  include  a  Bachelors 
Degree  in  Library  Science  or  related  field, 
a  minimum  of  2  years  special  library  ex¬ 
perience,  previous  supervisory  back¬ 
ground  with  a  knowledge  of  information 
retreival  systems  desirable.  Position  af¬ 
fords  an  excellent  opportunity  for  fresh 
approach  to  reference  department  opera¬ 
tion.  Excellent  working  conditions  in  a 
modern  newsroom  facility.  Salary  com¬ 
mensurate  with  education  and  experience. 
Send  resume  to  The  Dallas  Morning  News, 
Employee  Relations,  Communications 
Center,  Dallas,  Texas  75222.  An  Equal 
Opportunity  Employer. 
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PUBUC  RELATIONS 
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PUBUC  RELATIONS 


HELP  WANTED 


SYSTEMS  ANALYST 


SHERIDAN  OPERATOR/MACHINIST 
Immediate  openning  for  experienced 
Sheridan  inserting  machine  operator.  Po¬ 
sition  also  includes  machine  maintenance. 
We  offer  an  excellent  opportunity  and  a 
comprehensive  employe  benefit  package. 
Both  night  and  day  shifts  available. 
Please  send  a  letter  of  application  or 
phone:  Personnel  Dept.,  Madison  News¬ 
papers,  Inc.,  P.O.  Box  8056,  Madison, 
Wise.  53708. 

An  Affirmative  Action  Employer 
A  large  dispute  is  in  progress  at  Madison 
Newspapers,  Inc. 


BINDERY  DEPARTMENT 
Applicant  must  have  experience  in  all  ph¬ 
ases  of  mailing  operation  with  up  to  five-up 
labels.  Will  t^  working  on  Cheshire  and 
Kirk-Rudy  mailing  machines— evening 
shift.  Illinois  location.  Send  resume  to:  Box 
1968,  Editor  &  Publisher. 


PRESSROOM 


OPERATOR  to  work  on  News  King  Press, 
6-units,  color  runs,  share  all  around 
duties,  mostly  in-house  work;  neat  shop 
and  systematic  maintenance  required. 
Florida  suburban.Write  Box  1978,  Editor 
&  Publisher  and  include  salary  or  wage  re¬ 
quirements. 


PRESSROOM  SUPERVISOR 
We  have  an  immediate  opening  in  our 
Pressroom  for  a  working  supervisor  to  di¬ 
rect  the  work  efforts  of  offset  press 
operators  on  the  night  shift.  Applicants 
should  have  at  least  5  years  experience  on 
a  Metro  offset  press.  The  position  offers 
great  opportunity  for  a  person  with  proven 
supervisory  skills. 

Please  phone  or  send  a  letter  of  applica¬ 
tion  tO:  Personnel  Dept.,  Madison  News¬ 
papers,  Inc.,  P.O.  Box  8056,  Madison, 
Wise.  53708,  Ph:  (608)  252-6338. 

An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers,  Inc. 


PRESSROOM  FOREMAN— 7  day  PM  daily. 
Eastern  area  5. 6  Unit  Goss  Headliner  with 
Merigraph  System.  Must  be  experienced 
all  phases  camera,  plate  and  press.  IPGCU 
shop.  Excellent  opportunity  for  working 
foreman.  Send  resume  and  salary  history 
to  Box  1939,  Editor  &  Publisher. 


PRESSMEN 

We  have  several  openings  for  experienced 
letterpressmen.  We  are  now  operating 
Goss  Universals  and  we  are  in  a  growing 
market.  If  you  are  interested  in  locating  in 
an  area  where  all  the  action  is,  contact  the 
Daily  Herald,  Arlington  Heights,  III.  60006. 
Phone  (312)  394-2300,  Ext.  217. 


ASSOCIATE 
DIRECTOR  OF 
PUBLIC  AFFAIRS 
INTERNAL 
COMMUNICATION 

Sohio  is  looking  for  an  outstanding  creative 
communicator  to  manage  a  professional  staff  of 
writers,  editors,  and  photographers.  This  headquarters 
staff  produces  an  internal-external  corporate 
magazine,  and  internal  newspaper,  management 
newsletters,  the  annual  as  well  as  quarterly  financial 
reports,  and  numerous  other  employee  and  consumer 
publications.  It  also  produces  corporate  movies  and 
photography  for  external  as  well  as  internal  audiences. 
You  will  also  be  called  upon  to  direct  and  develop  an 
emerging  internal  video  communications  program. 
Your  background  must  include  strong  editorial 
experience-proved  communication  skills.  Video  and 
film  knowledge  is  also  important.  You  should  be  able  to 
interpret  top  management  objectives  and 
philosophies  in  a  sensitive  and  responsible  fashion. 
You  should  be  able  to  provide  innovations,  motivation, 
and  administration  for  the  professional  staff. 

This  position  is  highly  visible  to  top  management  and 
offers  outstanding  growth  potential. 

Send  resume  outlining  education,  experience,  present 
salary,  references,  and  personal  information  in 
confidence  to: 

H.L.  Wentz 

THE  STANDARD  OIL  COMPANY  (OHIO) 

12A7  Midland  Building 
Cleveland,  Ohio  44115 
An  Equal  Opportunity  Employer  M/F/H. 


PRODUCTION 


AD  MARKUP  AND  TYPESETTERS 
Need  experienced  person  to  markup  retail 
ads,  also  need  ^pesetters  for  large  chain 
of  weeklies  in  Denver.  Dymo  equipment. 
Send  resume,  salary  history  and  require¬ 
ments  to  Community  Publications  Co.,  Att: 
Richard  E.  Wilbanks,  3501  E.  46th  Ave., 
Denver,  Colo.  80216. 

PRODUCTION  SUPERVISOR,  weekly 
youth  oriented  newspaper  in  Roslyn,  Long 
Island.  Heavy  type  spec  and  fast  paste-up. 
Knowledge  cold  type  and  camera.  Good 
orunizer,  2  years  newspaper  experience. 
$250  per  week.  Resume  and  references  to: 
GOOD  TIMES,  24  Lumber  Rd.,  Roslyn, 
N.  Y.  11576. 

OFFSET  LITH(3GRtkPHER.  Experience  on 
roll-fed  camera  preferred.  Applicant  must 
be  able  to  hand  process  and  use  automatic 
film  processor  plus  knowledge  of  stripping 
and  plating  for  web-offset  presses.  Must 
be  available  for  shift  and  occasional 
weekend  duty.  Send  resume  tO:  Box  1964, 
Editor  &  Publisher. 

GENERAL  MANAGER  for  large  suburban 
weekly  new^apers,  printers  of  inserts, 
circulars.  Offset  web  press,  camera  expe¬ 
rience.  (Houston  suburb)  Benson  Printing 
Co.,  P.O.  Box  280,  Channelview,  Texas 
77530.  Phone:  1  (713)  452-4761. 


ALUMNI  AND  PR  DIRECTOR— A  prestigi¬ 
ous  East  Coast  boarding  school  needs  an 
alumni  officer,  reporter-photographer  who 
can  handle  everything  from  alumni  rela¬ 
tions  to  routine  news  releases  and  maga¬ 
zine  layout.  Must  be  imaginative,  creative 
and  a  self-starter.  Will  be  key  person  in 
Alumni  and  Development  Office.  New  Jer¬ 
sey  or  Manhattan  contacts  helpful.  Send 
resume  to:  F.  Edward  Potter,  Jr.,  Head¬ 
master,  The  Peddle  School,  Hightstown, 
N.J.  08520. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts.  He's 
thoroughly  versed  in  the  latest  technology. 
He  knows  how  to  design  a  system  that 
works  best  for  his  client.  And,  because  he 
knows  and  cares  about  his  clients,  he 
knows  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  this  fellow? 
He  reads  EDITOR  &  PUBLISHER!  We  speak 
his  language! 

If  you're  on  the  lookout  for  good  sales 
people,  call  E&P  Classifieds.  We'll  get  your 
message  across. 

E&P  Ciassifieds 

Programmed  for  Selling 


SALES  REPS 


SALES 

REPRESENTATIVE 

We  are  expanding  our 
sales  force  in  the  United 
States  and  Canada.  If  you 
are  technically  well  versed 
in  plate-making  and  proc¬ 
essing,  as  well  as  the  press¬ 
room,  and  have  a  back¬ 
ground  in  selling  capital 
equipment  and  are  a  self¬ 
starter,  this  could  be  your 
chance  to  join  a  progres¬ 
sive  and  growing  company. 
Send  your  detailed  resume 
and  salary  history  to: 

Beach  Manufacturing  Corp. 
Att:  Vice-president  of 
Marketing 

15602  Container  Lane 
Huntington  Beach,  Calif. 

:  92649 


EXPERIENCED 
NEWSPAPER  SYSTEMS 
ANALYST 

The  Minneapolis  Star  and  Tribune  news¬ 
papers  will  soon  begin  a  major  business  sys¬ 
tem  development  activity  and  are  currently 
looking  for  an  experienced  professional  to 
participate  in  the  design  of  the  system  and 
in  the  Hardware/Software  selection. 

The  successful  candidate  will  join  an  EDP 
staff  of  50+  people  and  must  be  effective 
in  designing  well  structured  systems.  In 
addition,  candidate  should  have  good 
communication  skills,  experience  with 
data  base  management  systems,  data 
communication  and  on-line  applications. 
Experience  in  project  methodology  is  pre¬ 
ferred. 

The  systems  development  activities  will  be 
on-going  for  a  number  of  years  and  will 
represent  a  real  challenge  for  the  right  in¬ 
dividual.  If  interested  in  this  unique  oppor¬ 
tunity,  send  complete  resume  and  salary 
requirements  to:  Personnel,  425  Portland 
Ave.,  Minneapolis,  Minn.  55488. 

MinneemolisStarand  Tribune  Co. 

An  Eiqual  Opportunity  Employer 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER 
Former  White  House  aide  wants  to  under¬ 
study  publisher.  For  last  5  years  assistant 
to  nationally  known  labor  mediator.  Spe¬ 
cial  experience  in  big  city  newspaper  labor 
relations.  Box  1875,  Editor  &  Publisher. 


EDITOR-PUBLISHER  sold  mid-west  bi¬ 
weekly.  Also,  20  years  experience  AM 
Broadcasting,  15  years  sales,  sales  man¬ 
agement  and  management  and  part  own¬ 
ership  in  competitive  medium  markets. 
Available  immediately.  What  do  you  offer, 
anywhere.  Box  1963,  Editor  &  Publisher. 


NOW  AN D  THEN  A  REALLY  EXCEPTIONAL 
YOUNG  MAN  COMES  ALONG  .  .  . 

This  young  man  is  the  son  of  a  former  jour¬ 
nalism  school  classmate.  He  would  make 
some  larger  paper  or  group  an  excellent 
staff  addition  in  an  administrative  capac¬ 
ity.  25  years  old  and  single,  he  was  raised 
in  the  business  as  his  Dad  owns  a  small 
weekly  like  ours.  He  knows  the  administra¬ 
tive  end  of  the  business  and  is  a  facile 
writer  with  experience  on  a  large  daily.  He 
has  a  BS  in  Liberal  Arts  and  recently  com¬ 
pleted  Law  School  and  was  admitted  to  the 
Illinois  Bar.  His  first  love  is  the  publishing 
business.  We  wish  we  could  use  him,  but 
we're  too  small.  If  your  interested  write  or 
call  (815)  625-170/  and  we  will  send  along 
his  resume. 

Rock  Valley  Review,  106  West  Second  St. 
Rock  Falls,  Illinois  61071. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit  com¬ 
plete  newspapers  or  maga¬ 
zines  unless  specifically 

_  called  for. 

EDITOR  &  PUBLISHER  for  October  22,  1977 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


LEADER— Assistant  to  the  president  of 
mid-size  newspaper  group  with  broad  ex¬ 
perience  as  editor,  publisher,  46,  seeks 
dynamic  staff  or  line  management  position 
demanding  versatility,  imagination, 
leadership— or  other  communications 
challenge.  Opportunity  for  personal,  pro¬ 
fessional  growth  vital.  Available  im¬ 
mediately.  Box  1945,  Editor  &  Publisher. 


THINKING  OF  RETIRING?  Married  man  in 
early  30s,  presently  ad  manager,  with  pro¬ 
ven  sales  record  is  willing  to  put  in  time 
necessary  to  learn  all  phases  of  newspaper 
administration.  Result-oriented  and  will 
add  to  the  success  of  paper  while  working 
towards  the  day  I  can  own  it.  Prefer  daily  in 
smaller  community.  Will  answer  all  replies. 
Box  1962,  Editor  &  Publisher. 


CARTOONISTS 


CARTOONIST,  sports  and  editorial.  25 
years  experience  in  Boston  area.  Excellent 
references.  Phil  Bissell,  Box  565,  West- 
boro,  Mass.  01581. 


CIRCULATION 


CIRCULATOR— Excellent  references.  De¬ 
sire  management  spot  with  dynamic,  ag¬ 
gressive  organization  in  New  York  City 
area.  Box  1813,  Editor  &  Publisher. 


YOUNG  CIRCULATOR:  15  years  experi¬ 
ence  in  all  phases  of  circulation.  AM  and 
PM,  medium  and  small  dailies,  weeklies 
and  shoppers,  voluntaiy  collect  and  free 
publications.  Would  like  to  relocate  as 
manager  of  medium  size  publication  or 
staff  position  on  large  paper.  Box  1861, 
Editor  &  Publisher. 


COMPLEMENT  your  executive  team.  Cir¬ 
culation  Manager,  mid-thirties,  manage¬ 
ment  oriented,  proven  track  record.  Any 
zone.  Box  1951,  Editor  &  Publisher. 


NOW  Head  at  small  daily,  looking  for  larger' 
paper  in  Zones  3,4  or  6;  mature  and  ca¬ 
pable,  circulation  increase  is  my  forte!  Box 
1971,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


GENERAL  MANAGER  or  ADVERTISING 
DIRECTOR  Progressive  experience  with 
mid-size  daily  and  giant  shopper  from 
salesman,  national  ad  manager,  retail 
manager  and  general  manager.  General 
manager  past  six  years  with  total  respon¬ 
sibilities.  Strong  in  market  analysis  and 
sales  presentations  to  major  accounts.  Ex¬ 
tensive  knowledge  of  all  departments  with 
emphasis  on  sales.  Available  to  relocate 
November  1.  Box  1905,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR/ 

RETAIL  MANAGER 

College  educated,  experienced  manage¬ 
ment  producer  is  looking  for  a  middle  sized 
to  moderately  large  paper  with  broad  hori¬ 
zons  and  realistic  sales  goals.  If  you  want  a 
sound  background  and  hot  a  "Quick  Fix", 
write  today.  Box  1973,  Editor  &  Publisher. 


EDITORIAL 


LABOR  EDITOR,  34,  with  highly  respected 
daily  publication  in  Washington  seeks  post 
in  bureau  of  large  daily,  news  magazine, 
syndicate  or  wire.  Box  1802,  Editor  & 
Publisher. 


AMBITIOUS  SPORTSWRITER  wants  posi¬ 
tion  on  metro  area  daily  covering  college, 
pros.  15  years  experience  includes  sports 
editorships,  radio,  wire  service,  maga¬ 
zines.  Can  do  makeup,  layout,  some  VDT. 
Tired  of  small  town  papers,  long  hours  and 
little  compensation.  Single,  34.  Member 
SDK,  Jaycees.  Now  in  Zone  3.  Box  1810, 
Editor  &  Publisher. 


PRESSBOX  to  police  beat,  a  pro.  14  years’ 
experience,  the  last  11  with  defunct  Long 
Island  Press.  Award-winning  sports  editor, 
news  reporter.  Knowledge  of  VDT.  Looking 
for  new  home,  any  Zone.  38,  married,  2 
children.  Mike  Dyer,  22  Nugent  St.,  New 
Hyde  Park,  N.Y.  11040. 


EDITORIAL 


SPORTS  EDITOR:  BS  Degree  in  sociology 
from  Cheyney  State  College.  M.Ed.  Degree 
n  educational  media  from  Temple  Univer¬ 
sity.  Business  Management  Certificate 
from  Die.,  Journalism  certificate  from 
Charles  Morris  Price  School  of  Advertising 
and  Journalism.  4  years  eimerience  as 
editor  and  sports  writer  for  The  Cheyney 
State  Weekly.  2  years  experience  as  a 
sports  writer  for  the  Temple  Times.  Salary 
open.  Contact  'Vernon  Brooks:  (215)  226- 
0235. 

WRITER-VDT  EDITOR,  33,  11  years  on 
Zone  3  daily  in  sports  seeks  new  challenge. 
Tennis  current  beat,  but  sports  not  neces¬ 
sary.  Experience  in  back  shop  layout 
supervision  and  all  VDT  operations  includ¬ 
ing  rev  4,  agate  formats.  Seeks  spot  in 
Southern  coastal  area  or  Florida.  Box 
1847,  Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

4  MAN  SPORTS  STAFF  rolled  into  one.  The 
hard  work  is  fine,  but  1  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  1829,  Editor  &  Publisher. 

WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  of 
weekly  or  small  daily.  Now  lost  in  large 
group.  South  preferred.  Box  1456,  Editor 
&  Publisher. 

METRO  DAILY  special  assignment  writer, 
27,  wants  to  get  back  into  sports  writing.  4 
years  sports  experience.  Can  handle  desk. 
Box  1891,  Editor  &  Publisher. 

REPLACED  BY  PR  PERSON.  Told  it  like  it 
was  in  small  town.  Have  5  years  report¬ 
ing-photo  experience.  Seek  position  on 
daily  any  Zone.  Box  1866,  Editor  & 
Publisher. 

FEATURES  WITH  FLAIR  are  what  I’ll  add 
to  your  paper.  Deskman-reporter  with  8 
years’  experience  can  lead  your  Living 
staff  or  help  the  boss.  Box  18/1,  Editor  & 
Publisher. 

FEATURE  WRITER,  27,  for  metro  daily 
wants  a  change  of  scene.  4  years  experi¬ 
ence.  Box  1896,  Editor  &  Publisher. 

HARD-WORKING  SPORTSWRITER,  26, 
needs  change  from  small  daily  which  does 
not  care  any  more.  4  years  experience 
schoolboy  beat,  some  college,  little  pro. 
Also  skilled  in  layout,  lively  columns.  Look 
for  move  to  larger  daily.  Zones  1,  2,  5  pre¬ 
ferred  but  will  move  just  about  anywhere 
for  challenging  position.  Box  1857,  Editor 
&  Publisher. 

VETERAN  SPORTSWRITER  seeks  position 
on  medium  size  Zone  3  daily.  Experienced 
in  covering  college  sports  and  auto  racing. 
Also  experienced  in  use  of  VDT  and  scan 
copy.  Available  upon  reasonable  notice. 
Write  Box  1876,  Editor  &  Publisher. 

CORPORATE  PR  EDITOR,  25,  seeks  edito¬ 
rial  position  with  consumer  magazine.  Im¬ 
pressive  portfolio  of  publications.  Strong 
production  trafficking  skills.  U.  of  Missouri 
BJ.  Will  relocate.  Box  1873,  Editor  & 
Publisher. 

MOVING  MAN— Peripatetic,  retired,  30- 
year  news  veteran,  57,  (award-winner,  fea¬ 
tures  only),  partly  independent  financially, 
seeks  travel-writing  outlets  of  any  sort  to 

1  cut  costs  of  upcoming  "tramp”  voyages, 
trips  to  Galapagos,  Amazon,  Far  East. 
Flaneur  who  knows  flanerie  will  get  him 
nowhere — but  writing  could  help.  Box 
1885,  Editor  &  Publisher. 

SPORTSWRITER — One-man  sports  staff  at 
9000  PM  Michigan  daily  seeks  work  at 
larger  paper  anywhere.  Can  handle  editing 
and  copy  duties  and  relocate  immediately. 
Box  1867,  Editor  &  Publisher. 

NEWSWOMAN  MA  in  Journalism,  has 
worked  for  wire  services,  dailies  in  U.S. 
and  Asia.  Seeks  position  with  room  for 
growth  on  East  Coast  daily.  Ten  years  ex¬ 
perience  reporting,  features,  copy  desk, 
layout.  Box  1915,  Editor  &  Publisher. 

WANTED! 

$300  sports  Job.  Find  out  why  I’m  worth  it 
by  calling  (714)  927-4225  collect.  Some 
desk  OK.  Mike. 


EDITORIAL 


REPORTER-PHOTOGRAPHER,  40,  left 
news  work  in  a  huff  TVz  years  ago,  now 
mellowed  and  seasoned  by  variety  of  expe¬ 
rience,  ready  to  return.  Prefer  Zone  5  to 
East  Central  Zone  7.  Can  interview  mid- 
November,  start  December.  Box  1931, 
Editor  &  Publisher. 


EDITOR  WITH  A  PASSION  for  dynamic 
layout,  brisk  writing,  spotless  grammar, 
vivid  photography  and  maximum  staff  effi¬ 
ciency,  BJ,  8  years  experience.  Box  1974, 
Editor  &  Publisher. 


TOP  REPORTER-photographer-editor  with 
daily  and  weekly  experience  leaving  law 
school  seeks  re-entry  position  on  daily. 
News,  sports,  columns  or  editorials.  Any 
Zone.  32,  married,  MS  Journalism. 
Richard  Barnum-Reece,  1337  Minnehaha 
St.,  St.  Paul,  Minn.  (612)  645-5441. 


EDITORIAL  WRITER  wishes  to  move  up  to 
editor.  I  can  give  you  the  kind  of  editorial 
page  that  people  will  want  to  read.  Box 
1936,  Editor  &  Publisher. 


FEATURE  EDITOR,  experienced.  Strong 
on  layout,  copy  editing,  VDT  skills.  Looking 
for  spot  on  Zone  1  or  2  daily.  Box  1946, 
Editor  &  Publisher. 


SCIENCE  WRITER.  Seventeen  years  expe¬ 
rience,  co-author  of  one  book,  member  Na¬ 
tional  Association  of  Science  Writers.  Now 
Editor  and  Publisher  of  national  environ¬ 
mental  news  magazine.  Specialty:  public 
issues  in  science.  Magazine  work  pre¬ 
ferred;  other  positions  considered.  Box 
1935,  Editor  &  Publisher. 


HIGH  honors  Michigan  State  J-grad  will  go 
anywhere  to  put  2  years  of  campus  report¬ 
ing  and  editing  to  good  use.  Box  1980, 
Editor  &  Publi^er. 


DYNAMIC  young  writer,  22,  fresh  from 
editing  stint  at  chain  of  Pennsylvania 
weeklies  desires  position  demanding  flair 
for  news,  features,  layout.  Has  camera- 
will  travel,  excellent  recommendations, 
humor  columns,  a  plus.  Box  1948,  Editor  & 
Publisher. 


20  YEARS  plus  experience  editing,  layout, 
reporting,  camera.  Reliable,  loyal.  Avail¬ 
able  immediately,  go  anywhere.  Box  1933, 
Editor  &  Publisher. 


WHY  NOT  THE  BEST?  Graduate  of  Univer¬ 
sity  of  Wisconsin-Mad ison  School  of  Jour¬ 
nalism  seeks  reporting  spot  on  small  or 
medium  sized  daily.  Have  experience,  do 
all  kinds  of  writing,  reporting.  Jon  Kramp- 
ner,  1317  East  Dayton,  Madison,  Wise. 
53703.  (608)  257-5124. 


FEMALE  SPORTSWRITER,  31,  10  years 
experience  major  metros,  wire  service, 
AMs,  PMs,  Solid  background  covering 
pros,  colleges,  preps.  Strong  feature,  per¬ 
sonality  writer.  Knows  desk,  VDT  and  CRT. 
Political  Science  degrees.  Recent  divor¬ 
cee,  relocation  necessary.  Metro  pre¬ 
ferred.  Box  1981,  Editor  &  Publisher. 


EDITORIAL 


VERSATILE  female  writer  seeks  position 
with  small  town  paper.  3  years’  experience 
editing  statewide  trade  paper.  Can  do 
everything  from  ad  sales,  to  photos,  to 
paste-up.  Will  relocate.  Reply:  Box  M 
10-11,  Big  Bear  Lake,  Calif.  92315. 


FEATURE  WRITER/EDITOR  wants  chal¬ 
lenging  position  on  Sunday,  living  or  spe¬ 
cial  section.  5  years  journalism  experi¬ 
ence.  Currently  with  45M  daily.  Box  1950, 
Editor  &  Publisher. 


SEEKS  CHALLENGE:  Skilled  Editor-writer, 
features,  news;  specialist — higher  educa¬ 
tion,  medicine,  human  interest;  nine  years 
Metro  Sunday  supplements.  20-i-  years 
newspapers;  10  years  college,  hospital  PR, 
GS-13  (Jivil  Service;  615  D  Drive,  Camden 
Hills  Apts.,  West  Mifflin,  Penn.  15122, 
(412)  466-6134. 


REPORTER-EDITOR,  3  years  experience, 
BJ,  seeks  reporting  or  desk  job  on  medium 
to  large  daily.  Good  on  layout,  can  handle 
camera.  Available  January  1.  Box  1949, 
Editor  &  Publisher. 


ACE  music/entertainment  critic/feature 
writer  racked  up  impressive  awards  in 
music  biz  seeks  return  to  full  time  work  at 
a  paper  now  that  he  knows  he  can  really 
back  up  opinions.  Writes  with  jx)pulist, 
gutsy  slant.  Graham  Carlton,  Box  333, 
Evanston,  III.  60204.  Relocation  no  problem. 


EXPERIENCED  journalist  -  newspaper/wire 
service  background  seeks  permanent  posi¬ 
tion  on  daily  as  copy  Editor  or  writing  fea¬ 
tures,  human  interest  stories  OK  women’s 
news.  Box  1969,  Editor  &  Publisher. 


EDITOR/WRITER  for  leading  business 
magazines.  Heavily  energy  oriented.  Re¬ 
sume  supplied  on  request.  Box  1976, 
Editor  &  Publisher. 


MAINTENANCE 


BUILDING  MANAGER/MAINTENANCE 
MANAGER.  14  years  experience  in  super¬ 
vision  of  machinists,  electricians,  building 
engineers.  Capable  of  setting  up  PM  pro¬ 
grams  for  all  areas.  Box  1870,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  1881,  Editor  &  Publisher. 


PHOTOJOURNALIST— 4  years  experience 
on  2  dailies — some  awards.  BA  with  Jour¬ 
nalism  and  Graphic  Arts  credits.  Know 
process  camera  and  color  separation.  Call 
Paul  Jacobson,  (312)  665-4984,  or  write: 
Box  1%0,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


More  on  Criminal  Code 

(Last  week  we  cited  three  revisions  of 
the  Federal  Criminal  Code  which  have 
been  found  objectionable  by  editors. 
This  is  a  continuation  of  the  report  on 
nine  other  sections  as  described  in 
ASNE's  “Media  Alert  Newsletter.”) 

Section  1333,  Refusing  to  Testify  or  to 
Produce  Information.  A  person  is  guilty 
of  an  offense  if  in  an  official  proceedings 
conducted  under  the  authority  of  Con¬ 
gress  or  of  either  House  of  Congress  he 
refuses  to  answer  a  question  after  he  has 
been  ordered  to  do  so  or  fails  to  comply 
with  an  order  to  produce  a  record, 
document  or  other  object  and  the  ques¬ 
tion  or  object  is  in  fact  pertinent  to  the 
subject  under  inquiry,  or  in  any  other 
official  proceeding  he  refuses  to  answer  a 
question  after  a  federal  court  or  a  federal 
judge  or  a  United  States  magistrate  or 
referee  in  bankruptcy  has  directed  him  to 
answer  and  advised  him  his  refusal  to  do 
so  might  subject  him  to  criminal  prosecu¬ 
tion,  or  fails  to  comply  with  an  order  to 
produce  a  record,  document  or  other  ob¬ 
ject. 

Again,  since  there  is  no  federal  shield 
law,  this  could  subject  reporters  to 
prosecution. 

Section  1344,  Tampering  with  a 
Government  Record.  The  original  draft 
provided,  “(a)  Offense.  A  person  is 
guilty  of  an  offense  if  Ijg  ^Iters,  destroys, 
mutilates,  conceals,  ^en^oves,  or  other¬ 
wise  impairs  the  integrity  or  availability 
of  a  government  record.”  The  new  draft 
now  reads,  “A  person  is  guilty  of  an 
offense  if  he  alters,  destroys,  mutilates, 
conceals,  removes,  or  otherwise  impairs 
the  physical  integrity  of  availability  of  a 
government  record.”  The  committee  re¬ 
port  now  reads;  “It  is  not  intended  as, 
and  plainly  is  not  susceptible  for  use  as,  a 
vehicle  for  punishing  mere  possession  of 
government  records  or  from  preventing 
reporters  from  obtaining  information 
contained  in  government  records.  A  for¬ 
tiori,  the  provision  has  no  application  to 
the  publishing  of  information  obtained 
from  a  government  record.” 

Sections  1521,  Eavesdropping,  and 
1524,  Intercepting  Correspondence.  No 
change  has  been  made  in  the  second 
draft  of  the  bill  which  provides  that  a 
person  is  guilty  of  an  offense  if  he  inten¬ 
tionally  “(1)  Intercepts  private  corres¬ 
pondence  without  the  prior  consent  of 
the  sender  or  the  intended  recipient;  or 
(2)  discloses  to  another  person,  or  uses, 
the  contents  of  private  correspondence, 
knowing  that  such  contents  were  ob¬ 
tained  by  conduct  described  in  paragraph 
(1).” 

The  Ad  Hoc  Committee  commented 
that  Section  (2)  seems  overly  broad  in 
that  prosecution  of  a  news  reporter  might 
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be  authorized  where  the  reporter  uses,  as 
the  basis  for  a  news  story,  “private  cor¬ 
respondence”  which,  regardless  of 
whether  or  not  the  information  contained 
therein  should  be  disclosed  was  inprop- 
erly  intercepted  by  a  news  source  with¬ 
out  the  prior  consent  of  the  sender  or  the 
intended  recipient.  We  had  suggested 
that  this  section  be  narrowed  by  limiting 
its  reach  to  persons  who  intercept,  or 
cause  to  be  intercepted,  private  corres¬ 
pondence  and  that  subsequent  disclosure 
be  excluded  from  the  crime. 

Section  1525,  Revealing  Private  In¬ 
formation  Submitted  for  a  Government 
Purpose.  “A  person  is  guilty  of  an  of¬ 
fense  if,  in  violation  of  a  specific  duty 
imposed  upon  him  as  a  public  servant  or 
former  public  servant  by  a  statute,  or  by 
a  regulation,  rule,  or  order  issued  pur¬ 
suant  thereto,  he  discloses  information, 
to  which  he  has  or  had  access  only  in  his 
capacity  as  a  public  servant,  but  had 
been  provided  to  the  government  by 
another  person,  other  than  a  public  ser¬ 
vant  acting  in  his  official  capacity,  solely 
in  order  to  comply  with  (1)  a  requirement 
of  an  application  for  a  patent,  copyright, 
licensee,  employment,  or  benefit,  or  (2)  a 
specific  duty  imposed  by  law  upon  such 
other  person.”  This  section,  which  is 
aimed  at  assuring  the  reliability  of  pri¬ 
vate  information  submitted  to  regulatory 
and  other  governmental  agencies  by  as¬ 
suring  that  the  confidentiality  of  such 
records  will  be  maintained,  covers 
government  “leakors.” 

Section  1713,  Criminal  Trespass.  This 
section  grants  federal  jurisdiction  if  the 
offense  is  committed  within  the  special 
jurisdiction  of  the  United  States  or  the 
premises  are  owned  or  under  the  care  or 
custody  or  control  of  the  United  States 
or  the  premises  are  located  within  the 
United  States  and  are  owned  or  by  or 
under  the  care  and  custody  and  control 
of  a  foreign  power;  a  foreign  dignitary 
who  is  in  the  United  States;  or  an  official 
guest  of  the  United  States  or  a  vehicle 
which  contains  mail  or  property  that  is 
moving  in  interstate  or  foreign  commerce 
or  where  the  premises  consist  of  public 
domain  land,  the  national  park  system 
land  or  national  wildlife  refuge  system 
that  has  been  closed  to  the  public  pur¬ 
suant  to  regulation  issued  by  the  Secre¬ 
tary  of  the  Interior  or  forest  land  closed 
pursuant  to  regulation  issued  by  the  Sec¬ 
retary  of  Agriculture.  It  provides  that  a 
person  is  guilty  of  an  offense  if  knowing 
that  he  is  without  privilege  to  do  so,  he 
enters,  or  remains  within  or  on,  premises 
that  are  the  property  of  another.  The 
original  draft  contained  an  affirmative 
defense  to  prosecution  under  this  section 
where  the  person  could  show  that  his 


conduct  was  consented  to  by  a  holder  of 
a  possessory  interest  in  the  premises.  If 
the  National  Park  Service  or  the  Forest 
Service  has  ruled  lands  closed  because  of 
fire  conditions  and  the  local  ranger  per¬ 
mitted  the  press  to  enter  upon  the  land,  it 
would  seem  that  the  affirmative  defense 
should  be  kept  as  a  defense. 

Section  1842,  Disseminating  Obscene 
Material.  Several  members  of  the  Ad 
Hoc  Committee  have  objected  to  the 
language  concerning  pornography  and 
the  language  remains  the  same  as  it  did  in 
the  original  draft  and  is  identical  to  that 
which  appeared  in  S.l.  One  of  the  more 
interesting  paragraphs  that  appears  in 
this  section  is  the  definition  of  “obscene 
material”  which  is  described  as  material 
that  sets  forth  in  a  patently  offensive  way 
detailed  sexual  acts  and  in  part  (b) 
“taken  as  a  whole,  appeals  predomin¬ 
antly  to  the  prurient  interest  of  (i)  the 
average  person,  applying  contemporary 
community  standards;  or  (ii)  the  average 
person,  within  a  sexually  deviate  class  of 
persons,  if  such  material  is  designed  for, 
and  is  primarily  disseminated  to,  such 
class  of  persons;  and  (c)  taken  as  a  whole 
lacks  serious  artistic,  scientific,  literary 
or  political  value.”  Many  will  be  most 
interested  to  determine  how  the  law  will 
locate  “the  average  person  within  a  sex¬ 
ually  deviate  class  of  persons. .  .  .”  The 
primary  objection  to  this  section  is  that  it 
goes  beyond  present  federal  case  law. 

Section  3311,  Venue  for  an  Offense 
Committed  in  More  Than  One  District. 
Objection  has  been  made  by  many  to  the 
government’s  “venue”  shopping  in 
obscenity  cases.  It  has  been  clear  from 
past  actions  that  the  government  moved 
to  prosecute  in  areas  of  the  country 
where  they  felt  that  jurors  would  be  more 
inclined  to  convict  even  though  in  many 
instances  the  parties  had  never  been  in 
that  part  of  the  country  or  even  willingly 
distributed  their  product  there. 

The  committee,  in  an  obvious  effort  to 
stop  this  type  of  prosecution,  has  added 
new  language  in  Section  3311(b),  Con¬ 
spiracy  Offenses.  “A  conspiracy  of¬ 
fense,  for  purposes  of  subsection  (a)  is  a 
continuing  offense,  and  may  be  prose¬ 
cuted  in  any  district  in  which  the  con¬ 
spiracy  was  entered  into  or  in  which  any 
person  engaged  in  any  conduct  to  effect 
an  objective  of  the  conspiracy.  A  con¬ 
spiracy  to  commit  an  offense  under  Sec¬ 
tion  1842  (Disseminating  Obscene  Mate¬ 
rial)  may  be  prosecuted  only  in  a  district 
in  which  the  conspiracy  was  entered 
into,  or  with  due  regard  to  the  conveni¬ 
ence  of  the  defendant  and  the  witnesses, 
in  which  a  substantial  portion  of  the  con¬ 
spiracy  occurred.  A  substantive  offense 
that  is  committed  pursuant  to  a  conspir¬ 
acy  may  be  prosecuted  with  the  conspir¬ 
acy  offense  in  any  district  in  which  the 
conspiracy  offense  may  be  prosecuted.” 

However,  it  should  be  noted  that  this 

(Continued  on  page  45) 
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Ask  the  people 
who  MAKE  the 


Sometimes  even  tiie  best  newspaper  people  are  so  close  to  a  good  stt^ 
they  don’t  see  it.  Have  you  been  on  top  of  “The  Revolution?”  It’s  the  best 
story  for  journalists  in  a  long  time.  It  is  the  practical  way  that  small  arH 


medium-sized  publications  can  “go  modem,”  go  electronic,  without  ex 
pensive  software,  computers,  etc.  To  find  out  more,  call  ttie  men  at  Ncvw-  ' 
paper  Electronics  Corporation,  and  talk  with  them  about  the  N.E.W.S.  Newspaper 
(Newspaper  Editing  and  Wire  System).  They  can  help  you  get  die  best^|i*^’^“g,i“ 
possible  electronic  system,  specif kaHy  designed  for  your  unique  situation,  2000 
The  N.E.W.S.  is  out  at  36  places  around  the  country  so  far,  efficientl|y 
and  dependably  answering  needs  in  newsrooms,  classified  departments, 
syndicates. 


Ask  the  people  who  PRIHf  the  News: 


Daily  Independent 
Ashland,  Kentudty 
Tribune 
Chanute, 

Democrat* 

Ft.  Madison,  Iowa 
Examiner  _ 

Independence,  Missouri 
Sun 

Jonesboro,  Arkansas 
Daily  Union* 

Junction  City,*Kansas 
Gazette 

Kalamazoo,  Michigan 
News-Sentinel* 

Lodi,  California 
Ledger* 

Noblesville,  Indiana 


News 

Olathe,  Kansas 

News  Press  and  Gazette 
Missouri 

■neSmes-Joumal 
^^.S«|(na,  ^i^ama  ^ 
^Record-Herald 
WasEm^ri  CouA  House,' 

Jasper  Mouptain  jEagle 
Jasper,  Alabama' 

Hefald  I  ‘  \  I 
I  Cirdevilla,  Ohio  ’  * 

”  News-tkjunral  *  1  f 

Wilmington,  Ohio  ' 

Galvin  .Wir®  Sen/ice 
Washington  Court  House, 

Register  &  Tribune  Syndicate,  Inc 
Des  Moines,  Iowa 


Harris  Enterprises 
Hutdiinson,  Kansas 

Publishiqa  Qsms^V 


Catholic  Virginian 
yj^mond,  Virginia 

^icayune,  Mississippi 

Sampson  Indepcrrdent 
'Clintbn,  North  Caj^ina 
Herald '  '  *  a 

Lindsborg,  Kansas 
'ata  graphics  of  Oklzpjln, 
lOtna  City,  CXdawtna 
lylor  University 
aco,  Texas 
Marshall  University 
Huntington,  W.  Va. 


Ohio  University* 

Athens,  Ohio 

.  ,$eton  HaU  Universii 
South ' 

Southern  Illinois  University 
Caibondale,  Illinois 

TaA  s  Christian  University* 
Worth,  Texas 
iWrsity  df  Ev^svilW 
^  jfille,  Indiarra  ,  I 
^ty  of  Micmgan 
ir,  MMii^n 
^roioCJutnen 
uig,  Mississippi 
Widiita  State  University* 
Wichita,  Kansas 
Arkarwas-State^Un  iversity 
Jonesboro,  Arkansas 


‘Good  news  for  tfiese  folks.  They  found  the  N.EW.S.  so  efficient  fliey  have  expanded  their  systems. 


These  36  institutions  represent  the  kinds  of  flexibility  to  be 
expected  from  N.E.W.S.:  adaptable  for  newspapers,  (daily  or 
weekly),  publishers,  magazines,  teaching  institutions,  syndi¬ 
cators. 

They  also  reflect  the  kind  of  responsible,  progressive  pro¬ 
fessionals  turning  to  an  innovative  system  with  multiple  uses. 
We  love  to  tell  people  the  good  N.E.W.S.  Give  us  a  call. 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 
Kansas  City,  MO.  64111 
Telephone  816/756-0052 


Feb.  1  deadline 
for  second  annual 
Edward  Willis  Scripps  Award 


The  Scripps  Award  is  sponsored  by  The  Scripps-  Award  consists  of  a  bronze  plaque  to  be  presented 

Howard  Foundation  to  recognize  that  newspaper  to  the  winning  newspaper,  with  a  cash  prize  of  $2500 

which  in  writing,  reporting,  and  public  education  given  to  the  editor  for  distribution  to  the  individual 

performs  the  most  outstanding  public  service  in  the  or  individuals  on  the  staff  who  contributed  most 
causeoftheFirstAmendmentguaranteeofa  free  press.  significantly  to  the  endeavor. 

The  Scripps-Howard  Foundation  hopes  your  Material  submitted  should  be  mounted  in  some 

newspaper  is  one  of  the  leaders  in  First  Amendment  manner,  and  accompanied  by  a  nominating  letter 

reporting  in  1977.  Deadline  for  exhibits  in  the  from  someone  who  was  not  directly  involved  with 

second  annual  competition  is  Feb.  1, 1978.  the  entry.  Send  work  to  the  address  below.  Winner 

Named  for  one  of  the  giants  of  American  journalism  of  the  first  Scripps  Award  was  The  Honolulu  Advertiser 

and  founder  of  Scripps-Howard  Newspapers,  the  for  its  40-part  series  on  a  free  press  in  a  free  society. 


Scripps-Howard  Foundation 

200  Park  Avenue,  New  York,  NY  1 001 7 


The  Scripps-Howard  Foundation 

ERNIE  PYLE 

EDWARD  J.  MEEMAN 

sponsors  these  other  competitions 
with  the  following  deadlines. 

MEMORIAL  AWARDS 

January  15 

CONSERVATION  AWARDS 

February  20 

a  J 

Fact  Sheets  can  be  obtained  by 

WALKER  STONE  AWARDS 

ROY  W.  HOWARD 

contacting  The  Foundation  at  its 

FOR  EDITORIAL  WRITING 

PUBLIC  SERVICE  AWARDS 

New  York  address. 

February  10 

March  1 

